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Chapter 1. Introduction

This document describes Global Media Platform REST API.

This page is also available as a PDF Document

1.1. Change log

Date

2024-09-23
2024-05-15
2024-03-12

2024-03-05

2024-02-27
2023-10-11

2022-10-04

2021-12-01
2021-04-09

Description

Adding new domain -
api.globalmediaplatform.com. The old domain,
gmp365. 10 will continue to work until
integrations are updated.

Adding audit result information for all relevant
media types.

Adding addressable information fields next to
existing netNet fields for all Media Types to the
APL

Adding field dataType to Digital Sites via Get
Digital Sites for Campaign to the APL It indicates
PLANNING_DATA or ACTUAL_DATA data in the Digital
Site.

Adding fields campaignId and planId to Digital
Sites via Get Digital Sites for Campaign to the
APL

Adding fields agencyName to Campaigns and
Media plans, addressable percent and netNet to
all media plans and universe to TV Plan.

Adding Upload Campaigns and Upload Digital
sites and create new Campaign to the API.

Updating Digital Site and Digital Plan model.
Adding Delta API


pdf/index.pdf

Chapter 2. Authentication

Token based authentication that requires user setup via Global Media Platform Support. All
requests apart from Login require header parameter X-auth.

2.1. Login

Login is done to acquire a token to be used with the HTTP Header X-auth for all requests. The
response is the token to use as plain text.

Sample request

POST /api/login HTTP/1.1
Content-Type: application/json
Content-Length: 82

Host: api.globalmediaplatform.com

{"username": "dummy-user@globalmediaplatform.com", "password": "greatPassword123"}

Sample response

HTTP/1.1 200 0K
Content-Type: text/plain;charset=UTF-8
Content-Length: 36

ffadfb657-bac7-4fc2-b8ab-09faad9d5851

CURL request

$ curl 'https://api.globalmediaplatform.com/api/login' -i -X POST \
-H "Content-Type: application/json' \
-d '{"username": "dummy-user@globalmediaplatform.com", "password":
"greatPassword123"}’

HTTPie request
$ echo '{"username": "dummy-user@globalmediaplatform.com", "password":

"greatPassword123"}' | http POST 'https://api.globalmediaplatform.com/api/login' \
"Content-Type:application/json'

2.2. Request header

All requests (except login) have to have the header X-auth to be accepted. If not a 403 response is
returned.



Chapter 3. Client Data

3.1. Countries for a year

Get a list of all countries for a specific year

© Countries listed here contain both Country Code according to ISO 3166-1 Alpha-2, and country
name. When a country is referenced somewhere else, as in other objects, only the country code is
used.

Sample request

GET /api/v1/countries/year/2019 HTTP/1.1
X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851
Host: api.globalmediaplatform.com

Sample response

HTTP/1.1 200 OK
Content-Type: application/json
Content-Length: 108

[ {
"countryCode" : "SE",
"name" : "Sweden"

oA
"countryCode" : "GB",
"name" : "United Kingdom"

}1

CURL request

$ curl 'https://api.globalmediaplatform.com/api/v1/countries/year/2019" -i -X GET \
-H 'X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851"

HTTPie request

$ http GET 'https://api.globalmediaplatform.com/api/v1/countries/year/2019" \
"X-auth:ffa@f657-6ac7-4fc2-b8ab-09faad9d5851"

3.2. Years with country set up
Get a list of all years that have been set up for any country

Sample request

GET /api/v1/years HTTP/1.1



X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851
Host: api.globalmediaplatform.com

Sample response

HTTP/1.1 200 0K
Content-Type: application/json
Content-Length: 20

[ 2019, 2018, 2017 ]

CURL request

$ curl 'https://api.globalmediaplatform.com/api/v1/years' -i -X GET \
-H 'X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851"

HTTPie request

$ http GET 'https://api.globalmediaplatform.com/api/v1/years' \
'X-auth:ffa@f657-6ac7-4fc2-b8ab-09faad9d5851"

3.3. Years for a country
Get a list of all years for a specific country code

Sample request

GET /api/v1/years/country/SE HTTP/1.1
X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851
Host: api.globalmediaplatform.com

Sample response
HTTP/1.1 200 0K
Content-Type: application/json
Content-Length: 14

[ 2019, 2018 ]

CURL request

$ curl "https://api.globalmediaplatform.com/api/v1/years/country/SE' -i -X GET \
-H "X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851"



HTTPie request

$ http GET 'https://api.globalmediaplatform.com/api/v1/years/country/SE" \
'X-auth:ffa@f657-6ac7-4fc2-b8ab-09faad9d5851'

3.4. Brands for a country and year
Get a list of all registered brands for a specific country code and year.
© When brands are used in other requests the brands are case sensitive.

Sample request

GET /api/v1/brands/country/SE/year/2018 HTTP/1.1
X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851
Host: api.globalmediaplatform.com

Sample response
HTTP/1.1 200 OK
Content-Type: application/json
Content-Length: 32

[ "Brand Name", "Brand Name 2" ]

CURL request
$ curl 'https://api.globalmediaplatform.com/api/v1/brands/country/SE/year/2018"' -i -X

GET \
-H 'X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851"

HTTPie request

$ http GET 'https://api.globalmediaplatform.com/api/v1/brands/country/SE/year/2018" \
'X-auth:ffa@f657-6ac7-4fc2-b8ab-09faad9d5851'



Chapter 4. Campaigns

4.1. Campaign model

All fields represented in a Campaign object

Path Type Optional Description

id String false GMP ID of the
Campaign

name String false Campaign name

startDate DateString false Start date of the
Campaign

endDate DateString false End date of the
Campaign

regions Array false Regions for the
campaign

mediaTypes Array false All Media Types used in

the Campaign

externallds Array false List of external ID
key/value pairs

externallds.[].externa String false Key for external ID
1Provider

externallds.[].externa String false Value for external ID
11d

country String false Country name
countryCode String false Country code according

to ISO 3166-1

brand String false Brand name

fiscalYear Number false Fiscal year of the
campaign

agencyName String false Agency name

status String false GMP Campaign status

currency String false Currency according to
IS0 4217

4.2. Find Campaigns

Find and list available campaigns for the current authenticated integration user. This is limited to
one country code for one year and you can search for a specific Campaign using the externalld and
externalProvider parameters. These need to be used together, or skipped completely.



Sample request

GET /api/v1/campaigns/country/SE/year/2018?externalld=ADS-
1293493734 SE&externalProvider=theAdServer HTTP/1.1

X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851

Accept: application/json
Host: api.globalmediaplatform.com

Table 1. /api/vl/campaigns/country/SE/year/2018

Parameter

externalProvider

externalld

Sample response

HTTP/1.1 200 0K
Content-Type: application/json
Content-Length: 478

[
"id" : "9fd5f3a883b34c649b86baad",

“name" : "Test campaign",
"startDate" : "2018-10-01",
"endDate" : "2018-11-15",
"fiscalYear" : 2018,
"mediaTypes" : [ "DIGITAL" ],
"externallds" : [ {

"externalProvider" : "theAdServer",
"externalld" : "ADS-1293493i34_SE"
1L
"country" : "Sweden",

"countryCode" : "SE",
"regions" : [ "South" ],

"brand" : "Brand Name",

"status" : "In Followup",

"currency" : "SEK",

"agencyName" : "An Agency Name"
+]

CURL request

$ curl

Description

Optional String for external provider, i.e. key for
external ID. Must be used with 'externalld’
param.

Optional String for external ID. Must be used
together with 'externalProvider' param.

"https://api.globalmediaplatform.com/api/v1/campaigns/country/SE/year/20187externalld=
ADS-1293493134 SE&externalProvider=theAdServer' -i -X GET \
-H 'X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9dd5851" \



-H "Accept: application/json'

HTTPie request

$ http GET
"https://api.globalmediaplatform.com/api/v1/campaigns/country/SE/year/2018?externalld=
ADS-1293493134_SE&externalProvider=theAdServer' \
'X-auth:ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \
"Accept:application/json’

4.3. Get single Campaign
Get a single Campaign using GMP Campaign ID. /api/v1/campaigns/{campaignId-to-get}

Sample request

GET /api/v1/campaigns/9bf2c92d2b274c2eadd8cedd HTTP/1.1
X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9dd5851

Accept: application/json

Host: api.globalmediaplatform.com

Sample response

HTTP/1.1 200 0K
Content-Type: application/json
Content-Length: 474

{
"id" : "9bf2c92d2b274c2eadd8cedd",
“name" : "Test campaign",
"startDate" : "2018-10-01",
"endDate" : "2018-11-15",
"fiscalYear" : 2018,
"mediaTypes" : [ "DIGITAL" ],
"externallds" : [ {
"externalProvider" : "theAdServer",
"externalld" : "ADS-1293493i34 SE"
1L
"country" : "Sweden",
"countryCode" : "SE",
"regions" : [ "South" ],
"brand" : "Brand Name",
"status" : "In Followup",
“currency" : "SEK",
"agencyName" : "An Agency Name"
}



CURL request

$ curl 'https://api.globalmediaplatform.com/api/v1/campaigns/9bf2c92d2b274c2eas4d8cedd’
-1 -X GET \

-H 'X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \

-H "Accept: application/json'

HTTPie request

$ http GET
"https://api.qglobalmediaplatform.com/api/v1/campaigns/9bf2c92d2b274c2eadd8cedd" \
'X-auth:ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \
'Accept:application/json’

4.4. Upload Campaigns
Upload one or several campaigns. After upload, you can Check upload status described below.

Sample request

POST /api/v1/campaigns HTTP/1.1
Content-Type: application/json

X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9dd5851
Content-Length: 2156

Host: api.globalmediaplatform.com

{
"idempotencyKey": "23089234098-DRXTS-345",
“campaigns": [
{
"name": "Springtime Campaign",
"startDate": "2018-04-01",
"endDate": "2018-05-15",
"countryCode": "SE",
"brand": "Brand Name",
"fiscalYear": 2018,
"regions": ["South"],
"externallds": [ {
"externalProvider": "theAdServer",
"externalld": "ADS-1293493i34_SE"
1L
"mediaTypes": ["TV", "RADIO", "PRINT", "OOH", "DIGITAL", "CINEMA",
"DIRECT_MAIL", "E_COMMERCE", "RECALL_CAMPAIGN"],
"tvTypes": [ {
"targetAudience": "A25-45",
"briefedBudget": 55000.00
bl
"radioTypes": [ {
"targetAudience": "A25-45",



"briefedBudget": 55000.00
1
"printTypes": [ {
"printPublicationType": "MAGAZINE",
"briefedBudget": 55000.00
el
"oohTypes": [ {
"oohPublicationType": "STANDARD",
"briefedBudget": 55000.00
1L
"digitalTypes": [{"briefedBudget": 55000.00}],
"cinemaTypes": [{"briefedBudget": 55000.00}],
"otherMediaTypes": [
{
"mediaType": "DIRECT_MAIL",
"briefedBudget": 55000.00
i

{
"mediaType": "E_COMMERCE",

"briefedBudget": 55000.00
}

1
"otherSpendTypes": [ {

"mediaType": "RECALL_CAMPAIGN",
"briefedBudget": 55000.00
P
"businessObjectives": "Business objectives for campaign",
"advertisingObjectives": "Advertiser objectives for campaign",
"campaignObjectives": "The campaign objectives"

Table 2. Request fields

Path Type Optional Description
idempotencyKey String false Transaction key. If the
key has already been

used for a successful
transmission of data
the result of that
upload will be
returned, otherwise
they payload is
accepted and a new
result returned

campaigns Array false List of Campaigns to
register in GMP

10



Path

campaigns.[].name

campaigns.[].startDate

campaigns.[].endDate

campaigns.[].regions

campaigns.[].countryCo
de

campaigns.[].brand

campaigns.[].fiscalYea
c

campaigns.[].externall
ds

campaigns.[].externall
ds[].externalld

campaigns.[].externall
ds[].externalProvider

campaigns.[].mediaType
S

campaigns.[].tvTypes

campaigns.[].tvTypes[]
.targetAudience

campaigns.[].tvTypes[]
.regionalTargetAudienc
e

campaigns.[].tvTypes[]
.briefedBudget

campaigns.[].radioType
S

campaigns.[].radioType
s[].targetAudience

Type
String

DateString

DateString

Array

String

String

Number

Array

String
String

Array

Array

String

String

Number

Array

String

Optional
false

false

false

true

false

false

false

true

false

false

false

true

true

true

true

true

true

Description
Campaign name

Start date of the
Campaign

End date of the
Campaign
Regions for the
Campaign

Country code according
to ISO 3166-1

Brand name

Fiscal year of the
campaign

List of external ID
key/value pairs

Key for the external ID
Value for external ID

All Media Types used in
the Campaign

Details for TV plans in
the campaign

Target audience for the
TV plan

Regional target
audience for the TV
plan

Briefed budget for the
plan. Currency is that
of the campaign’s
country

Details for Radio plans
in the campaign

Target audience for the
Radio plan

11



Path

campaigns.[].radioType
s[].regionalTargetAudi
ence

campaigns.[].radioType
s[].briefedBudget

campaigns.[].printType
s

campaigns.[].printType
s[].printPublicationTy
pe

campaigns.[].printType
s[].briefedBudget

campaigns.[].oohTypes

campaigns.[].oohTypes[
].oohPublicationType

campaigns.[].oohTypes[
].briefedBudget

campaigns.[].digitalTy
pes

campaigns.[].digitalTy
pes[].briefedBudget

12

Type
String

Number

Array

String

Number

Array

String

Number

Array

Number

Optional

true

true

true

false

true

true

false

true

true

true

Description

Regional target
audience for the Radio
plan. Note! Using
regional TA for radio
will cause a validation
error as it is not yet
fully supported by
Global Media Platform.
It is only part of the API
as a preparation for
that support.

Briefed budget for the
plan. Currency is that
of the campaign’s
country

Details for Print plans
in the campaign

The publication type of
the plan. See Print
Publication Types for
available options.

Briefed budget for the
plan. Currency is that
of the campaign’s
country

Details for OOH plans
in the campaign

The type of the plan.
Available options are
STANDARD and
DIGITAL

Briefed budget for the
plan. Currency is that
of the campaign’s
country

Details for Digital plans
in the campaign

Briefed budget for the
plan. Currency is that
of the campaign’s
country



Path

campaigns.[].cinemaTyp
es

campaigns.[].cinemaTyp
es[].briefedBudget

campaigns.[].otherMed:
aTypes

campaigns.[].otherMedi
aTypes[].mediaType

campaigns.[].otherMed:
aTypes[].briefedBudget

campaigns.[].otherSpen
dTypes

campaigns.[].otherSpen
dTypes[].mediaType

campaigns.[].otherSpen
dTypes[].briefedBudget

campaigns.[].businessO
bjectives

campaigns.[].advertisi
ngObjectives

campaigns.[].campaign0
bjectives

Sample response

HTTP/1.1 200 OK

Content-Type: application/json

Content-Length: 219

{

Type
Array

Number

Array

String

Number

Array

String

Number

String

String

String

Optional

true

true

true

false

true

true

false

true

true

true

true

"statusId" : "FUL_55b65871fc45409c9a618bc9",

"created" : "2025-03-03T10:43:48.9637",
"percentDone" : 0,

"state" : "PENDING",

Description

Details for Cinema
plans in the campaign

Briefed budget for the
plan. Currency is that
of the campaign’s
country

Details for Other Media
plans in the campaign

The type of the plan.
See Other Media Types
for available options

Briefed budget for the
plan. Currency is that
of the campaign’s
country

Details for Other Spend
plans in the campaign

The type of the plan.
See Other Spend Types
for available options

Briefed budget for the
plan. Currency is that
of the campaign’s
country

The business objectives
for the campaign

The advertising
objectives for the
campaign

The campaign
objectives

13



“errors" : [ 1],
"campaignId" : null,
“planlds" : null,
"campaignlds" : [ ]

CURL request

$ curl 'https://api.globalmediaplatform.com/api/v1/campaigns’ -i -X POST \
-H "Content-Type: application/json' \
-H 'X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \
d'{
"idempotencyKey": "23089234098-DRXTS-345",
"campaigns": [
{
"name": "Springtime Campaign",
"startDate": "2018-04-01",
"endDate": "2018-05-15",
"countryCode": "SE",
"brand": "Brand Name",
"fiscalYear": 2018,
"regions": ["South"],
"externallds": [ {
"externalProvider": "theAdServer",
"externalld": "ADS-1293493i34_SE"
1L
"mediaTypes": ["TV", "RADIO", "PRINT", "OOH", "DIGITAL", "CINEMA",
"DIRECT_MAIL", "E_COMMERCE", "RECALL_CAMPAIGN"],
"tvTypes": [ {
"targetAudience": "A25-45",
"briefedBudget": 55000.00
bl
"radioTypes": [ {
"targetAudience": "A25-45",
"briefedBudget": 55000.00
Bl
"printTypes": [ {
"printPublicationType": "MAGAZINE",
"briefedBudget": 55000.00
1L
"oohTypes": [ {
"oohPublicationType": "STANDARD",
"briefedBudget": 55000.00
bl
"digitalTypes": [{"briefedBudget": 55000.00}],
"cinemaTypes": [{"briefedBudget": 55000.00}],
"otherMediaTypes": [
{
"mediaType": "DIRECT_MAIL",
"briefedBudget": 55000.00

14



"mediaType": "E_COMMERCE",
"briefedBudget": 55000.00
}
1,
"otherSpendTypes": [ {
"mediaType": "RECALL_CAMPAIGN",
"briefedBudget": 55000.00
bl

"businessObjectives": "Business objectives for campaign",

"advertisingObjectives": "Advertiser objectives for campaign",

"campaignObjectives": "The campaign objectives"

}l

HTTPie request

$ echo '{
"idempotencyKey": "23089234098-DRXTS-345",
"campaigns": [
{
"name": "Springtime Campaign",
"startDate": "2018-04-01",
"endDate": "2018-05-15",
"countryCode": "SE",
"brand": "Brand Name",
"fiscalYear": 2018,
"regions": ["South"],
"externallds": [ {
"externalProvider": "theAdServer",
"externalId": "ADS-1293493i34_SE"

Pl

"mediaTypes": ["TV", "RADIO", "PRINT", "OOH", "DIGITAL", "CINEMA",

"DIRECT_MAIL", "E_COMMERCE", "RECALL_CAMPAIGN"],
"tvTypes": [ {
"targetAudience": "A25-45",
"briefedBudget": 55000.00
P
"radioTypes": [ {
"targetAudience": "A25-45",
"briefedBudget": 55000.00
Il
"printTypes": [ {
"printPublicationType": "MAGAZINE",
"briefedBudget": 55000.00
P
"oohTypes": [ {
"oohPublicationType": "STANDARD",

15



"briefedBudget": 55000.00
1
"digitalTypes": [{"briefedBudget": 55000.00}],
"cinemaTypes": [{"briefedBudget": 55000.00}],
"otherMediaTypes": [
{
"mediaType": "DIRECT_MAIL",
"briefedBudget": 55000.00

b
{
"mediaType": "E_COMMERCE",
"briefedBudget": 55000.00
}
1.

"otherSpendTypes": [ {
"mediaType": "RECALL_CAMPAIGN",
"briefedBudget": 55000.00
P
"businessObjectives": "Business objectives for campaign",
"advertisingObjectives": "Advertiser objectives for campaign",
"campaignObjectives": "The campaign objectives"
}
]
}' | http POST 'https://api.globalmediaplatform.com/api/v1/campaigns’ \
"Content-Type:application/json' \
'X-auth:ffa@f657-6ac7-4fc2-b8ab-09faad9d5851"

4.5. Set external id

Set or add external provider/id on a Campaign. /api/v1/campaigns/{campaignld-to-register-
to}/external-ids

Sample request

PUT /api/v1/campaigns/383df9616fb84199a4d43d79/external-ids HTTP/1.1
Content-Type: application/json

X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9dd5851

Content-Length: 79

Host: api.globalmediaplatform.com

[
{"externalProvider": "theAdServer", "externalld": "ADS-1293493i34 SE"}

Table 3. Request fields

16



Path Type Optional

[1.externalProvider String false

[].externalld String false

Sample response

HTTP/1.1 200 OK
Content-Type: application/json
Content-Length: 474

{
"id" : "383df9616fb84199a4d43d79",
"name" : "Test campaign",
"startDate" : "2018-10-01",
"endDate" : "2018-11-15",
"fiscalYear" : 2018,
"mediaTypes" : [ "DIGITAL" ],
"externallds" : [ {
"externalProvider" : "theAdServer",
"externalld" : "ADS-1293493i34_SE"
1
"country" : "Sweden",
"countryCode" : "SE",
"regions" : [ "South" ],
"brand" : "Brand Name",
"status" : "In Followup",
"currency" : "SEK",
"agencyName" : "An Agency Name"
}

CURL request

$ curl

Description

Key for the external ID
you wish to add

The ID you wish to add

"https://api.globalmediaplatform.com/api/v1/campaigns/383df9616fb84199a4d43d79/externa

1-ids' -i -X PUT \
-H 'Content-Type: application/json' \

-H 'X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \

-d'[

{"externalProvider": "theAdServer", "externalId": "ADS-1293493i34_SE"}

] 1

HTTPie request

$ echo '[

{"externalProvider": "theAdServer", "externalld": "ADS-1293493i34 SE"}
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1" | http PUT
"https://api.globalmediaplatform.com/api/v1/campaigns/383df9616fb84199a4d43d79/externa
1-ids' \

"Content-Type:application/json’ \

"X-auth:ffa@f657-6ac7-4fc2-b8ab-09faad9d5851"



Chapter 5. Delta API

The Delta API will return ID’s for all Campaigns and it’s Media Plans that have changed within a
specified date interval with from and to dates. Optionally you can limit the request to specified
country codes. The date interval is not allowed to exceed 366 days (full leap year).

All IDs are accompanied by events, these can be either CREATED, UPDATED, a combination of both of
those or DISMISSED. If a campaign has been DISMISSED all media plans connected to it has been
dismissed as well and will not be included in the response. If a media plan has been DISMISSED but
not the campaign the event will show up on a media plan level.

Campaign Delta model (Example from the response)

Example of a response entity containing both CREATED and UPDATED plans on an UPDATED Campaign

{
"campaignId" : "f8ac1949c58c40cb9232388a",
"events" : [ "UPDATED" ],
"planIdsByMediaType" : {
V" [ {
"id" : "bcef8cdbff0f414788bb84e7",
"events" : [ "CREATED" ]
oA
"id" : "98bf25d7f9ed43dea7846816",
"events" : [ "CREATED", "UPDATED" ]
1L
"DIGITAL" : [ {
"id" : "b205728a8f924f4e8eb8df80",
"events" : [ "DISMISSED" ]
1L
"00H" : [ {
"id" : "f2b8dedee27b40ee9ab7e03a",
"events" : [ "UPDATED" ]
F
}
}

Sample request

POST /api/v1/delta/campaign HTTP/1.1
Content-Type: application/json

X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851
Accept: application/json

Content-Length: 73

Host: api.globalmediaplatform.com

{
"from": "2021-01-01",
"to": "2021-01-31",
"countryCodes": []
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Table 4. Request fields

Path Type Optional Description

from DateString false Date to use as start of
delta search.

to DateString false Date to use as end of
delta search.

countryCodes Array true Optional limitation to
specific country codes.
If not given, all
countries are included.

CURL request

$ curl 'https://api.globalmediaplatform.com/api/v1/delta/campaign' -i -X POST \
-H 'Content-Type: application/json’ \
-H "X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \
-H 'Accept: application/json' \
d'{
“from": "2021-01-01",
"to": "2021-01-31",
"countryCodes": []

} 1
HTTPie request

$ echo '{

"from": "2021-01-01",
"to": "2021-01-31",
"countryCodes": []

}' | http POST 'https://api.globalmediaplatform.com/api/v1/delta/campaign’ \
"Content-Type:application/json' \
'X-auth:ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \
"Accept:application/json’
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Chapter 6. Media Plan

All details for a Campaign are stored in Media Plans for each media type.

6.1. TV

6.1.1. TV Periods explained

TV channels are broken down in periods. These periods always start with a Monday or the first day
of a month and are maximum of 7 days long. This is to be able to aggregate values up to either
weeks or months easily. In the sample responses below we have the start date 2019-02-25 and end
date 2019-03-10. Since this is over a monthly break we get three periods even though it is only 2
calendar weeks. First periodis 3 days long stretching from 2019-02-25 to 2019-02-28. Second period
is 4 days long stretching from 2019-03-01 to 2019-03-03. The third period is 7 days long stretching
from 2019-03-04 to 2019-03-10.

Actual periods in the channels can differ from TV Plan dates since the TV Plan dates can come from
planned data.

6.1.2. TV Plan model

All fields represented in a TV plan object

Path Type Optional Description

id String false GMP ID for the TV Plan
campaignld String false GMP ID for Campaign
campaignName String false Campaign name
countryCode String false Country code according

to ISO 3166-1

regions Array true List of regions
brand String false Brand name
planStatus String false Plan status
startDate DateString false TV Plan start date
endDate DateString false TV Plan end date
fiscalYear Number false Fiscal year
agencyName String false Agency name
currency String false Currency according to
IS0 4217
targetAudience String false Target Audience
universe Number false Universe size
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Path

genericTargetAudience

comparisonUnit

poNumber

agencyRemuneration

agencyRemuneration.per
centOnNet

agencyRemuneration.per
centOnNetNet

agencyRemuneration.fix
edFee

addressableNetNet

nonAddressableNetNet

addressablePercent

nonAddressablePercent

plannedSummary

plannedSummary.net

plannedSummary.netNet

plannedSummary.address
ableNetNet

plannedSummary.nonAddr
essableNetNet

plannedSummary.address
ablePercent

plannedSummary.nonAddr
essablePercent
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Type
String

String

String

Object

Number

Number

Number

Number

Number

Number

Number

Object

Number

Number

Number

Number

Number

Number

Optional

true

false

true

false

false

false

false

false

false

false

false

true

false

false

false

false

false

false

Description

Generic Target
Audience, typically A15+
or LDA+

Comparison value, CPP
for GRP, CPS for Spots or
CPM for Impacts ('000)

PO Number

Agency fees, can be
only null values

Percent on Net
Percent on NetNet
Fixed sum fee

Addressable net net

Non Addressable net
net

Addressable percent of
net net

Non Addressable
percent of net net

Summary of planned
values

Total planned Media
net in TV plan

Total planned net net in
TV plan

Total planned
Addressable net net in
TV plan

Total planned Non
Addressable net net in
TV plan

Total planned
Addressable percent of
net net in TV plan

Total planned Non
Addressable percent of
net net in TV plan



Path

plannedSummary.grp

plannedSummary.grp30

plannedSummary.spots

plannedSummary.spots30

plannedSummary.impacts

plannedSummary.impacts
30

plannedSummary.average
WeeklyReach

plannedSummary.average
WeeklyReachGenericTarg
etAudience

plannedSummary.reach
plannedSummary.reach.o
nePlus

plannedSummary.reach.t
woPlus

plannedSummary.reach.t
hreePlus

plannedSummary.reach.f
ourPlus

plannedSummary.reach.f
ivePlus

Type

Number

Number

Number

Number

Number

Number

Number

Number

Object

Number

Number

Number

Number

Number

Optional

false

false

false

false

false

false

true

true

false

true

true

true

true

true

Description

Total planned GRPs in
TV plan

Total planned GRP30s
in TV plan

Total planned number
of spots in TV plan,
used if comparison
value is CPS

Total planned number
of spots in 30 second
equality in TV plan,
used if comparison
value is CPS

Total planned number
of impacts ('000) in TV
plan, used if
comparison value is CPM

Total planned number
of impacts ('000) in 30
second equality in TV
plan, used if
comparison value is CPM

Planned average
weekly reach % for
Target Audience

Planned average
weekly reach % for
Generic Target
Audience

Planned reach values
for TV plan

Planned reach for 1+
frequency

Planned reach for 2+
frequency

Planned reach for 3+
frequency

Planned reach for 4+
frequency

Planned reach for 5+
frequency
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Path

plannedSummary.reach.s
ixPlus

plannedSummary.reach.s
evenPlus

plannedSummary.reach.e
ightPlus

plannedSummary.reach.n
inePlus

plannedSummary.reach.t
enPlus

plannedSummary.effecti
veFrequency

plannedSummary.effecti
veReach

plannedSummary.valueGa
inLossPercent

plannedSummary.valueGa
inLoss

plannedSummary.indexPe
rcent

plannedSummary.indexPe
rcent.[].index

plannedSummary.indexPe
rcent.[].percent
actualSummary
actualSummary.net

actualSummary.netNet

actualSummary.addressa
bleNetNet

actualSummary.nonAddre
ssableNetNet

actualSummary.addressa
blePercent

24

Type

Number

Number

Number

Number

Number

String

Number

Number

Number

Array

String

Number

Object

Number

Number

Number

Number

Number

Optional

true

true

true

true

true

true

true

true

true

true

false

false

true

false

false

false

false

false

Description

Planned reach for 6+
frequency

Planned reach for 7+
frequency

Planned reach for 8+
frequency

Planned reach for 9+
frequency

Planned reach for 10+
frequency

Planned effective
frequency for TV plan

Planned effective reach
% for TV plan

Value gain/loss vs CG in
Percent

Value gain/loss vs CG in
money

Planned quality index
percentages for TV plan

Planned quality index
type

Planned quality index
level as a %

Summary of actual
values

Total actual Media net
in TV plan

Total actual net net in
TV plan

Total actual
Addressable net net in
TV plan

Total actual Non
Addressable net net in
TV plan

Total actual
Addressable percent of
net net in TV plan



Path

actualSummary.nonAddre
ssablePercent

actualSummary.grp

actualSummary.grp30

actualSummary.spots

actualSummary.spots30

actualSummary.impacts

actualSummary.impacts3
0

actualSummary.averageW
eeklyReach

actualSummary.averageW
eeklyReachGenericTarge
tAudience

actualSummary.reach
actualSummary.reach.on
ePlus

actualSummary.reach.tw
oPlus

actualSummary.reach.th
reePlus

Type

Number

Number

Number

Number

Number

Number

Number

Number

Number

Object

Number

Number

Number

Optional

false

false

false

false

false

false

false

true

true

false

true

true

true

Description

Total actual Non
Addressable percent of
net net in TV plan

Total actual GRPs in TV
plan, used if
comparison value is CPP

Total actual GRP30s in
TV plan, used if
comparison value is CPP

Total actual number of
spots in TV plan, used if
comparison value is CPS

Total actual number of
spots in 30 second
equality in TV plan,
used if comparison
value is CPS

Total actual number of
impacts ('000) in TV
plan, used if
comparison value is CPM

Total actual number of
impacts ('000) in 30
second equality in TV
plan, used if
comparison value is CPM

Actual average weekly
reach % for Target
Audience

Actual average weekly
reach % for Generic
Target Audience

Actual reach values for
TV plan

Actual reach for 1+
frequency

Actual reach for 2+
frequency

Actual reach for 3+
frequency

25



Path

actualSummary.reach.fo
urPlus

actualSummary.reach.fi
vePlus

actualSummary.reach.si
xP1lus

actualSummary.reach.se
venPlus

actualSummary.reach.ei
ghtPlus

actualSummary.reach.ni
nePlus

actualSummary.reach.te
nPlus

actualSummary.effectiv
eFrequency

actualSummary.effectiv
eReach

actualSummary.valueGai
nLossPercent

actualSummary.valueGai
nLoss

actualSummary.indexPer
cent

actualSummary.indexPer
cent.[].index

actualSummary.indexPer
cent.[].percent

filmCodes

filmCodes.[].creativeN
ame

filmCodes.[].share

filmCodes.[].technical
Code

filmCodes.[].durationI
nSeconds

filmCodes.[].indexTo30
Seconds

26

Type

Number

Number

Number

Number

Number

Number

Number

String

Number

Number

Number

Array

String

Number

Array
String

Number

String

Number

Number

Optional

true

true

true

true

true

true

true

true

true

true

true

true

false

false

true

true

true

true

true

true

Description

Actual reach for 4+
frequency

Actual reach for 5+
frequency

Actual reach for 6+
frequency

Actual reach for 7+
frequency

Actual reach for 8+
frequency

Actual reach for 9+
frequency

Actual reach for 10+
frequency

Actual effective
frequency for TV plan

Actual effective reach
% for TV plan

Value gain/loss vs CG in
Percent

Value gain/loss vs CG in
money

Actual quality index
percentages for TV plan

Actual quality index
type

Actual quality index
level as a %

List of Film codes

Name of the Creative
used

GRP30 or Spots share in

%

Technical Spots code

Film duration in
seconds

Conversion index to 30
seconds length



Path

channels
channels.[].name

channels.[].plannedVal
ues

channels.[].plannedVal
ues.conversionIndexToG
enericTa

channels.[].plannedVal
ues.discountPercent

channels.[].plannedVal
ues.net

channels.[].plannedVal
ues.netNet

channels.[].plannedVal
ues.addressableNetNet

channels.[].plannedVal
ues.nonAddressableNetN
et

channels.[].plannedVal
ues.addressablePercent

channels.[].plannedVal
ues.nonAddressablePerc
ent

channels.[].plannedVal
ues.grp

channels.[].plannedVal
ues.grp30

channels.[].plannedVal
ues.spots

channels.[].plannedVal
ues.spots30

channels.[].plannedVal
ues.impacts

Type
Array

String
Object

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Optional
false
true

false

true

true

true

true

false

false

false

false

true

true

true

true

true

Description
List of TV Channels
TV Channel name

Planned values for
Channel

Planned conversion
Index to Generic Target
Audience

Planned discount in %
Planned media net
Planned net net

Planned Addressable
net net

Planned Non
Addressable net net

Planned Addressable
percent of net net

Planned Non
Addressable percent of
net net

Planned GRPs for
channel if comparison
value is CPP

Planned GRP30s for
channel if comparison
value is CPP

Planned number of
spots for channel if
comparison value is CPS

Planned number of
spots in 30 second
equivalence for
channel if comparison
value is CPS

Planned number of
impacts ('000) for
channel if comparison
value is CM
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Path

channels.[].plannedVal
ues.impacts30

channels.[].
ues.valueGai
nt

channels.[].

plannedVal
nLossPerce

plannedVal

ues..valueGainLoss

channels.[].

plannedVal

ues.indexPercent

channels.[].

plannedVal

ues.indexPercent.[].1n

dex

channels.[].

plannedVal

ues.indexPercent.[].pe

rcent

channels.[].
ues.periods

channels.[]
ues.periods.

channels.[]
ues.periods.

channels.[]
ues.periods.

channels.[]
ues.periods.
te

channels.[]
ues.periods.

channels.[]
ues.periods.

channels.[]
ues.periods.
ableNetNet

channels.[].

plannedVal

.plannedVal

[1.year

.plannedVal

[T.month

.plannedVal

[1.week

.plannedVal

[1.startDa

.plannedVal

[1.endDate

.plannedVal

[1.netNet

.plannedVal

[1.address

plannedVal

ues.periods.[].nonAddr
essableNetNet

channels.[].plannedVal
ues.periods.[].address
ablePercent
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Type

Number

Number

Number

Array

String

Number

Array

Number

Number

Number

DateString

DateString

Number

Number

Number

Number

Optional

true

true

true

false

false

false

false

false

false

false

false

false

false

false

false

false

Description

Planned number of
impacts ('000) in 30
second equivalence for
channel if comparison
value is CPM

Value gain/loss vs CG in
Percent
Value gain/loss vs CG in
money

Planned quality index
for channel

Planned quality index

for channel

Planned quality index
percent for channel

Planned week/month
periods for channel

Period year
Period month
Period week

Period start date

Period end date

Planned net net for
period

Planned Addressable
net net for period

Planned Non
Addressable net net for
period

Planned Addressable
percent of net net for
period



Path

channels.[].plannedVal
ues.periods.[].nonAddr
essablePercent

channels.[].plannedVal
ues.periods.[].grpShar
e

channels.[].plannedVal
ues.periods.[].grp30Sh
are

channels.[].plannedVal
ues.periods.[].valueGa
inLossPercent

channels.[].plannedVal
ues.periods.[].valueGa
inLoss

channels.[].plannedVal
ues.periods.[].indexPe
rcent

channels.[].plannedVal
ues.periods.[].indexPe
rcent.[].index

channels.[].plannedVal
ues.periods.[].indexPe
rcent.[].percent

channels.[].plannedVal
ues.periods.[].creativ
eCodeBreakdown

channels.[].plannedVal
ues.periods.[].creativ
eCodeBreakdown.[].crea
tiveName

channels.[].plannedVal
ues.periods.[].creativ
eCodeBreakdown.[].shar
e

channels.[].actualValu
es

channels.[].actualValu
es.conversionIndexToGe
nericTa

channels.[].actualValu
es.discountPercent

channels.[].actualValu
es.net

Type

Number

Number

Number

Number

Number

Array

String

Number

Array

String

Number

Object

Number

Number

Number

Optional

false

false

false

true

true

false

false

false

false

false

false

true

true

true

true

Description

Planned Non
Addressable percent of
net net for period

Planned share for
period of GRP, Spots or
Impacts ('000)

Planned share for
period of GRP30,
Spots30 or Impacts30
('000)

Value gain/loss vs CG in

Percent

Value gain/loss vs CG in
money

Planned quality index
percentages for period

Planned quality index
for period

Planned quality index
percent for period

Planned breakdown
per Film Code for
period

Name of the creative
used

Planned share of GRP30
for the period

Actual values for
Channel

Actual conversion
Index to Generic Target
Audience

Actual discount in %

Actual media net
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Path

channels.[].actualValu
es.netNet

channels.[].actualValu
es.addressableNetNet

channels.[].actualValu
es.nonAddressableNetNe
t

channels.[].actualValu
es.addressablePercent

channels.[].actualValu
es.nonAddressablePerce
nt

channels.[].actualValu
es.grp

channels.[].actualValu
es.grp30

channels.[].actualValu
es.spots

channels.[].actualValu
es.spots30

channels.[].actualValu
es.impacts

channels.[].actualValu
es.impacts30

channels.[].actualValu
es.valueGainLossPercen
t

channels.[].actualValu
es.valueGainLoss

channels.[].actualValu
es.indexPercent
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Type

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Array

Optional

true

false

false

false

false

true

true

true

true

true

true

true

true

false

Description

Actual net net

Actual Addressable net
net

Actual Non Addressable
net net

Actual Addressable
percent of net net

Actual Non Addressable
percent of net net

Actual GRPs for
channel if comparison
value is CPP

Actual GRP30s for
channel if comparison
value is CPP

Actual number of spots
for channel if
comparison value is CPS

Actual number of spots
in 30 second
equivalence for
channel if comparison
value is CPS

Actual number of
impacts ('000) for
channel if comparison
value is CPM

Actual number of
impacts ('000) in 30
second equivalence for
channel if comparison
value is CPM

Value gain/loss vs CG in
Percent
Value gain/loss vs CG in
money

Actual quality index for
channel



Path

channels.[].actualValu
es.indexPercent.[].ind
ex

channels.[].actualValu
es.indexPercent.[].per
cent

channels.[].actualValu
es.periods

channels.[].actualValu
es.periods.[].year

channels.[].actualValu
es.periods.[].month

channels.[].actualValu
es.periods.[].week

channels.[].actualValu
es.periods.[].startDat
e

channels.[].actualValu
es.periods.[].endDate

channels.[].actualValu
es.periods.[].netNet

channels.[].actualValu
es.periods.[].addressa
bleNetNet

channels.[].actualValu
es.periods.[].nonAddre
ssableNetNet

channels.[].actualValu
es.periods.[].addressa
blePercent

channels.[].actualValu
es.periods.[].nonAddre
ssablePercent

channels.[].actualValu
es.periods.[].grpShare

channels.[].actualValu
es.periods.[].grp30Sha
re

channels.[].actualValu
es.periods.[].valueGai
nLossPercent

channels.[].actualValu
es.periods.[].valueGai
nLoss

Type
String

Number

Array

Number

Number

Number

DateString

DateString

Number

Number

Number

Number

Number

Number

Number

Number

Number

Optional

false

false

false

false

false

false

false

false

false

false

false

false

false

false

false

true

true

Description

Actual quality index for
channel

Actual quality index
percent for channel

Actual week/month
periods for channel

Period year
Period month
Period week

Period start date

Period end date

Actual net net for
period

Actual Addressable net
net for period

Actual Non Addressable
net net for period

Actual Addressable
percent of net net for
period

Actual Non Addressable
percent of net net for
period

Actual share for period
of GRP, Spots or
Impacts ('000)

Actual share for period
of GRP30, Spots30 or
Impacts30 ('000)

Value gain/loss vs CG in
Percent

Value gain/loss vs CG in
money
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Path

channels.[].actualValu
es.periods.[].indexPer
cent

channels.[].actualValu
es.periods.[].indexPer
cent.[].index

channels.[].actualValu
es.periods.[].indexPer
cent.[].percent

channels.[].actualValu
es.periods.[].creative
CodeBreakdown

channels.[].actualValu
es.periods.[].creative
CodeBreakdown.[].creat
iveName

channels.[].actualValu
es.periods.[].creative
CodeBreakdown.[].share

6.1.3. Get TV Plans for Campaign

Get all TV plans for a specific Campaign using GMP Campaign ID

Sample request

GET /api/v1/campaigns/5bade5a3fb512a0003ec42ea/tv/plans HTTP/1.1
X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851

Type
Array

String

Number

Array

String

Number

Accept: application/json
Host: api.globalmediaplatform.com

Sample response

HTTP/1.1 200 0K

Content-Type: application/json
Content-Length: 16371

[

"id" : "5c41f5922944030003c58f7e",
"campaignId" : "5bade5a3fb51230003ec42ea",
"Campaign Name",

"campaignName" :

"countryCode" : "SE",
"regions" : [ "National" ],
"brand" : "Brand 1",
“planStatus" : "In Followup",
"startDate" : "2019-02-25",
"endDate" : "2019-03-10",
"fiscalYear" : 2019,

"currency" : "SEK'
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Optional

false

false

false

false

false

false

Description
Actual quality index

percentages for period

Actual quality index for
period

Actual quality index
percent for period

Actual breakdown per
Film Code for period

Name of the creative

used

Actual share of GRP30
for the period



"poNumber" : "123456",
"agencyName" : "An Agency Name",
"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : 100.0,
"nonAddressablePercent” : null,
"agencyRemuneration" : {
"percentOnNet" : 1.0,
"percentOnNetNet" : 0.0,
"fixedFee" : 100.0
b
"plannedSummary" : {
"net" : 1800.0,
"netNet" : 1800.0,
"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : null,
"nonAddressablePercent” : null,
"valueGainLossPercent" : 50.103422,
"valueGainLoss" : 180.15,
"grp" : 18.0,
"grp30" : 18.0,
"spots" : null,
"spots30" : null,
"impacts" : null,
"impacts30" : null,
"reach" : {
"onePlus" : 34.5,
"twoPlus" : 30.2,
"threePlus" : 28.1,
"fourPlus" : 26.8,
"fivePlus" : 24.0,
"sixPlus" : 17.7,
"sevenPlus" : 12.1,
"eightPlus" : 9.5,
"ninePlus" : 6.2,
"tenPlus" : 2.9
Iy
"effectiveFrequency" : "3+",
"effectiveReach" : 28.1,
"indexPercent" : [ {
"index" : "PRIME_TIME",
"percent" : 44.5
oA
"index" : "POSITION_IN_BREAK",
"percent" : 30.0
oA
"index" : "SHARE_OF_SPECIFICS",
"percent" : 10.0
1L
"averagelleeklyReach" : 22.1,



"averagelleeklyReachGenericTargetAudience" : 29.7
Jr
"actualSummary" : {
"net" : 1800.0,
"netNet" : 1800.0,
"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : null,
"nonAddressablePercent" : null,
"valueGainLossPercent" : 50.103422,
"valueGainLoss" : 180.15,
"grp" : 18.0,
"grp30" : 18.0,
"spots" : null,
"spots30" : null,
"impacts" : null,
"impacts30" : null,
"reach" : {
"onePlus" : 34.5,
"twoPlus" : 30.2,
"threePlus" : 28.1,
"fourPlus" : 26.8,
"fivePlus" : 24.0,
"sixPlus" : 17.7,
"sevenPlus" : 12.1,
"eightPlus" : 9.5,
"ninePlus" : 6.2,
"tenPlus" : 2.9
+
"effectiveFrequency" : "3+",
"effectiveReach" : 28.1,
"indexPercent" : [ {
"index" : "PRIME_TIME",
"percent" : 44.5
oA
"index" : "POSITION_IN_BREAK",
"percent" : 30.0
oA
"index" : "SHARE_OF_SPECIFICS",
"percent" : 10.0
P
"averagelleeklyReach" : 22.1,
"averageWeeklyReachGenericTargetAudience" : 29.7

Jrs

"targetAudience" : "A20-49",
"genericTargetAudience" : "A15+",
"comparisonUnit" : "CPP",
"filmCodes" : [ {

"creativeName" : "Commercial film",
"share" : 100.0,
"technicalCode" : "AREE28177",



"durationInSeconds" : 30,
"indexTo30Seconds" : 100.0

Il
"channels" : [ {
"name" : "Channel 1",

"plannedValues" : {
"conversionIndexToGenericTa" : 100,
"discountPercent" : 0,

"net" : 900,
"netNet" : 900,
"grp" : 9,
"grp30" : 9,
"spots" : null,
"spots30" : null,
"impacts" : null,
"impacts30" : null,
"valueGainLossPercent" : 10.103422,
"valueGainLoss" : 110.33,
"indexPercent" : [ {
"index" : "PRIME_TIME",
"percent" : 44.5
oA
"index" : "POSITION_IN_BREAK",
"percent" : 30.0
oA
"index" : "SHARE_OF_SPECIFICS",
"percent" : 10.0

ol

"periods" : [ {
"year" : 2019,
"month" : 2,
"week" : 9,

"startDate" : "2019-02-25",
"endDate" : "2019-02-28",
"netNet" : null,
"grpShare" : 33.33333,
"grp30Share" : 33.33333,
"indexPercent" : [ {
"index" : "PRIME_TIME",
"percent" : 44.5
oA
"index" : "POSITION_IN_BREAK",
"percent" : 30.0
oA
"index" : "SHARE_OF_SPECIFICS",
"percent" : 10.0

} 1,

"creativeCodeBreakdown" : [ {
"creativeName" : "Commercial film",
"share" : 100

P



"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : null,
"nonAddressablePercent” : null,
"valueGainLossPercent" : -30.457732,
"valueGainLoss" : -120.85

oA
"year" : 2019,
"month" : 3,
"week" : O,

"startDate" : "2019-03-01",
"endDate" : "2019-03-03",
"netNet" : null,
"grpShare" : 33.33333,
"grp30Share" : 33.33333,
"indexPercent" : [ {
"index" : "PRIME_TIME",
"percent" : 44.5
oA
"index" : "POSITION_IN_BREAK",
"percent" : 30.0
oA
"index" : "SHARE_OF_SPECIFICS",
"percent" : 10.0

1L

"creativeCodeBreakdown" : [ {
"creativeName" : "Commercial film",
"share" : 100

} 1

"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : null,
"nonAddressablePercent” : null,
"valueGainLossPercent" : -30.457732,
"valueGainLoss" : -120.85

boA
"year" : 2019,
"month" : 3,
"week" : 10,

"startDate" : "2019-03-04",
"endDate" : "2019-03-10",
"netNet" : null,
"grpShare" : 33.33333,
"grp30Share" : 33.33333,
"indexPercent" : [ {
"index" : "PRIME_TIME",
"percent" : 44.5
Iy
"index" : "POSITION_IN_ BREAK",
"percent" : 30.0

oA



"index" : "SHARE_OF_SPECIFICS",
"percent" : 10.0
P

"creativeCodeBreakdown" : [ {

"creativeName" : "Commercial film",
"share" : 100
1

"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : null,
"nonAddressablePercent" : null,
"valueGainLossPercent" : -30.457732,
"valueGainLoss" : -120.85

1L

"addressableNetNet" : null,

"nonAddressableNetNet" : null,

"addressablePercent" : null,

"nonAddressablePercent” : null

Iy,

"actualValues" : {
"conversionIndexToGenericTa" : 100,
"discountPercent" : @,

"net" : 900,
"netNet" : 900,
"grp" : 9,
"grp30" : 9,
"spots" : null,
"spots30" : null,
"impacts" : null,
"impacts30" : null,
"valueGainLossPercent" : 10.103422,
"valueGainlLoss" : 110.33,
"indexPercent" : [ {
"index" : "PRIME TIME",
"percent" : 44.5
boA
"index" : "POSITION IN BREAK",
"percent" : 30.0
oA
"index" : "SHARE_OF_SPECIFICS",
"percent" : 10.0

1L

"periods" : [ {
"year" : 2019,
"month" : 2,
"week" : O,

"startDate" : "2019-02-25",
"endDate" : "2019-02-28",
"netNet" : 300,

"grpShare" : 33.33333,
"grp30Share" : 33.33333,
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"indexPercent" : [ {
"index" : "PRIME_TIME",
"percent" : 44.5

b A
"index" : "POSITION_IN_BREAK",
"percent" : 30.0

o {
"index" : "SHARE_OF_SPECIFICS",
"percent" : 10.0

i1l

"creativeCodeBreakdown" : [ {
"creativeName" : "Commercial film",
"share" : 100

1L

"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : null,
"nonAddressablePercent" : null,
"valueGainLossPercent" : -30.457732,
"valueGainLoss" : -120.85

oA
"year" : 2019,
"month" : 3,
"week" : 9,

"startDate" : "2019-03-01",
"endDate" : "2019-03-03",
"netNet" : 300,
"grpShare" : 33.33333,
"grp30Share" : 33.33333,
"indexPercent" : [ {
"index" : "PRIME_TIME",
"percent" : 44.5
oA
"index" : "POSITION_IN_BREAK",
"percent" : 30.0
oA
"index" : "SHARE_OF_SPECIFICS",
"percent" : 10.0

1L

"creativeCodeBreakdown" : [ {
"creativeName" : "Commercial film",
"share" : 100

1L

"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : null,
"nonAddressablePercent" : null,
"valueGainLossPercent" : -30.457732,
"valueGainLoss" : -120.85

o L
"year" : 2019,



"month" : 3,
"week" : 10,
"startDate" : "2019-03-04",
"endDate" : "2019-03-10",
"netNet" : 300,
"grpShare" : 33.33333,
"grp30Share" : 33.33333,
"indexPercent" : [ {
"index" : "PRIME_TIME",
"percent" : 44.5
oA
"index" : "POSITION_IN_BREAK",
"percent" : 30.0
fi
"index" : "SHARE_OF _SPECIFICS",
"percent" : 10.0

L

"creativeCodeBreakdown" : [ {
"creativeName" : "Commercial film",
"share" : 100

1L

"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : null,
"nonAddressablePercent" : null,
"valueGainLossPercent" : -30.457732,
"valueGainLoss" : -120.85
ol
"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : null,
"nonAddressablePercent” : null
}
oA

"name" : "Channel 2",

"plannedValues" : {
"conversionIndexToGenericTa" : 100,
"discountPercent" : 0,

"net" : 900,

"netNet" : 900,

"grp" : 9,

"grp30" : 9,

"spots" : null,

"spots30" : null,

"impacts" : null,

"impacts30" : null,

"valueGainLossPercent" : 10.103422,

"valueGainLoss" : 110.33,

"indexPercent" : [ {
"index" : "PRIME_TIME",
"percent" : 44.5



oA
"index" : "POSITION_IN_BREAK",

"percent" : 30.0

oo
"index" : "SHARE_OF_SPECIFICS",

"percent" : 10.0

1L

"periods" : [ {
"year" : 2019,
"month" : 2,
"week" : 9,

"startDate" : "2019-02-25",
"endDate" : "2019-02-28",
"netNet" : null,
"grpShare" : 33.33333,
"grp30Share" : 33.33333,
"indexPercent" : [ {
"index" : "PRIME TIME",
"percent" : 44.5
oA
"index" : "POSITION_IN_BREAK",
"percent" : 30.0
oA
"index" : "SHARE_OF SPECIFICS",
"percent" : 10.0

1L

"creativeCodeBreakdown" : [ {
"creativeName" : "Commercial film",
"share" : 100

1L

"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : null,
"nonAddressablePercent" : null,
"valueGainLossPercent" : -30.457732,
"valueGainLoss" : -120.85

oA
"year" : 2019,
"month" : 3,
"week" : 9,

"startDate" : "2019-03-01",
"endDate" : "2019-03-03",
"netNet" : null,
"grpShare" : 33.33333,
"grp30Share" : 33.33333,
"indexPercent" : [ {
"index" : "PRIME_TIME",
"percent" : 44.5
3 {
"index" : "POSITION_IN_BREAK",
"percent" : 30.0



oA
"index" : "SHARE_OF_SPECIFICS",

"percent" : 10.0

ol

"creativeCodeBreakdown" : [ {
"creativeName" : "Commercial film",
"share" : 100

1L

"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : null,
"nonAddressablePercent" : null,
"valueGainLossPercent" : -30.457732,
"valueGainLoss" : -120.85

oA
"year" : 2019,
"month" : 3,
"week" : 10,

"startDate" : "2019-03-04",
"endDate" : "2019-03-10",
"netNet" : null,
"grpShare" : 33.33333,
"grp30Share" : 33.33333,
"indexPercent" : [ {
"index" : "PRIME_TIME",
"percent" : 44.5
oA
"index" : "POSITION_IN_BREAK",
"percent" : 30.0
oA
"index" : "SHARE_OF_SPECIFICS",
"percent" : 10.0

1L

"creativeCodeBreakdown" : [ {
"creativeName" : "Commercial film",
"share" : 100

1L

"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : null,
"nonAddressablePercent" : null,
"valueGainLossPercent" : -30.457732,
"valueGainLoss" : -120.85
1L
"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : null,
"nonAddressablePercent” : null
I
"actualValues" : {
"conversionIndexToGenericTa" : 100,



"discountPercent" : 0,
"net" : 900,
"netNet" : 900,
"grp" : 9,
"grp30" : 9,
"spots" : null,
"spots30" : null,
"impacts" : null,
"impacts30" : null,
"valueGainLossPercent" : 10.103422,
"valueGainLoss" : 110.33,
"indexPercent" : [ {
"index" : "PRIME_TIME",
"percent" : 44.5
oA
"index" : "POSITION_IN_BREAK",
"percent" : 30.0
oA
"index" : "SHARE_OF_SPECIFICS",
"percent" : 10.0

1L

"periods" : [ {
"year" : 2019,
"month" : 2,
"week" : O,

"startDate" : "2019-02-25",
"endDate" : "2019-02-28",
"netNet" : 300,
"grpShare" : 33.33333,
"grp30Share" : 33.33333,
"indexPercent" : [ {
"index" : "PRIME_TIME",
"percent" : 44.5
oA
"index" : "POSITION_IN_BREAK",
"percent" : 30.0
oA
"index" : "SHARE_OF_SPECIFICS",
"percent" : 10.0

ol

"creativeCodeBreakdown" : [ {
"creativeName" : "Commercial film",
"share" : 100

1L

"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : null,
"nonAddressablePercent" : null,
"valueGainLossPercent" : -30.457732,
"valueGainLoss" : -120.85

oA



"year" : 2019,
"month" : 3,
"week" : O,
"startDate" : "2019-03-01",
"endDate" : "2019-03-03",
"netNet" : 300,
"grpShare" : 33.33333,
"grp30Share" : 33.33333,
"indexPercent" : [ {
"index" : "PRIME_TIME",
"percent" : 44.5
oA
"index" : "POSITION_IN_BREAK",
"percent" : 30.0
oA
"index" : "SHARE_OF_SPECIFICS",
"percent" : 10.0

1L

"creativeCodeBreakdown" : [ {
"creativeName" : "Commercial film",
"share" : 100

1L

"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : null,
"nonAddressablePercent” : null,
"valueGainLossPercent" : -30.457732,
"valueGainLoss" : -120.85

}oAo
"year" : 2019,
"month" : 3,
"week" : 10,

"startDate" : "2019-03-04",
"endDate" : "2019-03-10",
"netNet" : 300,
"grpShare" : 33.33333,
"grp30Share" : 33.33333,
"indexPercent" : [ {
"index" : "PRIME_TIME",
"percent" : 44.5
oA
"index" : "POSITION_IN_BREAK",
"percent" : 30.0
oA
"index" : "SHARE_OF_SPECIFICS",
"percent" : 10.0

1L

"creativeCodeBreakdown" : [ {
"creativeName" : "Commercial film",
"share" : 100

1L
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"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : null,
"nonAddressablePercent” : null,
"valueGainLossPercent" : -30.457732,
"valueGainLoss" : -120.85
1L
"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : null,
"nonAddressablePercent” : null
}
1L
"universe" : 120000.0

}

CURL request

$ curl
"https://api.globalmediaplatform.com/api/v1/campaigns/5bade5a3fb512a0003ec42ea/tv/plan
s' -i -X GET \

-H 'X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \

-H "Accept: application/json'

HTTPie request

$ http GET
"https://api.globalmediaplatform.com/api/v1/campaigns/5bade5a3fb512a0003ec42ea/tv/plan
s\

'X-auth:ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \

"Accept:application/json’

6.1.4. Get TV Plan by ID
Get a specific TV plan using GMP Campaign ID and TV Plan ID

Sample request

GET /api/v1/campaigns/5bade5a3fb512a0003ec42ea/tv/plans/5c4115922944030003c58f7e
HTTP/1.1

X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851

Accept: application/json

Host: api.globalmediaplatform.com

Sample response

HTTP/1.1 200 0K
Content-Type: application/json
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Content-Length: 16367

{

"id" : "5c41f5922944030003c58f7e",

"campaignId" : "5bade5a3fb512a0003ec42ea",

"campaignName" : "Campaign Name",
"countryCode" : "SE",
“regions" : [ "National" ],
"brand" : "Brand 1",
“planStatus" : "In Followup",
"startDate" : "2019-02-25",
"endDate" : "2019-03-10",
"fiscalYear" : 2019,
"currency" : "SEK",
"poNumber" : "123456",
"agencyName" : "An Agency Name",
"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : 100.0,
"nonAddressablePercent” : null,
"agencyRemuneration" : {
"percentOnNet" : 1.0,
"percentOnNetNet" : 0.0,
"fixedFee" : 100.0
b
"plannedSummary" : {
"net" : 1800.0,
"netNet" : 1800.0,
"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : null,
"nonAddressablePercent” : null,
"valueGainLossPercent" : 50.103422,
"valueGainLoss" : 180.15,
"grp" : 18.0,
"grp30" : 18.0,
"spots" : null,
"spots30" : null,
"impacts" : null,
"impacts30" : null,
"reach" : {
"onePlus" : 34.5,
"twoPlus" : 30.2,
"threePlus" : 28.1,
"fourPlus" : 26.8,
"fivePlus" : 24.0,
"sixPlus" : 17.7,
"sevenPlus" : 12.1,
"eightPlus" : 9.5,
"ninePlus" : 6.2,
"tenPlus" : 2.9
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b
"effectiveFrequency" : "3+",
"effectiveReach" : 28.1,
"indexPercent" : [ {
"index" : "PRIME_TIME",
"percent" : 44.5
o
"index" : "POSITION_IN_BREAK",
"percent" : 30.0
|
"index" : "SHARE_OF_SPECIFICS",
"percent" : 10.0
P
"averageWeeklyReach" : 22.1,

"averagelleeklyReachGenericTargetAudience" :

"actualSummary" : {

"net" : 1800.0,
"netNet" : 1800.0,
"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : null,
"nonAddressablePercent” : null,
"valueGainLossPercent" : 50.103422,
"valueGainLoss" : 180.15,
"grp" : 18.0,
"grp30" : 18.0,
"spots" : null,
"spots30" : null,
"impacts" : null,
"impacts30" : null,
"reach" : {
"onePlus" : 34.5,
"twoPlus" : 30.2,
"threePlus" : 28.1,
"fourPlus" : 26.8,
"fivePlus" : 24.0,
"sixPlus" : 17.7,
"sevenPlus" : 12.1,
"eightPlus" : 9.5,
"ninePlus" : 6.2,
"tenPlus" : 2.9
Iy,
"effectiveFrequency" : "3+",
"effectiveReach" : 28.1,
"indexPercent" : [ {
"index" : "PRIME_TIME",
"percent" : 44.5
oA
"index" : "POSITION_IN_BREAK",
"percent" : 30.0

29.7



oA
"index" : "SHARE_OF_SPECIFICS",
"percent" : 10.0
P
"averagelleeklyReach" : 22.1,
"averageleeklyReachGenericTargetAudience" : 29.
H
“targetAudience" : "A20-49",

"genericTargetAudience" : "A15+",
"comparisonUnit" : "CPP",
"filmCodes" : [ {

"creativeName" : "Commercial film",

"share" : 100.0,
"technicalCode" : "AREE28177",
"durationInSeconds" : 30,
"indexTo30Seconds" : 100.0

P
"channels" : [ {
"name" : "Channel 1",

"plannedValues" : {
"conversionIndexToGenericTa" : 100,
"discountPercent" : @,

"net" : 900,
"netNet" : 900,
"grp" : 9,
"grp30" : 9,
"spots" : null,
"spots30" : null,
"impacts" : null,
"impacts30" : null,
"valueGainLossPercent" : 10.103422,
"valueGainlLoss" : 110.33,
"indexPercent" : [ {
"index" : "PRIME TIME",
"percent" : 44.5
boA
"index" : "POSITION_IN_BREAK",
"percent" : 30.0
oA
"index" : "SHARE_OF_SPECIFICS",
"percent" : 10.0

1L

"periods" : [ {
"year" : 2019,
"month" : 2,
"week" : O,

"startDate" : "2019-02-25",
"endDate" : "2019-02-28",
"netNet" : null,

"grpShare" : 33.33333,
"grp30Share" : 33.33333,



"indexPercent" : [ {
"index" : "PRIME_TIME",
"percent" : 44.5

b A
"index" : "POSITION_IN_BREAK",
"percent" : 30.0

o {
"index" : "SHARE_OF_SPECIFICS",
"percent" : 10.0

i1l

"creativeCodeBreakdown" : [ {
"creativeName" : "Commercial film",
"share" : 100

1L

"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : null,
"nonAddressablePercent" : null,
"valueGainLossPercent" : -30.457732,
"valueGainLoss" : -120.85

oA
"year" : 2019,
"month" : 3,
"week" : 9,

"startDate" : "2019-03-01",
"endDate" : "2019-03-03",
"netNet" : null,
"grpShare" : 33.33333,
"grp30Share" : 33.33333,
"indexPercent" : [ {
"index" : "PRIME_TIME",
"percent" : 44.5
oA
"index" : "POSITION_IN_BREAK",
"percent" : 30.0
oA
"index" : "SHARE_OF_SPECIFICS",
"percent" : 10.0

1L

"creativeCodeBreakdown" : [ {
"creativeName" : "Commercial film",
"share" : 100

1L

"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : null,
"nonAddressablePercent" : null,
"valueGainLossPercent" : -30.457732,
"valueGainLoss" : -120.85

o L
"year" : 2019,



"month" : 3,
"week" : 10,
"startDate" : "2019-03-04",
"endDate" : "2019-03-10",
"netNet" : null,
"grpShare" : 33.33333,
"grp30Share" : 33.33333,
"indexPercent" : [ {
"index" : "PRIME_TIME",
"percent" : 44.5
oA
"index" : "POSITION_IN_BREAK",
"percent" : 30.0
fi
"index" : "SHARE_OF _SPECIFICS",
"percent" : 10.0

L

"creativeCodeBreakdown" : [ {
"creativeName" : "Commercial film",
"share" : 100

1L

"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : null,
"nonAddressablePercent" : null,
"valueGainLossPercent" : -30.457732,
"valueGainLoss" : -120.85

ol

"addressableNetNet" : null,

"nonAddressableNetNet" : null,

"addressablePercent" : null,

"nonAddressablePercent” : null

Iy,

"actualValues" : {
"conversionIndexToGenericTa" : 100,
"discountPercent" : 0,

"net" : 900,
"netNet" : 900,
"grp" : 9,
"grp30" : 9,
"spots" : null,
"spots30" : null,
"impacts" : null,
"impacts30" : null,
"valueGainLossPercent" : 10.103422,
"valueGainLoss" : 110.33,
"indexPercent" : [ {
"index" : "PRIME_TIME",
"percent" : 44.5
oA
"index" : "POSITION IN BREAK",



"percent" : 30.0

il
"index" : "SHARE_OF_SPECIFICS",
"percent" : 10.0

I 1l

"periods" : [ {
"year" : 2019,
"month" : 2,
"week" : 9,

"startDate" : "2019-02-25",
"endDate" : "2019-02-28",
"netNet" : 300,
"grpShare" : 33.33333,
"grp30Share" : 33.33333,
"indexPercent" : [ {
"index" : "PRIME_TIME",
"percent" : 44.5
b A
"index" : "POSITION_IN_BREAK",
"percent" : 30.0
b A
"index" : "SHARE_OF_SPECIFICS",
"percent" : 10.0

1L

"creativeCodeBreakdown" : [ {
"creativeName" : "Commercial film",
"share" : 100

ol

"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : null,
"nonAddressablePercent" : null,
"valueGainLossPercent" : -30.457732,
"valueGainLoss" : -120.85

oA
"year" : 2019,
"month" : 3,
"week" : 9,

"startDate" : "2019-03-01",
"endDate" : "2019-03-03",
"netNet" : 300,
"grpShare" : 33.33333,
"grp30Share" : 33.33333,
"indexPercent" : [ {
"index" : "PRIME_TIME",
"percent" : 44.5
oA
"index" : "POSITION_IN_BREAK",
"percent" : 30.0
fi
"index" : "SHARE_OF _SPECIFICS",



"percent" : 10.0

1L

"creativeCodeBreakdown" : [ {
"creativeName" : "Commercial film",
"share" : 100

1L

"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : null,
"nonAddressablePercent" : null,
"valueGainLossPercent" : -30.457732,
"valueGainLoss" : -120.85

oA
"year" : 2019,
"month" : 3,
"week" : 10,

"startDate" : "2019-03-04",
"endDate" : "2019-03-10",
"netNet" : 300,
"grpShare" : 33.33333,
"grp30Share" : 33.33333,
"indexPercent" : [ {
"index" : "PRIME_TIME",
"percent" : 44.5
3 {
"index" : "POSITION_IN_BREAK",
"percent" : 30.0
L |
"index" : "SHARE_OF _SPECIFICS",
"percent" : 10.0

1L

"creativeCodeBreakdown" : [ {
"creativeName" : "Commercial film",
"share" : 100

1L

"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : null,
"nonAddressablePercent" : null,
"valueGainLossPercent" : -30.457732,
"valueGainLoss" : -120.85
1L
"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent” : null,
"nonAddressablePercent” : null
}
oA

"name" : "Channel 2",
"plannedValues" : {
"conversionIndexToGenericTa" : 100,



"discountPercent" : 0,
"net" : 900,
"netNet" : 900,
"grp" : 9,
"grp30" : 9,
"spots" : null,
"spots30" : null,
"impacts" : null,
"impacts30" : null,
"valueGainLossPercent" : 10.103422,
"valueGainLoss" : 110.33,
"indexPercent" : [ {
"index" : "PRIME_TIME",
"percent" : 44.5
oA
"index" : "POSITION_IN_BREAK",
"percent" : 30.0
oA
"index" : "SHARE_OF_SPECIFICS",
"percent" : 10.0

1L

"periods" : [ {
"year" : 2019,
"month" : 2,
"week" : O,

"startDate" : "2019-02-25",
"endDate" : "2019-02-28",
"netNet" : null,
"grpShare" : 33.33333,
"grp30Share" : 33.33333,
"indexPercent" : [ {
"index" : "PRIME_TIME",
"percent" : 44.5
oA
"index" : "POSITION_IN_BREAK",
"percent" : 30.0
oA
"index" : "SHARE_OF_SPECIFICS",
"percent" : 10.0

ol

"creativeCodeBreakdown" : [ {
"creativeName" : "Commercial film",
"share" : 100

1L

"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : null,
"nonAddressablePercent" : null,
"valueGainLossPercent" : -30.457732,
"valueGainLoss" : -120.85

oA



"year" : 2019,
"month" : 3,
"week" : O,
"startDate" : "2019-03-01",
"endDate" : "2019-03-03",
"netNet" : null,
"grpShare" : 33.33333,
"grp30Share" : 33.33333,
"indexPercent" : [ {
"index" : "PRIME_TIME",
"percent" : 44.5
oA
"index" : "POSITION_IN_BREAK",
"percent" : 30.0
oA
"index" : "SHARE_OF_SPECIFICS",
"percent" : 10.0

1L

"creativeCodeBreakdown" : [ {
"creativeName" : "Commercial film",
"share" : 100

1L

"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : null,
"nonAddressablePercent” : null,
"valueGainLossPercent" : -30.457732,
"valueGainLoss" : -120.85

}oAo
"year" : 2019,
"month" : 3,
"week" : 10,

"startDate" : "2019-03-04",
"endDate" : "2019-03-10",
"netNet" : null,
"grpShare" : 33.33333,
"grp30Share" : 33.33333,
"indexPercent" : [ {
"index" : "PRIME_TIME",
"percent" : 44.5
oA
"index" : "POSITION_IN_BREAK",
"percent" : 30.0
oA
"index" : "SHARE_OF_SPECIFICS",
"percent" : 10.0

1L

"creativeCodeBreakdown" : [ {
"creativeName" : "Commercial film",
"share" : 100

1L
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"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : null,
"nonAddressablePercent” : null,
"valueGainLossPercent" : -30.457732,
"valueGainLoss" : -120.85

1L

"addressableNetNet" : null,

"nonAddressableNetNet" : null,

"addressablePercent" : null,

"nonAddressablePercent” : null

+
"actualValues" : {

"conversionIndexToGenericTa" : 100,

"discountPercent" : 0,

"net" : 900,

"netNet" : 900,

"grp" : 9,

"grp30" : 9,

"spots" : null,

"spots30" : null,

"impacts" : null,

"impacts30" : null,

"valueGainLossPercent" : 10.103422,

"valueGainlLoss" : 110.33,

"indexPercent" : [ {
"index" : "PRIME_TIME",
"percent" : 44.5

oA
"index" : "POSITION_IN_BREAK",
"percent" : 30.0

oA
"index" : "SHARE_OF_SPECIFICS",
"percent" : 10.0

1L

"periods" : [ {
"year" : 2019,
"month" : 2,
"week" : O,

"startDate" : "2019-02-25",
"endDate" : "2019-02-28",
"netNet" : 300,
"grpShare" : 33.33333,
"grp30Share" : 33.33333,
"indexPercent" : [ {
"index" : "PRIME_TIME",
"percent" : 44.5
Iy
"index" : "POSITION_IN_ BREAK",
"percent" : 30.0
boA



"index" : "SHARE_OF_SPECIFICS",
"percent" : 10.0

1L

"creativeCodeBreakdown" : [ {
"creativeName" : "Commercial film",
"share" : 100

1L

"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : null,
"nonAddressablePercent" : null,
"valueGainLossPercent" : -30.457732,
"valueGainLoss" : -120.85

oA
"year" : 2019,
"month" : 3,
"week" : 9,

"startDate" : "2019-03-01",
"endDate" : "2019-03-03",
"netNet" : 300,
"grpShare" : 33.33333,
"grp30Share" : 33.33333,
"indexPercent" : [ {
"index" : "PRIME_TIME",
"percent" : 44.5
oA
"index" : "POSITION_IN_BREAK",
"percent" : 30.0
oA
"index" : "SHARE_OF _SPECIFICS",
"percent" : 10.0

1L

"creativeCodeBreakdown" : [ {
"creativeName" : "Commercial film",
"share" : 100

1L

"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : null,
"nonAddressablePercent” : null,
"valueGainLossPercent" : -30.457732,
"valueGainLoss" : -120.85

oA
"year" : 2019,
"month" : 3,
"week" : 10,

"startDate" : "2019-03-04",
"endDate" : "2019-03-10",
"netNet" : 300,

"grpShare" : 33.33333,
"grp30Share" : 33.33333,



"indexPercent" : [ {
"index" : "PRIME_TIME",
"percent" : 44.5

b A
"index" : "POSITION_IN_BREAK",
"percent" : 30.0

o {
"index" : "SHARE_OF_SPECIFICS",
"percent" : 10.0

i1l

"creativeCodeBreakdown" : [ {
"creativeName" : "Commercial film",
"share" : 100

1L

"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : null,
"nonAddressablePercent" : null,
"valueGainLossPercent" : -30.457732,
"valueGainLoss" : -120.85

1L

"addressableNetNet" : null,

"nonAddressableNetNet" : null,

"addressablePercent" : null,

"nonAddressablePercent” : null

}

1
"universe" : 120000.0

}

CURL request

$ curl
"https://api.globalmediaplatform.com/api/v1/campaigns/5bade5a3fb512a0003ec42ea/tv/plan
s/5c4115922944030003c58f7e" -i -X GET \

-H "X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \

-H 'Accept: application/json'

HTTPie request

$ http GET
"https://api.globalmediaplatform.com/api/v1/campaigns/5bade5a3fb512a0003ec42ea/tv/plan
s/5c4115922944030003c58f7e " \

'X-auth:ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \

"Accept:application/json’

6.1.5. TV Spot model

All fields represented for a TV Spot object
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Path

campaignld

tvPlanId

tvChannelName

programName
airDate
airTime
filmCode
spotLength

positionInBreak

spotsInBreak

breakType

net
netNet

currency

targetAudienceValues

targetAudienceValues.

].targetAudience

targetAudienceValues.

l.grp

targetAudienceValues.

1.grp30

Type
String

String

String

String
DateString
String
String
Number

Number

Number

String

Number
Number

String

Array

String

Number

Number

Optional

false

false

false

true
false
false
true
true

true

true

true

true
true

true

false

false

false

false

Description

GMP ID for Campaign
that spot is connected
to

GMP ID for the TV Plan
that spot is connected
to

Reported name of TV
channel

TV Program Name

Air date for spot

Air time of day for spot
Film code used for spot
Spot length in seconds

Spot position within the
break

Number of spots in
break

Type of break, CB for
Center Break (within a
TV program), or EB for
End Break (after end of
a program)

Net price for spot
Net net price for spot

Currency for optional
net/netNet

Target Audience
specific values for spot

Name of the Target
Audience the values
apply to

Number of GRP for spot
in given Target
Audience
Number of GRP in 30
second equivalence for
spot in given Target
Audience
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Path

targetAudienceValues.

].impacts

targetAudienceValues.

].impacts30

targetAudienceValues.

].reach

targetAudienceValues.

1.reach.onePlus

targetAudienceValues.

1.reach.twoPlus

targetAudienceValues.

1.reach.threePlus

targetAudienceValues.

1.reach.fourPlus

targetAudienceValues.

1.reach.fivePlus

targetAudienceValues.

1.reach.sixPlus

targetAudienceValues.

1.reach.sevenPlus

targetAudienceValues.

].reach.eightPlus

targetAudienceValues.

1.reach.ninePlus

targetAudienceValues.

1.reach.tenPlus

targetAudienceValues.

].unique
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Type

Number

Number

Object

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Optional

true

true

true

true

true

true

true

true

true

true

true

true

true

true

Description

Number of people
corresponding to the
GRP in Target Audience

Number of people
corresponding to the
GRP30 in Target
Audience

Reach values given in
this spot

Reach buildup for 1+
frequency given in this
spot

Reach buildup for 2+
frequency given in this
spot

Reach buildup for 3+
frequency given in this
spot

Reach buildup for 4+
frequency given in this
spot

Reach buildup for 5+
frequency given in this
spot

Reach buildup for 6+
frequency given in this
spot

Reach buildup for 7+
frequency given in this
spot

Reach buildup for 8+
frequency given in this
spot

Reach buildup for 9+
frequency given in this
spot

Reach buildup for 10+
frequency given in this
spot

Unique 1+ frequency
addition for the spot



6.1.6. Get TV Spots for a Campaign
Get all TV Spots for a single campaign using GMP Campaign ID

Sample request

GET /api/v1/campaigns/workingCampaignld/tv/tv-spots HTTP/1.1
X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851

Accept: application/json

Host: api.globalmediaplatform.com

Sample response

HTTP/1.1 200 OK
Content-Type: application/json
Content-Length: 812

[ {
“campaignId" : "workingCampaignId",
"tvPlanId" : "workingTvPlanId",
"tvChannelName" : "Channel Name",
"airDate" : "2019-01-24",
"airTime" : "18:33:02",
“programName" : "Program Name",
"filmCode" : "Film Code",
"spotLength" : 30,
"positionInBreak" : 1,
"spotsInBreak" : 8,
"breakType" : "CB",
"net" : 100,
"netNet" : 80,
"currency" : "SEK",
"targetAudienceValues" : [ {
"targetAudience" : "A20-49",
“grp" : 1.2,
"grp30" : 1.2,
"impacts" : 100,
"impacts30" : 100,
"reach" : {
"onePlus" : 34.5,
"twoPlus" : 30.2,
"threePlus" : 28.1,
"fourPlus" : 26.8,
"fivePlus" : 24.0,
"sixPlus" : 17.7,
"sevenPlus" : 12.1,
"eightPlus" : 9.5,
"ninePlus" : 6.2,
"tenPlus" : 2.9
b

"unique" : 0.9



}]
}

CURL request

$ curl "https://api.globalmediaplatform.com/api/v1/campaigns/workingCampaignId/tv/tv-
spots' -i -X GET \

-H 'X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \

-H "Accept: application/json'

HTTPie request

$ http GET
"https://api.globalmediaplatform.com/api/v1/campaigns/workingCampaignld/tv/tv-spots' \
'X-auth:ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \
"Accept:application/json’

6.1.7. Get TV Spots for a TV Plan
Get all TV Spots for a single campaign using GMP Campaign ID and TV Plan ID

Sample request

GET /api/v1/campaigns/workingCampaignId/tv/workingTvPlanId/tv-spots HTTP/1.1
X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851
Host: api.globalmediaplatform.com

Sample response

HTTP/1.1 200 OK
Content-Type: application/json
Content-Length: 812

[ {
"campaignId" : "workingCampaignId",
"tvPlanId" : "workingTvPlanId",
"tvChannelName" : "Channel Name",

"airDate" : "2019-01-24",
"airTime" : "18:33:02",
"programName" : "Program Name",
"filmCode" : "Film Code",
"spotLength" : 30,
"positionInBreak" : 1,
"spotsInBreak" : 8,
"breakType" : "CB",

"net" : 100,

"netNet" : 80,

“currency" : "SEK",
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"targetAudienceValues" : [ {
"targetAudience" : "A20-49",
“grp" : 1.2,

"grp30" : 1.2,

"impacts" : 100,

"impacts30" : 100,

"reach" : {
"onePlus" : 34.5,
"twoPlus" : 30.2,
"threePlus" : 28.1,
"fourPlus" : 26.8,
"fivePlus" : 24.0,
"sixPlus" : 17.7,
"sevenPlus" : 12.1,
"eightPlus" : 9.5,
"ninePlus" : 6.2,
"tenPlus" : 2.9

Jr

"unique" : 0.9

F ]
} ]

CURL request

$ curl
"https://api.qglobalmediaplatform.com/api/v1/campaigns/workingCampaignId/tv/workingTvP1
anId/tv-spots' -i -X GET \

-H 'X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851"

HTTPie request

$ http GET
"https://api.globalmediaplatform.com/api/v1/campaigns/workingCampaignId/tv/workingTvP1l
anld/tv-spots' \

'X-auth:ffa@f657-6ac7-4fc2-b8ab-09faad9d5851"

6.2. Radio

6.2.1. Radio Periods explained

Radio stations are broken down in periods. These periods always start with a Monday or the first
day of a month and are maximum of 7 days long. This is to be able to aggregate up to either weeks
or months easily. In the sample responses below we have the start date 2019-02-25 and end date
2019-03-10. Since this is over a monthly break we get three periods even though it is only 2 calendar
weeks. First periodis 3 days long stretching from 2019-02-25 to 2019-02-28. Second period is 4 days
long stretching from 2019-03-01 to 2019-03-03. The third period is 7 days long stretching from 2019-
03-04 to 2019-03-10.
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Actual periods in the stations can differ from Radio Plan dates since the Radio Plan dates can come
from planned data.

6.2.2. Radio Plan model

All fields represented in a Radio plan object

Path Type Optional Description

id String false GMP ID for the Radio
Plan

campaignld String false GMP ID for Campaign

campaignName String false Campaign name

countryCode String false Country code according

to ISO 3166-1

regions Array true List of regions

brand String false Brand name

planStatus String false Plan status

startDate DateString false Radio Plan start date

endDate DateString false Radio Plan end date

fiscalYear Number false Fiscal year

agencyName String false Agency name

currency String false Currency according to
IS0 4217

targetAudience String false Target Audience

genericTargetAudience String true Generic Target
Audience, typically A15+
or LDA+

comparisonUnit String false Comparison value, CPP

for GRP, CPS for Spots or
CPM for Impacts ('000)

poNumber String true PO Number

agencyRemuneration Object false Agency fees, can be
only null values

agencyRemuneration.per Number false Percent on Net
centOnNet

agencyRemuneration.per Number false Percent on NetNet
centOnNetNet

agencyRemuneration.fix Number false Fixed sum fee
edFee

addressableNetNet Number false Addressable net net
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Path
nonAddressableNetNet

addressablePercent

nonAddressablePercent

plannedSummary

plannedSummary.net

plannedSummary.netNet

plannedSummary.address
ableNetNet

plannedSummary.nonAddr
essableNetNet

plannedSummary.address
ablePercent

plannedSummary.nonAddr
essablePercent

plannedSummary.grp

plannedSummary.grp30

plannedSummary.spots

plannedSummary.spots30

Type

Number

Number

Number

Object

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Optional

false

false

false

true

false

false

false

false

false

false

false

false

false

false

Description

Non Addressable net
net

Addressable percent of
net net

Non Addressable
percent of net net

Summary of planned
values

Total planned Media
net in Radio plan

Total planned net net in
Radio plan

Total planned
Addressable net net in
Radio plan

Total planned Non
Addressable net net in
Radio plan

Total planned
Addressable percent of
net net in Radio plan

Total planned Non
Addressable percent of
net net in Radio plan

Total planned GRPs in
Radio plan

Total planned GRP30s
in Radio plan

Total planned number
of spots in Radio plan,
used if comparison
value is CPS

Total planned number
of spots in 30 second
equality in Radio plan,
used if comparison
value is CPS
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Path

plannedSummary.

plannedSummary.

30

plannedSummary.

plannedSummary.

nePlus

plannedSummary.

woPlus

plannedSummary.

hreePlus

plannedSummary.

ourPlus

plannedSummary.

ivePlus

plannedSummary.

ixP1lus

plannedSummary.

evenPlus

plannedSummary.

ightPlus

plannedSummary.

inePlus

plannedSummary.

enPlus

plannedSummary.

veFrequency

plannedSummary.

veReach

plannedSummary.

inLossPercent

plannedSummary.

inLoss
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impacts

impacts

reach

reach.o

reach.t

reach.t

reach.f

reach.f

reach.s

reach.s

reach.e

reach.n

reach.t

effecti

effecti

valueGa

valueGa

Type

Number

Number

Object

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

String

Number

Number

Number

Optional

false

false

false

true

true

true

true

true

true

true

true

true

true

true

true

true

true

Description

Total planned number
of impacts in Radio
plan, used if
comparison value is CPM

Total planned number
of impacts in 30 second
equality in Radio plan,
used if comparison
value is CPM

Planned reach values
for Radio plan

Planned reach for 1+
frequency

Planned reach for 2+
frequency

Planned reach for 3+
frequency

Planned reach for 4+
frequency

Planned reach for 5+
frequency

Planned reach for 6+
frequency

Planned reach for 7+
frequency

Planned reach for 8+
frequency

Planned reach for 9+
frequency

Planned reach for 10+
frequency

Planned effective
frequency for Radio
plan

Planned effective reach
% for Radio plan

Value gain/loss vs CG in
Percent

Value gain/loss vs CG in
money



Path

plannedSummary.indexPe
rcent

plannedSummary.indexPe
rcent.[].index

plannedSummary.indexPe
rcent.[].percent
actualSummary
actualSummary.net
actualSummary.netNet
actualSummary.addressa

bleNetNet

actualSummary.nonAddre
ssableNetNet

actualSummary.addressa
blePercent

actualSummary.nonAddre

ssablePercent

actualSummary.grp

actualSummary.grp30

actualSummary.spots

actualSummary.spots30

Type
Array

String

Number

Object

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Optional

true

false

false

true

false

false

false

false

false

false

false

false

false

false

Description

Planned quality index
percentages for Radio
plan

Planned quality index
type

Planned quality index
level as a %

Summary of actual
values

Total actual Media net
in Radio plan

Total actual net net in
Radio plan

Total actual
Addressable net net

Total actual Non
Addressable net net

Total actual
Addressable percent of
net net

Total actual Non
Addressable percent of
net net

Total actual GRPs in
Radio plan, used if
comparison value is CPP

Total actual GRP30s in
Radio plan, used if
comparison value is CPP

Total actual number of
spots in Radio plan,
used if comparison
value is CPS

Total actual number of
spots in 30 second
equality in Radio plan,
used if comparison
value is CPS
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Path

actualSummary.

actualSummary.
0

actualSummary.

actualSummary.
ePlus

actualSummary.
oPlus

actualSummary.
reePlus

actualSummary.
urPlus

actualSummary.
vePlus

actualSummary.
xP1lus

actualSummary.
venPlus

actualSummary.
ghtPlus

actualSummary.
nePlus

actualSummary.
nPlus

actualSummary.
eFrequency

actualSummary.
eReach

actualSummary.
nLossPercent

actualSummary.
nLoss

66

impacts

impacts3

reach

reach.on

reach.tw

reach.th

reach.fo

reach.fi

reach.si

reach.se

reach.ei

reach.ni

reach.te

effectiv

effectiv

valueGai

valueGai

Type

Number

Number

Object

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

String

Number

Number

Number

Optional

false

false

false

true

true

true

true

true

true

true

true

true

true

true

true

true

true

Description

Total actual number of
impacts ('000) in Radio
plan, used if
comparison value is CPM

Total actual number of
impacts ('000) in 30
second equality in
Radio plan, used if
comparison value is CPM

Actual reach values for
Radio plan

Actual reach for 1+
frequency

Actual reach for 2+
frequency

Actual reach for 3+
frequency

Actual reach for 4+
frequency

Actual reach for 5+
frequency

Actual reach for 6+
frequency

Actual reach for 7+
frequency

Actual reach for 8+
frequency

Actual reach for 9+
frequency

Actual reach for 10+
frequency

Actual effective
frequency for Radio
plan

Actual effective reach
% for Radio plan

Value gain/loss vs CG in
Percent

Value gain/loss vs CG in
money



Path

actualSummary.indexPer
cent

actualSummary.indexPer
cent.[].index

actualSummary.indexPer
cent.[].percent

spotVersions

spotVersions.[].creati
veName

spotVersions.[].share

spotVersions.[].techni
calCode

spotVersions.[].durati
onInSeconds

spotVersions.[].indexT
030Seconds

stations
stations.[].name

stations.[].plannedVal
ues

stations.[].plannedVal
ues.conversionIndexToG
enericTa

stations.[].plannedVal
ues.discountPercent

stations.[].plannedVal
ues.net

stations.[].plannedVal
ues.netNet

stations.[].plannedVal
ues.addressableNetNet

stations.[].plannedVal
ues.nonAddressableNetN
et

stations.[].plannedVal
ues.addressablePercent

Type
Array

String

Number

Array

String

Number

String

Number

Number

Array
String
Object

Number

Number

Number

Number

Number

Number

Number

Optional

true

false

false

true

true

true

true

true

true

false
true

false

true

true

true

true

false

false

false

Description

Actual quality index
percentages for Radio
plan

Actual quality index
type

Actual quality index
level as a %

List of spot versions
used in the campaign

Name of the Creative
used

GRP30 or Spots share in

%

Technical Spots code

Spot duration in
seconds

Conversion index to 30
seconds length

List of Radio stations
Radio station name

Planned values for
Channel

Planned conversion
Index to Generic Target
Audience

Planned discount in %

Planned media net

Planned net net

Planned Addressable
net net

Planned Non
Addressable net net

Planned Addressable
percent of net net
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Path

stations.[].plannedVal
ues.nonAddressablePerc
ent

stations.[].plannedVal
ues.grp

stations.[].plannedVal
ues.grp30

stations.[].plannedVal
ues.spots

stations.[].plannedVal
ues.spots30

stations.[].plannedVal
ues.impacts

stations.[].plannedVal
ues.impacts30

stations.[].plannedVal
ues.valueGainlLossPerce
nt

stations.[].plannedVal
ues..valueGainLoss

stations.[].plannedVal
ues.indexPercent

stations.[].plannedVal
ues.indexPercent.[].1n
dex

stations.[].plannedVal
ues.indexPercent.[].pe
rcent

stations.[].plannedVal
ues.periods

stations.[].plannedVal
ues.periods.[].year
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Type

Number

Number

Number

Number

Number

Number

Number

Number

Number

Array

String

Number

Array

Number

Optional

false

true

true

true

true

true

true

true

true

false

false

false

false

false

Description

Planned Non
Addressable percent of
net net

Planned GRPs for
channel if comparison
value is CPP

Planned GRP30s for
channel if comparison
value is CPP

Planned number of
spots for channel if
comparison value is CPS

Planned number of
spots in 30 second
equivalence for
channel if comparison
value is CPS

Planned number of
impacts ('000) for
channel if comparison
value is CPM

Planned number of
impacts ('000) in 30
second equivalence for
channel if comparison
value is CPM

Value gain/loss vs CG in
Percent
Value gain/loss vs CG in
money

Planned quality index
for channel

Planned quality index

for channel

Planned quality index
percent for channel

Planned week/month
periods for channel

Period year



Path

stations.[]
ues.periods

stations.[]
ues.periods

stations.[]
ues.periods
te

stations.[]
ues.periods

stations.[]
ues.periods

stations.[]
ues.periods

.plannedVal
.[1.month

.plannedVal
[ 1.week

.plannedVal
.[1.startDa

.plannedVal
.[1.endDate

.plannedVal
.[].netNet

.plannedVal
.[1.address

ableNetNet

stations.[].plannedVal
ues.periods.[].nonAddr
essableNetNet

stations.[].plannedVal
ues.periods.[].address
ablePercent

stations.[].plannedVal
ues.periods.[].nonAddr
essablePercent

stations.[].plannedVal
ues.periods.[].grpShar
e

stations.[].plannedVal
ues.periods.[].grp30Sh
are

stations.[].plannedVal
ues.periods.[].valueGa
inLossPercent

stations.[].plannedVal
ues.periods.[].valueGa
inLoss

stations.[].plannedVal
ues.periods.[].indexPe
rcent

stations.[].plannedVal
ues.periods.[].indexPe
rcent.[].index

stations.[].plannedVal
ues.periods.[].indexPe
rcent.[].percent

Type

Number

Number

DateString

DateString

Number

Number

Number

Number

Number

Number

Number

Number

Number

Array

String

Number

Optional

false

false

false

false

false

false

false

false

false

false

false

true

true

false

false

false

Description

Period month
Period week

Period start date

Period end date

Planned net net for
period

Planned Addressable
net net for period

Planned Non
Addressable net net for
period

Planned Addressable
percent of net net for
period

Planned Non
Addressable percent of
net net for period

Planned share for
period of GRP, Spots or
Impacts ('000)

Planned share for
period of GRP30,
Spots30 or Impacts30
('000)

Value gain/loss vs CG in
Percent

Value gain/loss vs CG in
money

Planned quality index
percentages for period

Planned quality index
for period

Planned quality index
percent for period
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Path

stations.[].plannedVal
ues.periods.[].creativ
eCodeBreakdown

stations.[].plannedVal
ues.periods.[].creativ
eCodeBreakdown.[].crea
tiveName

stations.[].plannedVal
ues.periods.[].creativ
eCodeBreakdown.[].shar
e

stations.[].actualValu
es

stations.[].actualValu
es.conversionIndexToGe
nericTa

stations.[].actualValu
es.discountPercent

stations.[].actualValu
es.net

stations.[].actualValu
es.netNet

stations.[].actualValu
es.addressableNetNet

stations.[].actualValu
es.nonAddressableNetNe
t

stations.[].actualValu
es.addressablePercent

stations.[].actualValu
es.nonAddressablePerce
nt

stations.[].actualValu
es.grp

stations.[].actualValu
es.grp30

stations.[].actualValu
es.spots
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Type
Array

String

Number

Object

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Optional

false

false

false

true

true

true

true

true

false

false

false

false

true

true

true

Description

Planned breakdown
per Spot version for
period

Name of the creative
used

Planned share of GRP30
for the period

Actual values for
Channel

Actual conversion
Index to Generic Target
Audience

Actual discount in %

Actual media net

Actual net net

Actual Addressable net
net

Actual Non Addressable
net net

Actual Addressable
percent of net net

Actual Non Addressable
percent of net net

Actual GRPs for
channel if comparison
value is CPP

Actual GRP30s for
channel if comparison
value is CPP

Actual number of spots
for channel if
comparison value is CPS



Path

stations.[].actualValu
es.spots30

stations.[].actualValu
es.impacts

stations.[].actualValu
es.impacts30

stations.[].actualValu
es.valueGainLossPercen
t

stations.[].actualValu
es.valueGainLoss

stations.[].actualValu
es.indexPercent

stations.[].actualValu
es.indexPercent.[].ind
ex

stations.[].actualValu
es.indexPercent.[].per
cent

stations.[].actualValu
es.periods

stations.[].actualValu
es.periods.[].year

stations.[].actualValu
es.periods.[].month

stations.[].actualValu
es.periods.[].week

stations.[].actualValu
es.periods.[].startDat
e

stations.[].actualValu
es.periods.[].endDate

stations.[].actualValu
es.periods.[].netNet

Type

Number

Number

Number

Number

Number

Array

String

Number

Array

Number

Number

Number

DateString

DateString

Number

Optional

true

true

true

true

true

false

false

false

false

false

false

false

false

false

false

Description

Actual number of spots
in 30 second
equivalence for
channel if comparison
value is CPS

Actual number of
impacts ('000) for
channel if comparison
value is CPM

Actual number of
impacts ('000) in 30
second equivalence for
channel if comparison
value is CPM

Value gain/loss vs CG in
Percent
Value gain/loss vs CG in
money

Actual quality index for
channel

Actual quality index for
channel

Actual quality index
percent for channel

Actual week/month
periods for channel

Period year
Period month
Period week

Period start date

Period end date

Actual net net for
period
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Path

stations.[].actualValu
es.periods.[].addressa
bleNetNet

stations.[].actualValu
es.periods.[].nonAddre
ssableNetNet

stations.[].actualValu
es.periods.[].addressa
blePercent

stations.[].actualValu
es.periods.[].nonAddre
ssablePercent

stations.[].actualValu
es.periods.[].grpShare

stations.[].actualValu
es.periods.[].grp30Sha
re

stations.[].actualValu
es.periods.[].valueGai
nLossPercent

stations.[].actualValu
es.periods.[].valueGai
nLoss

stations.[].actualValu
es.periods.[].indexPer
cent

stations.[].actualValu
es.periods.[].indexPer
cent.[].index

stations.[].actualValu
es.periods.[].indexPer
cent.[].percent

stations.[].actualValu
es.periods.[].creative
CodeBreakdown

stations.[].actualValu
es.periods.[].creative
CodeBreakdown.[].creat
iveName

stations.[].actualValu
es.periods.[].creative
CodeBreakdown.[].share
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Type

Number

Number

Number

Number

Number

Number

Number

Number

Array

String

Number

Array

String

Number

Optional

false

false

false

false

false

false

true

true

false

false

false

false

false

false

Description

Actual Addressable net
net for period

Actual Non Addressable
net net for period

Actual Addressable
percent of net net for
period

Actual Non Addressable
percent of net net for
period

Actual share for period
of GRP, Spots or
Impacts ('000)

Actual share for period
of GRP30, Spots30 or
Impacts30 ('000)

Value gain/loss vs CG in

Percent

Value gain/loss vs CG in
money

Actual quality index
percentages for period

Actual quality index for
period

Actual quality index
percent for period

Actual breakdown per
Spot Version for period

Name of the creative

used

Actual share of GRP30
for the period



6.2.3. Get Radio Plans for Campaign
Get all Radio plans for a specific Campaign using GMP Campaign ID

Sample request

GET /api/v1/campaigns/5bade5a3fb512a0003ec42ea/radio/plans HTTP/1.1
X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851

Accept: application/json

Host: api.globalmediaplatform.com

Sample response

HTTP/1.1 200 OK
Content-Type: application/json
Content-Length: 14874

[ {
"id" : "5c41f5922944030003c58f7e",

"campaignId" : "5bade5a3fb512a0003ec42ea"”,

“campaignName" : "Campaign Name",
"countryCode" : "SE",
"regions" : [ "National" ],

"brand" : "Brand 1",
"planStatus" : "In Followup",
"startDate" : "2019-02-25",
"endDate" : "2019-03-10",
"fiscalYear" : 2019,

"currency" : "SEK",
"poNumber" : "123456",
"agencyName" : "An Agency Name",

"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : 100.0,
"nonAddressablePercent" : null,
"agencyRemuneration" : {
"percentOnNet" : 1.0,
"percentOnNetNet" : 1.0,
"fixedFee" : 100.0
H
"plannedSummary" : {
"net" : 1800.0,
"netNet" : 1800.0,
"addressableNetNet" : 1800.0,
"nonAddressableNetNet" : @,
"addressablePercent" : 100.0,
"nonAddressablePercent" : 0,
"valueGainLossPercent" : 50.103422,
"valueGainLoss" : 180.15,
"grp" : 18.0,
"grp30" : 18.0,
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"spots" : null,

"spots30" : null,

"impacts" : null,

"impacts30" : null,

"reach" : {
"onePlus" : 34.5,
"twoPlus" : 30.2,
"threePlus" : 28.1,
"fourPlus" : 26.8,
"fivePlus" : 24.0,
"sixPlus" : 17.7,
"sevenPlus" : 12.1,
"eightPlus" : 9.5,
"ninePlus" : 6.2,
"tenPlus" : 2.9

Iy

"effectiveFrequency" : "3+",

"effectiveReach" : 28.1,

"indexPercent" : [ {
"index" : "POSITION_IN_BREAK",
"percent" : 30.0

oA
"index" : "SHARE_OF SPECIFICS",
"percent" : 10.0

}]

¥

"actualSummary" : {
"net" : 1800.0,

"netNet" : 1800.0,
"addressableNetNet" : 1800.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent" : 0,
"valueGainLossPercent" : 50.103422,
"valueGainLoss" : 180.15,
"grp" : 18.0,
"grp30" : 18.0,
"spots" : null,
"spots30" : null,
"impacts" : null,
"impacts30" : null,
"reach" : {
"onePlus" : 34.5,
"twoPlus" : 30.2,
"threePlus" : 28.1,
"fourPlus" : 26.8,
"fivePlus" : 24.0,
"sixPlus" : 17.7,
"sevenPlus" : 12.1,
"eightPlus" : 9.5,
"ninePlus" : 6.2,



"tenPlus" : 2.9

}

"effectiveFrequency" : "3+",
"effectiveReach" : 28.1,
"indexPercent" : [ {

"index" : "POSITION_IN_BREAK",
"percent" : 30.0

b
"index" : "SHARE_OF_SPECIFICS",
"percent" : 10.0

F
H
"targetAudience" : "A20-49",
"genericTargetAudience" : "A15+",
"comparisonUnit" : "CPP",
"spotVersions" : [ {

"creativeName" : "Name of the spot",

"share" : 100.0,
"technicalCode" : "AREE28177",
"durationInSeconds" : 30,
"indexTo30Seconds" : 100.0

I 1l
"stations" : [ {
"name" : "Station 1",

"plannedValues" : {
"conversionIndexToGenericTa" : 100,
"discountPercent" : 0,

"net" : 900,
"netNet" : 900,
"grp" : 9,
"grp30" : 9,
"spots" : null,
"spots30" : null,
"impacts" : null,
"impacts30" : null,
"valueGainLossPercent" : 10.103422,
"valueGainlLoss" : 110.33,
"indexPercent" : [ {
"index" : "POSITION_IN_BREAK",
"percent" : 30.0
}oAo
"index" : "SHARE OF SPECIFICS",
"percent" : 10.0

1L

"periods" : [ {
"year" : 2019,
"month" : 2,
"week" : 9,

"startDate" : "2019-02-25",
"endDate" : "2019-02-28",
"netNet" : null,
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"grpShare" : 33.33333,
"grp30Share" : 33.33333,
"indexPercent" : [ {
"index" : "POSITION_IN_BREAK",
"percent" : 30.0
b A
"index" : "SHARE_OF_SPECIFICS",
"percent" : 10.0

1

"creativeCodeBreakdown" : [ {
"creativeName" : "Name of the spot",
"share" : 100

P

"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : null,
"nonAddressablePercent" : null,
"valueGainLossPercent" : -30.457732,
"valueGainLoss" : -120.85

oA
"year" : 2019,
"month" : 3,
"week" : O,

"startDate" : "2019-03-01",
"endDate" : "2019-03-03",
"netNet" : null,
"grpShare" : 33.33333,
"grp30Share" : 33.33333,
"indexPercent" : [ {
"index" : "POSITION_IN_BREAK",
"percent" : 30.0
oA
"index" : "SHARE_OF_SPECIFICS",
"percent" : 10.0

1L

"creativeCodeBreakdown" : [ {
"creativeName" : "Name of the spot",
"share" : 100

1L

"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : null,
"nonAddressablePercent” : null,
"valueGainLossPercent" : -30.457732,
"valueGainLoss" : -120.85

}oAo
"year" : 2019,
"month" : 3,
"week" : 10,

"startDate" : "2019-03-04",
"endDate" : "2019-03-10",



"netNet" : null,
"grpShare" : 33.33333,
"grp30Share" : 33.33333,
"indexPercent" : [ {
"index" : "POSITION_IN_BREAK",
"percent" : 30.0
o {
"index" : "SHARE_OF_SPECIFICS",
"percent" : 10.0

i1l

"creativeCodeBreakdown" : [ {
"creativeName" : "Name of the spot",
"share" : 100

1L

"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : null,
"nonAddressablePercent" : null,
"valueGainLossPercent" : -30.457732,
"valueGainLoss" : -120.85

1L

"addressableNetNet" : 900,

"nonAddressableNetNet" : 0,

"addressablePercent" : 100.0,

"nonAddressablePercent” : @

Iy
"actualValues" : {

"conversionIndexToGenericTa" : 100,

"discountPercent" : 0,

"net" : 900,

"netNet" : 900,

"grp" : 9,

"grp30" : 9,

"spots" : null,

"spots30" : null,

"impacts" : null,

"impacts30" : null,

"valueGainLossPercent" : 10.103422,

"valueGainlLoss" : 110.33,

"indexPercent" : [ {
"index" : "POSITION_IN_BREAK",
"percent" : 30.0

oA
"index" : "SHARE_OF SPECIFICS",
"percent" : 10.0

I 1l

"periods" : [ {
"year" : 2019,
"month" : 2,
"week" : 9,

"startDate" : "2019-02-25",



"endDate" : "2019-02-28",
"netNet" : 300,
"grpShare" : 33.33333,
"grp30Share" : 33.33333,
"indexPercent" : [ {
"index" : "POSITION_IN_BREAK",
"percent" : 30.0
b {
"index" : "SHARE_OF _SPECIFICS",
"percent" : 10.0

il

"creativeCodeBreakdown" : [ {
"creativeName" : "Name of the spot",
"share" : 100

1L

"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : null,
"nonAddressablePercent” : null,
"valueGainLossPercent" : -30.457732,
"valueGainLoss" : -120.85

oA
"year" : 2019,
"month" : 3,
"week" : 9,

"startDate" : "2019-03-01",
"endDate" : "2019-03-03",
"netNet" : 300,
"grpShare" : 33.33333,
"grp30Share" : 33.33333,
"indexPercent" : [ {
"index" : "POSITION_IN_BREAK",
"percent" : 30.0
oA
"index" : "SHARE_OF_SPECIFICS",
"percent" : 10.0

1L

"creativeCodeBreakdown" : [ {
"creativeName" : "Name of the spot",
"share" : 100

} 1

"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : null,
"nonAddressablePercent” : null,
"valueGainLossPercent" : -30.457732,
"valueGainLoss" : -120.85

boA
"year" : 2019,
"month" : 3,

"week" : 10,



"startDate" : "2019-03-04",
"endDate" : "2019-03-10",
"netNet" : 300,
"grpShare" : 33.33333,
"grp30Share" : 33.33333,
"indexPercent" : [ {
"index" : "POSITION_IN_BREAK",
"percent" : 30.0
oA
"index" : "SHARE_OF_SPECIFICS",
"percent" : 10.0

} 1

"creativeCodeBreakdown" : [ {
"creativeName" : "Name of the spot",
"share" : 100

ol

"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : null,
"nonAddressablePercent" : null,
"valueGainLossPercent" : -30.457732,
"valueGainLoss" : -120.85
1L
"addressableNetNet" : 900,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent" : @
}
oo
"name" : "Station 2",
"plannedValues" : {
"conversionIndexToGenericTa" : 100,
"discountPercent" : 0,
"net" : 900,
"netNet" : 900,
"grp" : 9,
"grp30" : 9,
"spots" : null,
"spots30" : null,
"impacts" : null,
"impacts30" : null,
"valueGainLossPercent" : 10.103422,
"valueGainLoss" : 110.33,
"indexPercent" : [ {
"index" : "POSITION_IN_BREAK",
"percent" : 30.0
oA
"index" : "SHARE_OF _SPECIFICS",
"percent" : 10.0
1L
"periods" : [ {
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"year" : 2019,
"month" : 2,
"week" : O,
"startDate" : "2019-02-25",
"endDate" : "2019-02-28",
"netNet" : null,
"grpShare" : 33.33333,
"grp30Share" : 33.33333,
"indexPercent" : [ {
"index" : "POSITION_IN_BREAK",
"percent" : 30.0
oA
"index" : "SHARE_OF_SPECIFICS",
"percent" : 10.0

1L

"creativeCodeBreakdown" : [ {
"creativeName" : "Name of the spot",
"share" : 100

1L

"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : null,
"nonAddressablePercent" : null,
"valueGainLossPercent" : -30.457732,
"valueGainLoss" : -120.85

oA
"year" : 2019,
"month" : 3,
"week" : 9,

"startDate" : "2019-03-01",
"endDate" : "2019-03-03",
"netNet" : null,
"grpShare" : 33.33333,
"grp30Share" : 33.33333,
"indexPercent" : [ {
"index" : "POSITION_IN_BREAK",
"percent" : 30.0
oA
"index" : "SHARE_OF_SPECIFICS",
"percent" : 10.0

L

"creativeCodeBreakdown" : [ {
"creativeName" : "Name of the spot",
"share" : 100

1L

"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : null,
"nonAddressablePercent" : null,
"valueGainLossPercent" : -30.457732,
"valueGainLoss" : -120.85



oA

"year" : 2019,
"month" : 3,
"week" : 10,

"startDate" : "2019-03-04",
"endDate" : "2019-03-10",
"netNet" : null,
"grpShare" : 33.33333,
"grp30Share" : 33.33333,
"indexPercent" : [ {
"index" : "POSITION_IN_BREAK",
"percent" : 30.0
3 {
"index" : "SHARE_OF _SPECIFICS",
"percent" : 10.0

ol

"creativeCodeBreakdown" : [ {
"creativeName" : "Name of the spot",
"share" : 100

1L

"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : null,
"nonAddressablePercent" : null,
"valueGainLossPercent" : -30.457732,
"valueGainLoss" : -120.85

1L

"addressableNetNet" : 900,

"nonAddressableNetNet" : 0,

"addressablePercent" : 100.0,

"nonAddressablePercent” : 0

b
"actualValues" : {

"conversionIndexToGenericTa" : 100,

"discountPercent" : @,

"net" : 900,

"netNet" : 900,

"grp" : 9,

"grp30" : 9,

"spots" : null,

"spots30" : null,

"impacts" : null,

"impacts30" : null,

"valueGainLossPercent" : 10.103422,

"valueGainLoss" : 110.33,

"indexPercent" : [ {
"index" : "POSITION_IN BREAK",
"percent" : 30.0

oA
"index" : "SHARE_OF_SPECIFICS",
"percent" : 10.0



P

"periods" : [ {
"year" : 2019,
"month" : 2,
"week" : 9,

"startDate" : "2019-02-25",
"endDate" : "2019-02-28",
"netNet" : 300,
"grpShare" : 33.33333,
"grp30Share" : 33.33333,
"indexPercent" : [ {
"index" : "POSITION_IN_BREAK",
"percent" : 30.0
oA
"index" : "SHARE_OF_SPECIFICS",
"percent" : 10.0

L

"creativeCodeBreakdown" : [ {
"creativeName" : "Name of the spot",
"share" : 100

1L

"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : null,
"nonAddressablePercent" : null,
"valueGainLossPercent" : -30.457732,
"valueGainLoss" : -120.85

o
"year" : 2019,
"month" : 3,
"week" : 9,

"startDate" : "2019-03-01",
"endDate" : "2019-03-03",
"netNet" : 300,
"grpShare" : 33.33333,
"grp30Share" : 33.33333,
"indexPercent" : [ {
"index" : "POSITION_IN_BREAK",
"percent" : 30.0
L |
"index" : "SHARE_OF _SPECIFICS",
"percent" : 10.0

1L

"creativeCodeBreakdown" : [ {
"creativeName" : "Name of the spot",
"share" : 100

1L

"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : null,
"nonAddressablePercent" : null,



"valueGainLossPercent" : -30.457732,
"valueGainLoss" : -120.85

oA
"year" : 2019,
"month" : 3,
"week" : 10,

"startDate" : "2019-03-04",
"endDate" : "2019-03-10",
"netNet" : 300,
"grpShare" : 33.33333,
"grp30Share" : 33.33333,
"indexPercent" : [ {
"index" : "POSITION_IN_BREAK",
"percent" : 30.0
oA
"index" : "SHARE_OF_SPECIFICS",
"percent" : 10.0

1L

"creativeCodeBreakdown" : [ {
"creativeName" : "Name of the spot",
"share" : 100

1L

"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : null,
"nonAddressablePercent” : null,
"valueGainLossPercent" : -30.457732,
"valueGainLoss" : -120.85

1

"addressableNetNet" : 900,

"nonAddressableNetNet" : 0,

"addressablePercent" : 100.0,

"nonAddressablePercent” : 0

—
—

CURL request

$ curl
"https://api.globalmediaplatform.com/api/v1/campaigns/5bade5a3fb512a0003ec42ea/radio/p
lans' -i -X GET \

-H "X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \

-H 'Accept: application/json'

HTTPie request

$ http GET
"https://api.qlobalmediaplatform.com/api/v1/campaigns/5bade5a3fb512a0003ec42ea/radio/p
lans' \



'X-auth:ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \
"Accept:application/json’

6.2.4. Get Radio Plan by ID
Get a specific Radio plan using GMP Campaign ID and Radio Plan ID

Sample request

GET /api/v1/campaigns/5bade5a3fb512a0003ec42ea/radio/plans/5c41£5922944030003c58f7e
HTTP/1.1

X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851

Accept: application/json

Host: api.globalmediaplatform.com

Sample response

HTTP/1.1 200 OK
Content-Type: application/json
Content-Length: 14870

{
"id" : "5c41f5922944030003c58f7e",
"campaignId" : "5bade5a3fb512a0003ec42ea"”,
“campaignName" : "Campaign Name",
"countryCode" : "SE",
“regions" : [ "National" ],
"brand" : "Brand 1",
"planStatus" : "In Followup",
"startDate" : "2019-02-25",
"endDate" : "2019-03-10",
"fiscalYear" : 2019,
"currency" : "SEK",
"poNumber" : "123456",
"agencyName" : "An Agency Name",
"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : 100.0,
"nonAddressablePercent" : null,
"agencyRemuneration” : {
"percentOnNet" : 1.0,
"percentOnNetNet" : 1.0,
"fixedFee" : 100.0
I
"plannedSummary" : {
"net" : 1800.0,
"netNet" : 1800.0,
"addressableNetNet" : 1800.0,
"nonAddressableNetNet" : @,
"addressablePercent" : 100.0,
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"nonAddressablePercent" : @,
"valueGainLossPercent" : 50.103422,
"valueGainLoss" : 180.15,
"grp" : 18.0,
"grp30" : 18.0,
"spots" : null,
"spots30" : null,
"impacts" : null,
"impacts30" : null,
"reach" : {
"onePlus" : 34.5,
"twoPlus" : 30.2,
"threePlus" : 28.1,
"fourPlus" : 26.8,
"fivePlus" : 24.0,
"sixPlus" : 17.7,
"sevenPlus" : 12.1,
"eightPlus" : 9.5,
"ninePlus" : 6.2,
"tenPlus" : 2.9
Iy,
"effectiveFrequency" : "3+",
"effectiveReach" : 28.1,
"indexPercent" : [ {
"index" : "POSITION_IN_BREAK",
"percent" : 30.0
oA
"index" : "SHARE_OF_SPECIFICS",
"percent" : 10.0

} ]

H

"actualSummary" : {
"net" : 1800.0,

"netNet" : 1800.0,
"addressableNetNet" : 1800.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent" : 0,
"valueGainLossPercent" : 50.103422,
"valueGainLoss" : 180.15,
"grp" : 18.0,
"grp30" : 18.0,
"spots" : null,
"spots30" : null,
"impacts" : null,
"impacts30" : null,
"reach" : {
"onePlus" : 34.5,
"twoPlus" : 30.2,
"threePlus" : 28.1,
"fourPlus" : 26.8,
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"fivePlus" : 24.0,
"sixPlus" : 17.7,
"sevenPlus" : 12.1,
"eightPlus" : 9.5,
"ninePlus" : 6.2,
"tenPlus" : 2.9
Iy,
"effectiveFrequency" : "3+",
"effectiveReach" : 28.1,
"indexPercent" : [ {
"index" : "POSITION_IN_BREAK",
"percent" : 30.0
oA
"index" : "SHARE_OF_SPECIFICS",
"percent" : 10.0

P
I
"targetAudience" : "A20-49",
"genericTargetAudience" : "A15+",
"comparisonUnit" : "CPP",
"spotVersions" : [ {

"creativeName" : "Name of the spot",

"share" : 100.0,
"technicalCode" : "AREE28177",
"durationInSeconds" : 30,
"indexTo30Seconds" : 100.0

Il
"stations" : [ {
"name" : "Station 1",

"plannedValues" : {
"conversionIndexToGenericTa" : 100,
"discountPercent" : 0,

"net" : 900,
"netNet" : 900,
"grp" : 9,
"grp30" : 9,
"spots" : null,
"spots30" : null,
"impacts" : null,
"impacts30" : null,
"valueGainLossPercent" : 10.103422,
"valueGainLoss" : 110.33,
"indexPercent" : [ {
"index" : "POSITION_IN_BREAK",
"percent" : 30.0
}oAo
"index" : "SHARE_OF_SPECIFICS",
"percent" : 10.0

I 1l
"periods" : [ {
"year" : 2019,



"month" : 2,
"week" : 9,
"startDate" : "2019-02-25",
"endDate" : "2019-02-28",
"netNet" : null,
"grpShare" : 33.33333,
"grp30Share" : 33.33333,
"indexPercent" : [ {
"index" : "POSITION_IN_BREAK",
"percent" : 30.0
oA
"index" : "SHARE_OF _SPECIFICS",
"percent" : 10.0

1L

"creativeCodeBreakdown" : [ {
"creativeName" : "Name of the spot",
"share" : 100

1L

"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : null,
"nonAddressablePercent" : null,
"valueGainLossPercent" : -30.457732,
"valueGainLoss" : -120.85

oA
"year" : 2019,
"month" : 3,
"week" : 9,

"startDate" : "2019-03-01",
"endDate" : "2019-03-03",
"netNet" : null,
"grpShare" : 33.33333,
"grp30Share" : 33.33333,
"indexPercent" : [ {
"index" : "POSITION_IN_BREAK",
"percent" : 30.0
oA
"index" : "SHARE_OF_SPECIFICS",
"percent" : 10.0

ol

"creativeCodeBreakdown" : [ {
"creativeName" : "Name of the spot”,
"share" : 100

1L

"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : null,
"nonAddressablePercent" : null,
"valueGainLossPercent" : -30.457732,
"valueGainLoss" : -120.85

oA



"year" : 2019,
"month" : 3,
"week" : 10,
"startDate" : "2019-03-04",
"endDate" : "2019-03-10",
"netNet" : null,
"grpShare" : 33.33333,
"grp30Share" : 33.33333,
"indexPercent" : [ {
"index" : "POSITION_IN_BREAK",
"percent" : 30.0
oA
"index" : "SHARE_OF_SPECIFICS",
"percent" : 10.0

1L

"creativeCodeBreakdown" : [ {
"creativeName" : "Name of the spot",
"share" : 100

1L

"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : null,
"nonAddressablePercent" : null,
"valueGainLossPercent" : -30.457732,
"valueGainLoss" : -120.85

1L

"addressableNetNet" : 900,

"nonAddressableNetNet" : 0,

"addressablePercent" : 100.0,

"nonAddressablePercent” : 0

Iy,

"actualValues" : {
"conversionIndexToGenericTa" : 100,
"discountPercent" : @,

"net" : 900,
"netNet" : 900,
"grp" : 9,
"grp30" : 9,
"spots" : null,
"spots30" : null,
"impacts" : null,
"impacts30" : null,
"valueGainLossPercent" : 10.103422,
"valueGainLoss" : 110.33,
"indexPercent" : [ {
"index" : "POSITION_IN BREAK",
"percent" : 30.0
boA
"index" : "SHARE_OF_SPECIFICS",
"percent" : 10.0
1L



"periods" : [ {

"year" : 2019,
"month" : 2,
"week" : 9,

"startDate" : "2019-02-25",
"endDate" : "2019-02-28",
"netNet" : 300,
"grpShare" : 33.33333,
"grp30Share" : 33.33333,
"indexPercent" : [ {
"index" : "POSITION_IN_BREAK",
"percent" : 30.0
3 {
"index" : "SHARE_OF _SPECIFICS",
"percent" : 10.0

ol

"creativeCodeBreakdown" : [ {
"creativeName" : "Name of the spot",
"share" : 100

1L

"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : null,
"nonAddressablePercent" : null,
"valueGainLossPercent" : -30.457732,
"valueGainLoss" : -120.85

oA
"year" : 2019,
"month" : 3,
"week" : 9,

"startDate" : "2019-03-01",
"endDate" : "2019-03-03",
"netNet" : 300,
"grpShare" : 33.33333,
"grp30Share" : 33.33333,
"indexPercent" : [ {
"index" : "POSITION_IN_BREAK",
"percent" : 30.0
oA
"index" : "SHARE_OF_SPECIFICS",
"percent" : 10.0

1L

"creativeCodeBreakdown" : [ {
"creativeName" : "Name of the spot",
"share" : 100

} 1

"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : null,
"nonAddressablePercent” : null,
"valueGainLossPercent" : -30.457732,



"valueGainLoss" : -120.85

oA
"year" : 2019,
"month" : 3,
"week" : 10,

"startDate" : "2019-03-04",
"endDate" : "2019-03-10",
"netNet" : 300,
"grpShare" : 33.33333,
"grp30Share" : 33.33333,
"indexPercent" : [ {
"index" : "POSITION_IN_BREAK",
"percent" : 30.0
oA
"index" : "SHARE_OF_SPECIFICS",
"percent" : 10.0

L

"creativeCodeBreakdown" : [ {
"creativeName" : "Name of the spot",
"share" : 100

1L

"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : null,
"nonAddressablePercent" : null,
"valueGainLossPercent" : -30.457732,
"valueGainLoss" : -120.85
ol
"addressableNetNet" : 900,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent" : @
}
oA

"name" : "Station 2",

"plannedValues" : {
"conversionIndexToGenericTa" : 100,
"discountPercent" : 0,

"net" : 900,
"netNet" : 900,
"grp" : 9,
"grp30" : 9,
"spots" : null,
"spots30" : null,
"impacts" : null,
"impacts30" : null,
"valueGainLossPercent" : 10.103422,
"valueGainLoss" : 110.33,
"indexPercent" : [ {
"index" : "POSITION_IN_BREAK",
"percent" : 30.0



oA
"index" : "SHARE_OF_SPECIFICS",

"percent" : 10.0

ol

"periods" : [ {
"year" : 2019,
"month" : 2,
"week" : 9,

"startDate" : "2019-02-25",
"endDate" : "2019-02-28",
"netNet" : null,
"grpShare" : 33.33333,
"grp30Share" : 33.33333,
"indexPercent" : [ {
"index" : "POSITION_IN_BREAK",
"percent" : 30.0
oA
"index" : "SHARE OF SPECIFICS",
"percent" : 10.0

1L

"creativeCodeBreakdown" : [ {
"creativeName" : "Name of the spot",
"share" : 100

1L

"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : null,
"nonAddressablePercent” : null,
"valueGainLossPercent" : -30.457732,
"valueGainLoss" : -120.85

oA
"year" : 2019,
"month" : 3,
"week" : O,

"startDate" : "2019-03-01",
"endDate" : "2019-03-03",
"netNet" : null,
"grpShare" : 33.33333,
"grp30Share" : 33.33333,
"indexPercent" : [ {
"index" : "POSITION_IN_BREAK",
"percent" : 30.0
oA
"index" : "SHARE_OF_SPECIFICS",
"percent" : 10.0

i1l

"creativeCodeBreakdown" : [ {
"creativeName" : "Name of the spot",
"share" : 100

1L

"addressableNetNet" : null,



"nonAddressableNetNet" : null,
"addressablePercent" : null,
"nonAddressablePercent" : null,
"valueGainLossPercent" : -30.457732,
"valueGainLoss" : -120.85

oA
"year" : 2019,
"month" : 3,
"week" : 10,

"startDate" : "2019-03-04",
"endDate" : "2019-03-10",
"netNet" : null,
"grpShare" : 33.33333,
"grp30Share" : 33.33333,
"indexPercent" : [ {
"index" : "POSITION_IN_BREAK",
"percent" : 30.0
oA
"index" : "SHARE_OF _SPECIFICS",
"percent" : 10.0

1L

"creativeCodeBreakdown" : [ {
"creativeName" : "Name of the spot",
"share" : 100

1L

"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : null,
"nonAddressablePercent" : null,
"valueGainLossPercent" : -30.457732,
"valueGainLoss" : -120.85

1L

"addressableNetNet" : 900,

"nonAddressableNetNet" : 0,

"addressablePercent" : 100.0,

"nonAddressablePercent” : 0

I
"actualValues" : {

"conversionIndexToGenericTa" : 100,

"discountPercent" : 0,

"net" : 900,

"netNet" : 900,

"grp" : 9,

"grp30" : 9,

"spots" : null,

"spots30" : null,

"impacts" : null,

"impacts30" : null,

"valueGainLossPercent" : 10.103422,

"valueGainLoss" : 110.33,

"indexPercent" : [ {



"index" : "POSITION_IN_BREAK",
"percent" : 30.0

hoA
"index" : "SHARE_OF_SPECIFICS",

"percent" : 10.0

}

"periods" : [ {
"year" : 2019,
"month" : 2,
"week" : O,

"startDate" : "2019-02-25",
"endDate" : "2019-02-28",
"netNet" : 300,
"grpShare" : 33.33333,
"grp30Share" : 33.33333,
"indexPercent" : [ {
"index" : "POSITION_IN_BREAK",
"percent" : 30.0
boA
"index" : "SHARE_OF_SPECIFICS",
"percent" : 10.0

1L

"creativeCodeBreakdown" : [ {
"creativeName" : "Name of the spot",
"share" : 100

1L

"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : null,
"nonAddressablePercent" : null,
"valueGainLossPercent" : -30.457732,
"valueGainLoss" : -120.85

oA
"year" : 2019,
"month" : 3,
"week" : 9,

"startDate" : "2019-03-01",
"endDate" : "2019-03-03",
"netNet" : 300,
"grpShare" : 33.33333,
"grp30Share" : 33.33333,
"indexPercent" : [ {
"index" : "POSITION_IN_BREAK",
"percent" : 30.0
oA
"index" : "SHARE_OF_SPECIFICS",
"percent" : 10.0

1
"creativeCodeBreakdown" : [ {
"creativeName" : "Name of the spot",

"share" : 100



P
"addressableNetNet" : null,

"nonAddressableNetNet" : null,
"addressablePercent" : null,
"nonAddressablePercent" : null,
"valueGainLossPercent" : -30.457732,
"valueGainLoss" : -120.85

oA
"year" : 2019,
"month" : 3,
"week" : 10,

"startDate" : "2019-03-04",
"endDate" : "2019-03-10",
"netNet" : 300,
"grpShare" : 33.33333,
"grp30Share" : 33.33333,
"indexPercent" : [ {
"index" : "POSITION_IN_BREAK",
"percent" : 30.0
oA
"index" : "SHARE_OF_SPECIFICS",
"percent" : 10.0

1L

"creativeCodeBreakdown" : [ {
"creativeName" : "Name of the spot",
"share" : 100

1L

"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : null,
"nonAddressablePercent” : null,
"valueGainLossPercent" : -30.457732,
"valueGainLoss" : -120.85

1L

"addressableNetNet" : 900,

"nonAddressableNetNet" : 0,

"addressablePercent" : 100.0,

"nonAddressablePercent” : 0

CURL request

$ curl
"https://api.globalmediaplatform.com/api/v1/campaigns/5bade5a3fb512a0003ec42ea/radio/p
lans/5c4115922944030003c58f7e" -i -X GET \

-H "X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \

-H 'Accept: application/json'
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HTTPie request

$ http GET
"https://api.globalmediaplatform.com/api/v1/campaigns/5bade5a3fb512a0003ec42ea/radio/p
lans/5c41£5922944030003c58f7e" \

'X-auth:ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \

"Accept:application/json’

6.3. OOH

OOH plans can be either "DIGITAL" or "STANDARD" as indicated by the oohType field. Some fields
are only used by one of the types but all fields relevant for calculations are the same regardless of
oohType.

6.3.1. OOH Plan model

All fields represented for a OOH Plan

Path Type Optional Description

id String false GMP ID for the OOH
Plan

campaignld String false GMP ID for Campaign

campaignName String false Campaign name

countryCode String false Country code according

to ISO 3166-1

regions Array true List of plan’s regions

brand String false Brand name

planStatus String false Plan status

startDate DateString false OOH Plan start date

endDate DateString false OOH Plan end date

fiscalYear Number false Fiscal year

agencyName String false Agency name

currency String false Currency according to
IS0 4217

poNumber String true PO Number

oohType String false Type of OOH plan:
DIGITAL or STANDARD

agencyRemuneration Object false Agency fees, can be

only null values

agencyRemuneration.per Number false Percent on Net
centOnNet
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Path

agencyRemuneration.per
centOnNetNet

agencyRemuneration.fix
edFee

addressableNetNet

nonAddressableNetNet

addressablePercent

nonAddressablePercent

plannedSummary

plannedSummary.rateCar

dCost

plannedSummary.net

plannedSummary.netNet

plannedSummary.address
ableNetNet

plannedSummary.nonAddr
essableNetNet

plannedSummary.address
ablePercent

plannedSummary.nonAddr
essablePercent

plannedSummary.discoun
t

plannedSummary.agencyC
ommission

plannedSummary.numberQ
fFacings

96

Type

Number

Number

Number

Number

Number

Number

Object

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Optional

false

true

false

false

false

false

true

false

false

false

false

false

false

false

false

false

false

Description

Percent on NetNet
Fixed sum fee

Addressable net net
value

Non Addressable net
net value

Addressable percent of
net net

Non Addressable
percent of net net

Summary of planned
values

Total planned rate card
cost in OOH plan

Total planned Media
net in OOH plan

Total planned net net in
OOH plan

Total planned
Addressable net net in
OOH plan

Total planned Non
Addressable net net in
OOH plan

Total planned
Addressable percent of
net net in OOH plan

Total planned Non
Addressable percent of
net net in OOH plan

Total planned discount

Total planned agency
commission

Total planned number
of facings in OOH plan



Path

plannedSummary.product
ionAndSetupCost

plannedSummary.valueGa
inLossPercent

plannedSummary.valueGa
inLoss

actualSummary
actualSummary.rateCard
Cost

actualSummary.net

actualSummary.netNet

actualSummary.addressa
bleNetNet

actualSummary.nonAddre
ssableNetNet

actualSummary.addressa
blePercent

actualSummary.nonAddre
ssablePercent

actualSummary.discount

actualSummary.agencyCo
mmission

actualSummary.numberOf
Facings

actualSummary.producti
onAndSetupCost

actualSummary.valueGai
nLossPercent

actualSummary.valueGai
nLoss

Type

Number

Number

Number

Object

Number

Number

Number

Number

Number

Number

Number

Number
Number

Number

Number

Number

Number

Optional

false

true

true

true

false

false

false

false

false

false

false

false
false

false

false

true

true

Description

Total planned
production and setup
cost in OOH plan

Value gain/loss vs CG in
percent

Value gain/loss vs CG in
money

Summary of actual
values

Total actual rate card
cost in OOH plan

Total actual Media net
in OOH plan

Total actual net net in
OOH plan

Total actual
Addressable net net in
OOH plan

Total actual Non
Addressable net net in
OOH plan

Total actual
Addressable percent of
net net in OOH plan

Total actual Non
Addressable percent of
net net in OOH plan

Total discount

Total agency
commission

Total number of facings
in OOH plan

Total actual production
and setup cost in OOH
plan

Value gain/loss vs CG in
percent

Value gain/loss vs CG in
money
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Path
planningDetails

planningDetails.[].sup
plier

planningDetails.[].for
mat

planningDetails.[].reg
ion
planningDetails.[].rat
eCardPackageName
planningDetails.[].sta
rtDate

planningDetails.[].end
Date

planningDetails.[].nbr
0fPaidFacings

planningDetails.[].nbr
OfFreeFacings

planningDetails.[].nbr
OfFacings

planningDetails.[].nbr
OfWeeks

planningDetails.[].rat
eCard

planningDetails.[].net

planningDetails.[].net
Net

planningDetails.[].add
ressableNetNet

planningDetails.[].non
AddressableNetNet

planningDetails.[].add
ressablePercent

planningDetails.[].non
AddressablePercent

planningDetails.[].dis
count

planningDetails.[].age
ncyCommission

planningDetails.[].pro
ductionAndSetupCost

98

Type
Array

String

String

String

String

String

String

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Optional

false

false

false

false

false

false

false

false

false

false

false

true

true

true

false

false

false

false

true

true

false

Description

List of planning OOH
plan details

Name of supplier
Ad format

Region

Rate card package

name

Start date

End date

Number of paid facings
Number of free facings
Number of facings
Number of weeks
Planned rate card cost

Planned media net

Planned net net

Planned Addressable
net net

Planned Non
Addressable net net

Planned Addressable
percent of net net

Planned Non
Addressable percent of
net net

Planned discount

Planned agency
commission

Production and setup
cost for the detail



Path

planningDetails.[].1las
tApprovalDate

planningDetails.[].1las
tCancellationDate

planningDetails.[].cre
ativeld

planningDetails.[].dig
italOohType

planningDetails.[].ope
ratingScreenHoursPerDa

y

planningDetails.[].day
PartActiveHoursPerDay

planningDetails.[].day
Parts

planningDetails.[].day
sBought

planningDetails.[].nbr
Screens

planningDetails.[].spo
tLengthSeconds

planningDetails.[].pai
dSpotsPerScreenForPeri
od

planningDetails.[].fre
eSpotsPerScreenForPer
od

Type
String

String

String

String

Number

Number

String

Number

Number

Number

Number

Number

Optional

false

false

false

true

true

true

true

true

true

true

true

true

Description

Last approval date
Last cancellation date
Creative Id

What type of digital
plan it is. Possible
values: CPS, LEGACY or
null. CPS for digital
plans created since
release of functionality.
LEGACY indicates that
this an old version of a
digital plan that has
been recently modified.
A null value indicates
this is either not a
digital plan or an old
and unmodified digital
plan.

CPS plans only: Hours
per day screens are
turned on

CPS plans only:
Number of hours the
bought day part covers

CPS plans only: Bought
day part package

CPS plans only:
Number of days bought

CPS plans only:
Number of screens
bought

CPS plans only: Spot
length in seconds

CPS plans only: Paid
spots per screen for the
period

CPS plans only: Free
spots per screen for the
period
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Path

planningDetails.[].val
ueGainLossPercent

planningDetails.[].val
ueGainLoss

planningDetails.[].per
iods

planningDetails.[].per
jods.[].year

planningDetails.[].per
jods.[].month

planningDetails.[].per
jods.[].week

planningDetails.[].per
jods.[].startDate

planningDetails.[].per
iods.[].endDate

planningDetails.[].per
jods.[].plannedSummary

planningDetails.[].per
iods.[].plannedSummary
.rateCardCost

planningDetails.[].per
jods.[].plannedSummary
.net

planningDetails.[].per
jods.[].plannedSummary
.netNet

planningDetails.[].per
jods.[].plannedSummary
.addressableNetNet

planningDetails.[].per
iods.[].plannedSummary
.nonAddressableNetNet

planningDetails.[].per
jods.[].plannedSummary
.addressablePercent

planningDetails.[].per
jods.[].plannedSummary
.nonAddressablePercent

planningDetails.[].per
iods.[].plannedSummary
.discount

100

Type

Number

Number

Array

Number

Number

Number

DateString

DateString

Object

Number

Number

Number

Number

Number

Number

Number

Number

Optional

true

true

true

false

false

false

false

false

true

false

false

false

false

false

false

false

false

Description

Value gain/loss vs CG in
percent

Value gain/loss vs CG in
money

Weeks for media plans.
Only available for
License Premium
Periods

Year for the week
Month for the week

Week number for the
week

Start Date for the week
End Date for the week

Planned Values for
week

Planned rate card cost
for week

Planned Media net for
week

Planned net net for
week

Planned Addressable
net net for week

Planned Non
Addressable net net for
week

Planned Addressable
percent of net net for
week

Planned Non
Addressable percent of
net net for week

Planned discount for
week



Path

planningDetails.[].per
jods.[].plannedSummary
.agencyCommission

planningDetails.[].per
iods.[].plannedSummary
.numberO0fFacings

planningDetails.[].per
iods.[].plannedSummary
.productionAndSetupCos
t

planningDetails.[].per
iods.[].plannedSummary
.valueGainLossPercent

planningDetails.[].per
jods.[].plannedSummary
.valueGainlLoss

planningDetails.[].per
jods.[].actualSummary

planningDetails.[].per
jods.[].actualSummary.
rateCardCost

planningDetails.[].per
iods.[].actualSummary.
net

planningDetails.[].per
iods.[].actualSummary.
netNet

planningDetails.[].per
jods.[].actualSummary.
addressableNetNet

planningDetails.[].per
iods.[].actualSummary.
nonAddressableNetNet

planningDetails.[].per
jods.[].actualSummary.
addressablePercent

planningDetails.[].per
jods.[].actualSummary.
nonAddressablePercent

planningDetails.[].per
jods.[].actualSummary.
discount

planningDetails.[].per
jods.[].actualSummary.
agencyCommission

planningDetails.[].per
jods.[].actualSummary.
numberOfFacings

Type

Number

Number

Number

Number

Number

Object

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Optional

false

false

false

true

true

true

false

false

false

false

false

false

false

false

false

false

Description
Planned agency

commission for week

Planned number of
facings for week

Planned production
and setup cost for week

Value gain/loss vs CG in
percent

Value gain/loss vs CG in
money

Actual Values for week

Actual rate card cost for
week

Actual Media net for
week

Actual net net for week

Actual Addressable net
net for week

Actual Non Addressable
net net for week

Actual Addressable
percent of net net for
week

Actual Non Addressable
percent of net net for
week

Actual discount for
week

Actual agency
commission for week

Actual number of
facings for week
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Path

planningDetails.[].per
jods.[].actualSummary.
productionAndSetupCost

planningDetails.[].per
iods.[].actualSummary.
valueGainLossPercent

planningDetails.[].per
iods.[].actualSummary.
valueGainLoss

actualDetails

actualDetails.[].suppl
ier
actualDetails.[].forma
t

actualDetails.[].regio
n

actualDetails.[].rateC
ardPackageName

actualDetails.[].start
Date

actualDetails.[].endDa
te

actualDetails.[].nbrOf
PaidFacings

actualDetails.[].nbrOf
FreeFacings

actualDetails.[].nbrOf
Facings

actualDetails.[].nbrOf
Weeks

actualDetails.[].rateC
ard

actualDetails.[].net

actualDetails.[].netNe
t

actualDetails.[].addre
ssableNetNet

actualDetails.[].nonAd
dressableNetNet

actualDetails.[].addre
ssablePercent

actualDetails.[].nonAd
dressablePercent

102

Type

Number

Number

Number

Array

String

String

String

String

String

String

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Optional

false

true

true

false

false

false

false

false

false

false

false

false

false

false

true

true

true

false

false

false

false

Description
Actual production and

setup cost for week

Value gain/loss vs CG in
percent

Value gain/loss vs CG in
money

List of actual OOH plan
details

Name of supplier
Ad format
Region

Rate card package
name

Start date

End date

Number of paid facings
Number of free facings
Number of facings
Number of weeks
Actual rate card cost

Actual media net

Actual net net

Actual Addressable net
net

Actual Non Addressable
net net

Actual Addressable
percent of net net

Actual Non Addressable
percent of net net



Path

actualDetails.[].disco
unt

actualDetails.[].agenc
yCommission

actualDetails.[].produ
ctionAndSetupCost
actualDetails.[].lastA
pprovalDate

actualDetails.[].1lastC
ancellationDate

actualDetails.[].creat
iveld

actualDetails.[].digit
alOohType

actualDetails.[].opera
tingScreenHoursPerDay

actualDetails.[].dayPa
rtActiveHoursPerDay

actualDetails.[].dayPa
rts

actualDetails.[].daysB
ought

actualDetails.[].nbrSc
reens

actualDetails.[].spotlL
engthSeconds

Type

Number

Number

Number

String

String

String

String

Number

Number

String

Number

Number

Number

Optional

true

true

false

false

false

false

true

true

true

true

true

true

true

Description

Discount
Agency commission

Production and setup
cost for the detail

Last approval date
Last cancellation date
Creative Id

What type of digital
plan it is. Possible
values: CPS, LEGACY or
null. CPS for digital
plans created since
release of functionality.
LEGACY indicates that
this an old version of a
digital plan that has
been recently modified.
A null value indicates
this is either not a
digital plan or an old
and unmodified digital
plan.

CPS plans only: Hours
per day screens are
turned on

CPS plans only:
Number of hours the
bought day part covers

CPS plans only: Bought
day part package

CPS plans only:
Number of days bought

CPS plans only:
Number of screens
bought

CPS plans only: Spot
length in seconds
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Path

actualDetails.[].paidS
potsPerScreenForPeriod

actualDetails.[].freeS
potsPerScreenForPeriod

actualDetails.[].value
GainLossPercent

actualDetails.[].value
GainLoss

actualDetails.[].perio
ds

actualDetails.[].perio
ds.[].year

actualDetails.[].perio
ds.[].month

actualDetails.[].perio
ds.[].week

actualDetails.[].perio
ds.[].startDate

actualDetails.[].perio
ds.[].endDate

actualDetails.[].perio
ds.[].plannedSummary

actualDetails.[].perio
ds.[].plannedSummary.r
ateCardCost

actualDetails.[].perio
ds.[].plannedSummary.n
et

actualDetails.[].perio
ds.[].plannedSummary.n
etNet

actualDetails.[].perio
ds.[].plannedSummary.a
ddressableNetNet

actualDetails.[].perio
ds.[].plannedSummary.n
onAddressableNetNet
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Type

Number

Number

Number

Number

Array

Number

Number

Number

DateString

DateString

Object

Number

Number

Number

Number

Number

Optional

true

true

true

true

true

false

false

false

false

false

true

false

false

false

false

false

Description

CPS plans only: Paid
spots per screen for the
period

CPS plans only: Free
spots per screen for the
period

Value gain/loss vs CG in
percent

Value gain/loss vs CG in
money

Weeks for media plans.
Only available for
License Premium
Periods

Year for the week
Month for the week

Week number for the
week

Start Date for the week
End Date for the week

Planned Values for
week

Planned rate card cost
for week

Planned Media net for
week

Planned net net for
week

Planned Addressable
net net for week

Planned Non
Addressable net net for
week



Path

actualDetails.[].perio
ds.[].plannedSummary.a
ddressablePercent

actualDetails.[].perio
ds.[].plannedSummary.n
onAddressablePercent

actualDetails.[].perio
ds.[].plannedSummary.d
iscount

actualDetails.[].perio
ds.[].plannedSummary.a
gencyCommission

actualDetails.[].perio
ds.[].plannedSummary.n
umberQfFacings

actualDetails.[].perio
ds.[].plannedSummary.p
roductionAndSetupCost

actualDetails.[].perio
ds.[].plannedSummary.v
alueGainlLossPercent

actualDetails.[].perio
ds.[].plannedSummary.v
alueGainloss

actualDetails.[].perio
ds.[].actualSummary

actualDetails.[].perio
ds.[].actualSummary.ra
teCardCost

actualDetails.[].perio
ds.[].actualSummary.ne
t

actualDetails.[].perio
ds.[].actualSummary.ne
tNet

actualDetails.[].perio
ds.[].actualSummary.ad
dressableNetNet

actualDetails.[].perio
ds.[].actualSummary.no
nAddressableNetNet

actualDetails.[].perio
ds.[].actualSummary.ad
dressablePercent

Type

Number

Number

Number

Number

Number

Number

Number

Number

Object

Number

Number

Number

Number

Number

Number

Optional

false

false

false

false

false

false

true

true

true

false

false

false

false

false

false

Description

Planned Addressable
percent of net net for
week

Planned Non
Addressable percent of
net net for week

Planned discount for
week

Planned agency
commission for week

Planned number of
facings for week

Planned production
and setup cost for week

Value gain/loss vs CG in
percent

Value gain/loss vs CG in
money

Actual Values for week

Actual rate card cost for
week

Actual Media net for
week

Actual net net for week

Actual Addressable net
net for week

Actual Non Addressable
net net for week

Actual Addressable
percent of net net for
week
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Path Type

actualDetails.[].perio Number
ds.[].actualSummary.no
nAddressablePercent

actualDetails.[].perio Number
ds.[].actualSummary.di
scount

actualDetails.[].perio Number
ds.[].actualSummary.ag
encyCommission

actualDetails.[].perio Number
ds.[].actualSummary.nu
mberOfFacings

actualDetails.[].perio Number
ds.[].actualSummary.pr
oductionAndSetupCost

actualDetails.[].perio Number
ds.[].actualSummary.va
lueGainLossPercent

actualDetails.[].perio Number
ds.[].actualSummary.va
lueGainlLoss

6.3.2. Get OOH Plans for Campaign

Get all OOH plans for a single campaign using GMP Campaign ID

Sample request

GET /api/v1/campaigns/5bade5a3fb512a0003ec42ea/ooh/plans HTTP/1.1
X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851

Accept: application/json
Host: api.globalmediaplatform.com

Sample response

HTTP/1.1 200 0K
Content-Type: application/json
Content-Length: 6008

[ {
"id" : "5c41f5922944030003c58f7e",

"campaignId" : "5bade5a3fb512a0003ec42ea"”,

"campaignName" : "Campaign Name",
"countryCode" : "SE",

“regions" : [ "National" ],
"brand" : "Brand 1",

"planStatus" : "In Followup",
"startDate" : "2019-02-25",

106

Optional

false

false

false

false

false

true

true

Description

Actual Non Addressable
percent of net net for
week

Actual discount for

week

Actual agency
commission for week

Actual number of
facings for week

Actual production and
setup cost for week

Value gain/loss vs CG in
percent

Value gain/loss vs CG in
money



"endDate" : "2019-03-10",
"fiscalYear" : 2019,

“currency" : "SEK",
"poNumber" : "123456",
"agencyName" : "An Agency Name",

"addressableNetNet" : null,

"nonAddressableNetNet" : null,

"addressablePercent" : 100.0,

"nonAddressablePercent” : null,

"agencyRemuneration" : {
"percentOnNet" : 1.0,
"percentOnNetNet" : 1.0,
"fixedFee" : 100.0

I

“plannedSummary" : {
"net" : 1500.0,
"netNet" : 1000.0,
"addressableNetNet" : 1000.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent" : 0,
"valueGainLossPercent" : 12.987655,
"valueGainLoss" : 230.01,
"numberOfFacings" : 30000,
"rateCardCost" : 2000.0,
"discount" : 25.0,
"agencyCommission" : 33.333,
"productionAndSetupCost"” : 10000.0

H

"actualSummary" : {
"net" : 1500.0,
"netNet" : 1000.0,
"addressableNetNet" : 1000.0,
"nonAddressableNetNet" : 9,
"addressablePercent" : 100.0,
"nonAddressablePercent" : 0,
"valueGainLossPercent" : 12.987655,
"valueGainLoss" : 230.01,
“numberOfFacings" : 30000,
"rateCardCost" : 2000.0,
"discount" : 25.0,
"agencyCommission" : 33.333,
"productionAndSetupCost" : 10000.0

Jrs

"oohType" : "STANDARD",

“planningDetails" : [ {
"supplier" : "Supplier name",

"rateCardPackageName" : "Package name",

"format" : "OOH",
"region" : "The region",
"startDate" : "2019-02-25",
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"endDate" : "2019-03-10",
"nbrOfFacings" : 1000,
"nbrOfPaidFacings" : 900,
"nbrOfFreeFacings" : 100,
"nbrOfWeeks" : 2.0,

"rateCard" : 2000.0,

"net" : 1500.0,

"netNet" : 1000.0,

"discount" : 25.0,
"agencyCommission" : 33.333,
"addressableNetNet" : 1000.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent" : 0,
"valueGainLossPercent" : 12.987655,
"valueGainLoss" : 230.01,
"productionAndSetupCost" : 350,
"lastApprovalDate" : "2019-02-18",
"lastCancellationDate" : "2019-02-11",

“creativeld" : "Spring is coming",
"periods" : [ {

"year" : 2019,

"month" : 3,

"week" : 11,

"startDate" : "2019-03-01",

"endDate" : "2019-03-03",

"plannedSummary" : {
"net" : 1500.0,
"netNet" : 1000.0,
"addressableNetNet" : 1000.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent" : 0,
"valueGainLossPercent" : 12.987655,
"valueGainLoss" : 230.01,
"numberOfFacings" : 30000,
"rateCardCost" : 2000.0,
"discount" : 25.0,
"agencyCommission" : 33.333,
"productionAndSetupCost" : 10000.0

H

"actualSummary" : {
"net" : 1500.0,
"netNet" : 1000.0,
"addressableNetNet" : 1000.0,
"nonAddressableNetNet" : @,
"addressablePercent" : 100.0,
"nonAddressablePercent" : 0,
"valueGainLossPercent" : 12.987655,
"valueGainLoss" : 230.01,
"numberOfFacings" : 30000,



"rateCardCost" : 2000.0,
"discount" : 25.0,
"agencyCommission" : 33.333,
"productionAndSetupCost" : 10000.0
}
3
"operatingScreenHoursPerDay" : null,
"dayPartActiveHoursPerDay" : null,
"dayParts" : null,
"daysBought" : null,
"nbrScreens" : null,
"spotLengthSeconds" : null,
"paidSpotsPerScreenForPeriod" : null,
"freeSpotsPerScreenForPeriod" : null,
"digitalOohType" : null

P

"actualDetails" : [ {
"supplier" : "Supplier name",
"rateCardPackageName" : "Package name",
"format" : "OOH",
"region" : "The region",

"startDate" : "2019-02-25",
"endDate" : "2019-03-10",
"nbrOfFacings" : 1000,
"nbrOfPaidFacings" : 900,
"nbrOfFreeFacings" : 100,
"nbrOfWeeks" : 2.0,

"rateCard" : 2000.0,

"net" : 1500.0,

"netNet" : 1000.0,

"discount" : 25.0,
"agencyCommission" : 33.333,
"addressableNetNet" : 1000.0,
"nonAddressableNetNet" : 9,
"addressablePercent" : 100.0,
"nonAddressablePercent" : 0,
"valueGainLossPercent" : 12.987655,
"valueGainLoss" : 230.01,
"productionAndSetupCost" : 350,
"lastApprovalDate" : "2019-02-18",
"lastCancellationDate" : "2019-02-11",

"creativeld" : "Spring is coming",
"periods" : [ {

"year" : 2019,

"month" : 3,

"week" : 11,

"startDate" : "2019-03-01",
"endDate" : "2019-03-03",
"plannedSummary" : {

"net" : 1500.0,

"netNet" : 1000.0,
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"addressableNetNet" : 1000.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent" : 0,
"valueGainLossPercent" : 12.987655,
"valueGainLoss" : 230.01,
"numberOfFacings" : 30000,
"rateCardCost" : 2000.0,
"discount" : 25.0,
"agencyCommission" : 33.333,
"productionAndSetupCost" : 10000.0

I¥

"actualSummary" : {
"net" : 1500.0,
"netNet" : 1000.0,
"addressableNetNet" : 1000.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent" : 0,
"valueGainLossPercent" : 12.987655,
"valueGainLoss" : 230.01,
"numberOfFacings" : 30000,
"rateCardCost" : 2000.0,
"discount" : 25.0,
"agencyCommission" : 33.333,
"productionAndSetupCost" : 10000.0

}

1L

"operatingScreenHoursPerDay" : null,
"dayPartActiveHoursPerDay" : null,
"dayParts" : null,
"daysBought" : null,
"nbrScreens" : null,
"spotLengthSeconds" : null,
"paidSpotsPerScreenForPeriod" : null,
"freeSpotsPerScreenForPeriod" : null,
"digitalOohType" : null
P
P

CURL request

$ curl
"https://api.globalmediaplatform.com/api/v1/campaigns/5bade5a3fb512a0003ec42ea/ooh/pla
ns' -i -X GET \

-H 'X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \

-H "Accept: application/json'
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HTTPie request

$ http GET

"https://api.globalmediaplatform.com/api/v1/campaigns/5bade5a3fb512a0003ec42ea/ooh/pla

ns' \

'X-auth:ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \

"Accept:application/json’

6.3.3. Get OOH Plan By ID

Get a single OOH plan for a campaign using GMP Campaign ID and Plan ID

Sample request

GET /api/v1/campaigns/5bade5a3fb512a0003ec42ea/ooh/plans/5c4115922944030003c58f7e

HTTP/1.1

X-auth: ffa@f657-bac7-4fc2-b8ab-09faad9d5851

Accept: application/json

Host: api.globalmediaplatform.com

Sample response

HTTP/1.1 200 OK

Content-Type: application/json

Content-Length: 6004

{

"id" : "5c41f5922944030003c58f7e",
"campaignId" : "5bade5a3fb512a0003ec42ea"”,
"campaignName" : "Campaign Name",

"countryCode" : "SE",
"regions" : [ "National" ],
"brand" : "Brand 1",

“planStatus" : "In Followup",

"startDate" : "2019-02-25",
"endDate" : "2019-03-10",
"fiscalYear" : 2019,
"currency" : "SEK",
"poNumber" : "123456",

"agencyName" : "An Agency Name",

"addressableNetNet" : null,

"nonAddressableNetNet" : null,
"addressablePercent" : 100.0,
"nonAddressablePercent" : null,

"agencyRemuneration" : {
"percentOnNet" : 1.0,
"percentOnNetNet" : 1.0,
"fixedFee" : 100.0

b

"plannedSummary" : {
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"net" : 1500.0,
"netNet" : 1000.0,
"addressableNetNet" : 1000.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent” : 0,
"valueGainLossPercent" : 12.987655,
"valueGainLoss" : 230.01,
"numberOfFacings" : 30000,
"rateCardCost" : 2000.0,
"discount" : 25.0,
"agencyCommission" : 33.333,
"productionAndSetupCost" : 10000.0

I

"actualSummary" : {
"net" : 1500.0,
"netNet" : 1000.0,
"addressableNetNet" : 1000.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent" : 0,
"valueGainLossPercent" : 12.987655,
"valueGainLoss" : 230.01,
"numberOfFacings" : 30000,
"rateCardCost" : 2000.0,
"discount" : 25.0,
"agencyCommission" : 33.333,
"productionAndSetupCost"” : 10000.0

H

"oohType" : "STANDARD",

"planningDetails" : [ {

"supplier" : "Supplier name",
"rateCardPackageName" : "Package name",
"format" : "OOH",

"region" : "The region",

"startDate" : "2019-02-25",
"endDate" : "2019-03-10",
"nbrOfFacings" : 1000,
"nbrOfPaidFacings" : 900,
"nbrOfFreeFacings" : 100,
"nbrOfWeeks" : 2.0,
"rateCard" : 2000.0,

"net" : 1500.0,

"netNet" : 1000.0,

"discount" : 25.0,
"agencyCommission" : 33.333,
"addressableNetNet" : 1000.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent" : 0,
"valueGainLossPercent" : 12.987655,
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"valueGainLoss" : 230.01,
"productionAndSetupCost"” : 350,
"lastApprovalDate" : "2019-02-18",
"lastCancellationDate" : "2019-02-11",

“creativeld" : "Spring is coming",
"periods" : [ {

"year" : 2019,

"month" : 3,

"week" : 11,

"startDate" : "2019-03-01",
"endDate" : "2019-03-03",
"plannedSummary" : {
"net" : 1500.0,
"netNet" : 1000.0,
"addressableNetNet" : 1000.0,
"nonAddressableNetNet" : 0@,
"addressablePercent" : 100.0,
"nonAddressablePercent" : 0,
"valueGainLossPercent" : 12.987655,
"valueGainLoss" : 230.01,
"numberOfFacings" : 30000,
"rateCardCost" : 2000.0,
"discount" : 25.0,
"agencyCommission" : 33.333,
"productionAndSetupCost" : 10000.0
}

ctualSummary" : {
"net" : 1500.0,
"netNet" : 1000.0,
"addressableNetNet" : 1000.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent" : 0,
"valueGainLossPercent" : 12.987655,
"valueGainLoss" : 230.01,
"numberOfFacings" : 30000,
"rateCardCost" : 2000.0,
"discount" : 25.0,
"agencyCommission" : 33.333,
"productionAndSetupCost" : 10000.0
}
1L
"operatingScreenHoursPerDay" : null,
"dayPartActiveHoursPerDay" : null,
"dayParts" : null,
"daysBought" : null,
"nbrScreens" : null,
"spotLengthSeconds" : null,
"paidSpotsPerScreenForPeriod" : null,
"freeSpotsPerScreenForPeriod" : null,
"digitalOohType" : null
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Il
"actualDetails" : [ {

"supplier" : "Supplier name",
"rateCardPackageName" : "Package name",
"format" : "OOH",

"region" : "The region",

"startDate" : "2019-02-25",
"endDate" : "2019-03-10",
"nbrOfFacings" : 1000,
"nbrOfPaidFacings" : 900,
"nbrOfFreeFacings" : 100,
"nbrOfWeeks" : 2.0,

"rateCard" : 2000.0,

"net" : 1500.0,

"netNet" : 1000.0,

"discount" : 25.0,
"agencyCommission" : 33.333,
"addressableNetNet" : 1000.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent" : 0,
"valueGainLossPercent" : 12.987655,
"valueGainLoss" : 230.01,
"productionAndSetupCost"” : 350,
"lastApprovalDate" : "2019-02-18",
"lastCancellationDate" : "2019-02-11",

“creativeld" : "Spring is coming",
"periods" : [ {

"year" : 2019,

"month" : 3,

"week" : 11,

"startDate" : "2019-03-01",
"endDate" : "2019-03-03",
"plannedSummary" : {
"net" : 1500.0,
"netNet" : 1000.0,
"addressableNetNet" : 1000.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent" : 0,
"valueGainLossPercent" : 12.987655,
"valueGainLoss" : 230.01,
"numberOfFacings" : 30000,
"rateCardCost" : 2000.0,
"discount" : 25.0,
"agencyCommission" : 33.333,
"productionAndSetupCost" : 10000.0
}

ctualSummary" : {
"net" : 1500.0,
"netNet" : 1000.0,
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"addressableNetNet" : 1000.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent" : 0,
"valueGainLossPercent" : 12.987655,
"valueGainLoss" : 230.01,
"numberOfFacings" : 30000,
"rateCardCost" : 2000.0,
"discount" : 25.0,
"agencyCommission" : 33.333,
"productionAndSetupCost" : 10000.0
}
1L

"operatingScreenHoursPerDay" : null,
"dayPartActiveHoursPerDay" : null,
"dayParts" : null,
"daysBought" : null,
"nbrScreens” : null,
"spotLengthSeconds" : null,
"paidSpotsPerScreenForPeriod" : null,
"freeSpotsPerScreenForPeriod" : null,
"digitalOohType" : null
P
}

CURL request

$ curl
"https://api.globalmediaplatform.com/api/v1/campaigns/5bade5a3fb512a0003ec42ea/ooh/pla
ns/5c4115922944030003c58f7e" -i -X GET \

-H "X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \

-H 'Accept: application/json'

HTTPie request
$ http GET
"https://api.globalmediaplatform.com/api/v1/campaigns/5bade5a3fb512a00@3ec42ea/ooh/pla
ns/5c4115922944030003c58f7e" \

'X-auth:ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \
"Accept:application/json’

6.4. Print

6.4.1. Print Plan model

All fields represented in a Print plan object
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Path
id

campaignld
campaignName

countryCode

regions
brand
planStatus
startDate
endDate
fiscalYear
agencyName

currency

poNumber

printType

printTypeText

agencyRemuneration

agencyRemuneration.per
centOnNet

agencyRemuneration.per
centOnNetNet

agencyRemuneration.fix
edFee

addressableNetNet

nonAddressableNetNet

addressablePercent

nonAddressablePercent

plannedSummary
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Type
String

String
String
String

Array
String
String
DateString
DateString
Number
String
String

String
String

String
Object

Number

Number

Number

Number

Number

Number

Number

Object

Optional

false

false
false

false

true

false
false
false
false
false
false

false

true

false

false

false

false

false

false

false

false

false

false

true

Description

GMP ID for the Print
Plan

GMP ID for Campaign
Campaign name

Country code according
to IS0 3166-1

List of regions
Brand name

Plan status

Print Plan start date
Print Plan end date
Fiscal year

Agency name

Currency according to
IS0 4217

PO Number

Print Type
(Enumeration value)

Print Type

Agency fees, can be
only null values

Percent on Net
Percent on NetNet
Fixed sum fee

Addressable net net

Non Addressable net
net

Addressable percent of
net net

Non Addressable
percent of net net

Summary of planned
values



Path

plannedSummary.rateCar

d

plannedSummary.net

plannedSummary.netNet

plannedSummary.address

ableNetNet

plannedSummary.nonAddr

essableNetNet

plannedSummary.address

ablePercent

plannedSummary.nonAddr

essablePercent

plannedSummary.number0

fInsertions

plannedSummary.valueGa

inLossPercent

plannedSummary.valueGa

inLoss

actualSummary

actualSummary.

actualSummary.

actualSummary.

actualSummary.
bleNetNet

actualSummary.
ssableNetNet

rateCard

net

netNet

addressa

nonAddre

Type

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Object

Number

Number

Number

Number

Number

Optional

true

true

true

false

false

false

false

true

true

true

true

true

true

true

false

false

Description

Total planned Media
rate card cost in Print
plan

Total planned Media
net in Print plan

Total planned net net in
Print plan

Total planned
Addressable net net in
Print plan

Total planned Non
Addressable net net in
Print plan

Total planned
Addressable percent of
net net in Print plan

Total planned Non
Addressable percent of
net net in Print plan

Total number of
planned insertions in
Print plan

Value gain/loss vs CG in
percent

Value gain/loss vs CG in
money

Summary of actual
values

Total actual Media rate
card cost in Print plan

Total actual Media net
in Print plan

Total actual net net in
Print plan

Total actual
Addressable net net in
Print plan

Total actual Non
Addressable net net in
Print plan
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Path

actualSummary.addressa
blePercent

actualSummary.nonAddre
ssablePercent

actualSummary.numberOf
Insertions

actualSummary.valueGai
nLossPercent

actualSummary.valueGai
nLoss

planningDetails

planningDetails.[].tit
le

planningDetails.[].sal
esHouse

planningDetails.[].pub
licationDate

planningDetails.[].rat
eCard

planningDetails.[].net

planningDetails.[].net
Net

planningDetails.[].add
ressableNetNet

planningDetails.[].non
AddressableNetNet

planningDetails.[].add
ressablePercent

planningDetails.[].non
AddressablePercent

planningDetails.[].act
ualPosition

planningDetails.[].pla
cement

planningDetails.[].pre
miumPosition
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Type

Number

Number

Number

Number

Number

Array

String

String

DateString

Number

Number

Number

Number

Number

Number

Number

String

String

Boolean

Optional

false

false

true

true

true

false

false

true

true

true

true

true

false

false

false

false

true

true

true

Description

Total actual
Addressable percent of
net net in Print plan

Total actual Non
Addressable percent of
net net in Print plan

Total number of actual
insertions in Print plan

Value gain/loss vs CG in
percent

Value gain/loss vs CG in
money

List of planned Print
Plan Details

Title
Sales House
Publication Date

Planned media rate
card cost

Planned media net

Planned net net

Planned Addressable
net net

Planned Non
Addressable net net

Planned Addressable
percent of net net

Planned Non
Addressable percent of
net net

Actual Position
Placement

Premium Position



Path

planningDetails.[].

stInCategory
planningDetails.[]
mat
planningDetails.[]
matText

planningDetails.[]
erFormat

planningDetails.[]
or

planningDetails.[]
orText
planningDetails.[]
dership
planningDetails.[]
alNumberOfPages

planningDetails.[]
tApprovalDate

planningDetails.[]
tCancellationDate

planningDetails.[]
ativeld

planningDetails.[]
ueGainLossPercent

planningDetails.[]
ueGainLoss

planningDetails.[]
iods

planningDetails.[]
iods.[].year

planningDetails.[]
jods.[].month

planningDetails.[]
jods.[].week
planningDetails.[]
jods.[].startDate

planningDetails.[]
jods.[].endDate

fir

.for

.for

.oth

.col

.col

.rea

.tot

.las

.las

.cre

.val

.val

.per

.per

.per

.per

.per

.per

Type

Boolean

String

String

String

String

String

Number

Number

DateString

DateString

String

Number

Number

Array

Number

Number

Number

DateString

DateString

Optional

true

true

true

true

true

true

true

true

true

true

true

true

true

true

false

false

false

false

false

Description

First in Category

Format (Enumeration
value)

Format

Specific format
description if format
enumeration has value
'OTHER'. Otherwise
null

Color (Enumeration
value)

Color

Readership in
thousands

Total number of pages
Last Approval Date
Last Cancellation Date
Creative ID

Value gain/loss vs CG in
percent

Value gain/loss vs CG in
money

Weeks for media plans.
Only available for
License Premium
Periods

Year for the week
Month for the week

Week number for the
week

Start Date for the week

End Date for the week
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Path

planningDetails.[].per
jods.[].plannedSummary

planningDetails.[].per
iods.[].plannedSummary
.rateCard

planningDetails.[].per
iods.[].plannedSummary
.net

planningDetails.[].per
jods.[].plannedSummary
.netNet

planningDetails.[].per
jods.[].plannedSummary
.addressableNetNet

planningDetails.[].per
iods.[].plannedSummary
.nonAddressableNetNet

planningDetails.[].per
iods.[].plannedSummary
.addressablePercent

planningDetails.[].per
iods.[].plannedSummary
.nonAddressablePercent

planningDetails.[].per
iods.[].plannedSummary
.numberOfInsertions

planningDetails.[].per
iods.[].plannedSummary
.valueGainLossPercent

planningDetails.[].per
jods.[].plannedSummary
.valueGainlLoss

planningDetails.[].per
jods.[].actualSummary

planningDetails.[].per
jods.[].actualSummary.
rateCard

planningDetails.[].per
iods.[].actualSummary.
net

planningDetails.[].per
iods.[].actualSummary.
netNet

planningDetails.[].per
jods.[].actualSummary.
addressableNetNet
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Type
Object

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Object

Number

Number

Number

Number

Optional

true

true

true

true

false

false

false

false

true

true

true

true

true

true

true

false

Description

Planned Values for
week

Planned Media rate

card cost for week

Planned Media net for
week

Planned net net for
week

Planned Addressable
net net

Planned Non
Addressable net net

Planned Addressable
percent of net net

Planned Non
Addressable percent of
net net

Number of planned
insertions for week

Value gain/loss vs CG in
percent

Value gain/loss vs CG in
money

Actual Values for week

Actual Media rate card
cost for week

Actual Media net for
week

Actual net net for week

Actual Addressable net
net for week



Path

planningDetails.[].per
jods.[].actualSummary.
nonAddressableNetNet

planningDetails.[].per
iods.[].actualSummary.
addressablePercent

planningDetails.[].per
jods.[].actualSummary.
nonAddressablePercent

planningDetails.[].per
jods.[].actualSummary.
numberOfInsertions

planningDetails.[].per
jods.[].actualSummary.
valueGainLossPercent

planningDetails.[].per
jods.[].actualSummary.
valueGainLoss

actualDetails

actualDetails.[].title

actualDetails.[].sales
House

actualDetails.[].publi
cationDate

actualDetails.[].rateC
ard

actualDetails.[].net

actualDetails.[].netNe
t

actualDetails.[].addre
ssableNetNet

actualDetails.[].nonAd
dressableNetNet

actualDetails.[].addre
ssablePercent

actualDetails.[].nonAd
dressablePercent

actualDetails.[].actua
1Position

actualDetails.[].place
ment

Type

Number

Number

Number

Number

Number

Number

Array

String
String

DateString

Number

Number

Number

Number

Number

Number

Number

String

String

Optional

false

false

false

true

true

true

false

false

true

true

true

true

true

false

false

false

false

true

true

Description

Actual Non Addressable
net net for week

Actual Addressable
percent of net net for
week

Actual Non Addressable
percent of net net for
week

Number of actual

insertions for week

Value gain/loss vs CG in
percent

Value gain/loss vs CG in
money

List of actual Print Plan
Details
Title

Sales House
Publication Date

Actual media rate card
cost

Actual media net

Actual net net

Actual Addressable net
net

Actual Non Addressable
net net

Actual Addressable
percent of net net

Actual Non Addressable
percent of net net

Actual Position

Placement
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Path

actualDetails.[].

umPosition

actualDetails.[]
InCategory

actualDetails.[]
t
actualDetails.[]
tText

actualDetails.[]
Format

actualDetails.[].

actualDetails.[]
Text

actualDetails.[]
rship

actualDetails.[]
NumberOfPages

actualDetails.[].

pprovalDate

actualDetails.[]
ancellationDate

actualDetails.[]
iveld

actualDetails.[].

GainLossPercent

actualDetails.[]
GainLoss

actualDetails.[]
ds

actualDetails.[]
ds.[].year

actualDetails.[]
ds.[].month

actualDetails.[]
ds.[].week

actualDetails.[]
ds.[].startDate
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premi

.first

.forma

.forma

.other

color

.color

.reade

.total

lastA

. lastC

.creat

value

.value

.perio

.perio

.perio

.perio

.perio

Type

Boolean

Boolean

String

String

String

String

String

Number

Number

DateString

DateString

String

Number

Number

Array

Number

Number

Number

DateString

Optional

true

true

true

true

true

true

true

true

true

true

true

true

true

true

true

false

false

false

false

Description

Premium Position
First in Category

Format (Enumeration
value)

Format

Specific format
description if format
enumeration has value
'OTHER'. Otherwise
null

Color (Enumeration
value)

Color

Readership

Total number of pages
Last Approval Date
Last Cancellation Date
Creative ID

Value gain/loss vs CG in
percent

Value gain/loss vs CG in
money

Weeks for media plans.
Only available for
License Premium
Periods

Year for the week
Month for the week

Week number for the
week

Start Date for the week



Path

actualDetails.[].perio
ds.[].endDate

actualDetails.[].perio
ds.[].plannedSummary

actualDetails.[].perio
ds.[].plannedSummary.r
ateCard

actualDetails.[].perio
ds.[].plannedSummary.n
et

actualDetails.[].perio
ds.[].plannedSummary.n
etNet

actualDetails.[].perio
ds.[].plannedSummary.a
ddressableNetNet

actualDetails.[].perio
ds.[].plannedSummary.n
onAddressableNetNet

actualDetails.[].perio
ds.[].plannedSummary.a
ddressablePercent

actualDetails.[].perio
ds.[].plannedSummary.n
onAddressablePercent

actualDetails.[].perio
ds.[].plannedSummary.n
umberOfInsertions

actualDetails.[].perio
ds.[].plannedSummary.v
alueGainLossPercent

actualDetails.[].perio
ds.[].plannedSummary.v
alueGainloss

actualDetails.[].perio
ds.[].actualSummary

actualDetails.[].perio
ds.[].actualSummary.ra
teCard

actualDetails.[].perio
ds.[].actualSummary.ne
t

actualDetails.[].perio
ds.[].actualSummary.ne
tNet

Type
DateString

Object

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Object

Number

Number

Number

Optional

false

true

true

true

true

false

false

false

false

true

true

true

true

true

true

true

Description

End Date for the week

Planned Values for
week

Planned Media rate
card cost for week

Planned Media net for
week

Planned net net for
week

Planned Addressable
net net for week

Planned Non
Addressable net net for
week

Planned Addressable
percent of net net for
week

Planned Non
Addressable percent of
net net for week

Number of planned
insertions for week

Value gain/loss vs CG in
percent

Value gain/loss vs CG in
money

Actual Values for week

Actual Media rate card
cost for week

Actual Media net for
week

Actual net net for week
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Path

actualDetails.[].perio
ds.[].actualSummary.ad
dressableNetNet

actualDetails.[].perio
ds.[].actualSummary.no
nAddressableNetNet

actualDetails.[].perio
ds.[].actualSummary.ad
dressablePercent

actualDetails.[].perio
ds.[].actualSummary.no
nAddressablePercent

actualDetails.[].perio
ds.[].actualSummary.nu
mberOfInsertions

actualDetails.[].perio
ds.[].actualSummary.va
lueGainLossPercent

actualDetails.[].perio
ds.[].actualSummary.va
lueGainLoss

6.4.2. Get Print Plans for Campaign

Get all Print plans for a specific Campaign using GMP Campaign ID

Sample request

Type

Number

Number

Number

Number

Number

Number

Number

Optional

false

false

false

false

true

true

true

Description

Actual Addressable net
net for week

Actual Non Addressable
net net for week

Actual Addressable
percent of net net for
week

Actual Non Addressable
percent of net net for
week

Number of actual

insertions for week

Value gain/loss vs CG in
percent

Value gain/loss vs CG in
money

GET /api/v1/campaigns/5bade5a3fb512a0003eed42ea/print/plans HTTP/1.1

X-auth: ffa@f657-bac7-4fc2-b8ab-09faad9d5851

Accept: application/json

Host: api.globalmediaplatform.com

Sample response

HTTP/1.1 200 0K

Content-Type: application/json
Content-Length: 8232

[

"id" : "5c4115922944030003c98f7e",
"campaignId" : "5bade5a3fb512a0003eed2ea",
"campaignName" : "Campaign Name",

"countryCode" : "SE",

“regions" : [ "National" ],

"brand" : "Brand 1",

“planStatus" : "In Followup",
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"startDate" : "2019-02-25",
"endDate" : "2019-03-10",
"fiscalYear" : 2019,

"currency" : "SEK",
"poNumber" : "123456",
"agencyName" : "An Agency Name",

"addressableNetNet" : null,

"nonAddressableNetNet" : null,

"addressablePercent" : 100.0,

"nonAddressablePercent” : null,

"agencyRemuneration" : {
"percentOnNet" : 1.0,
"percentOnNetNet" : 1.0,
"fixedFee" : 100.0

}

"plannedSummary" : {
"net" : 1800.0,
"netNet" : 1800.0,
"addressableNetNet" : 1800.0,
"nonAddressableNetNet" : @,
"addressablePercent" : 100.0,
"nonAddressablePercent" : @,
"valueGainLossPercent" : 7.456645,
"valueGainLoss" : 120.1,
"rateCard" : 1800.0,
"numberOfInsertions" : 2

}

"actualSummary" : {
"net" : 1800.0,
"netNet" : 1800.0,
"addressableNetNet" : 1800.0,
"nonAddressableNetNet" : @,
"addressablePercent" : 100.0,
"nonAddressablePercent" : @,
"valueGainLossPercent" : 7.456645,
"valueGainLoss" : 120.1,
"rateCard" : 1800.0,
"numberOfInsertions" : 2

¢
"printType" : "MAGAZINE",

“printTypeText" : "Print - Magazine",

"planningDetails” : [ {
"title" : "Test Magazine",
"salesHouse" : "The Sales House",
"publicationDate" : "2019-03-03",
"rateCard" : 900,
"net" : 900,
"netNet" : 900,
"addressableNetNet" : 900.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
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"nonAddressablePercent" : @,
"actualPosition" : "Page 11",
“placement” : "International”,
"premiumPosition" : false,
"firstInCategory" : false,
"format" : "OTHER",

"formatText" : "other",
"otherFormat" : "Insel Ad",
"color" : "BW",

"colorText" : "Black/White",
"readership" : 100000,
"totalNumberOfPages" : 40,
"lastApprovalDate" : "2019-01-10",
"lastCancellationDate" : "2019-01-20",
"creativeld" : "",
"valueGainLossPercent" : 7.456645,

"valueGainLoss" : 120.1,

"periods" : [ {
"year" : 2019,
"month" : 3,
"week" : 11,

"startDate" : "2019-03-01",
"endDate" : "2019-03-03",
"plannedSummary" : {
"net" : 1800.0,
"netNet" : 1800.0,
"addressableNetNet" : 1800.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent" : 0,
"valueGainLossPercent" : 7.456645,
"valueGainLoss" : 120.1,
"rateCard" : 1800.0,
"numberOfInsertions" : 2

}

ctualSummary" : {

"net" : 1800.0,

"netNet" : 1800.0,
"addressableNetNet" : 1800.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent" : 0,
"valueGainLossPercent" : 7.456645,
"valueGainLoss" : 120.1,
"rateCard" : 1800.0,
"number0fInsertions" : 2

}

F]

oA
"title" : "Specialized Magazine",
"salesHouse" : "The Sales House",

126



"publicationDate" : "2019-03-03",
"rateCard" : 900,

"net" : 900,

"netNet" : 900,
"addressableNetNet" : 900.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent" : @,
"actualPosition" : "Page 11",
"placement” : "International”,
"premiumPosition" : false,
"firstInCategory" : false,
"format" : "ONE_OVER_EIGHT",
"formatText" : "1/8",
"otherFormat" : null,

"color" : "BW",

"colorText" : "Black/White",
"readership" : 100000,
"totalNumberOfPages" : 40,
"lastApprovalDate" : "2019-01-10",

"lastCancellationDate" : "2019-01-20",

"creativelId" : "",
"valueGainLossPercent" : 7.456645,
"valueGainLoss" : 120.1,

"periods" : [ {
"year" : 2019,
"month" : 3,
"week" : 11,

"startDate" : "2019-03-01",
"endDate" : "2019-03-03",
"plannedSummary" : {
"net" : 1800.0,
"netNet" : 1800.0,
"addressableNetNet" : 1800.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent" : 0,

"valueGainLossPercent" : 7.456645,

"valueGainLoss" : 120.1,
"rateCard" : 1800.0,
"numberOfInsertions" : 2

I

"actualSummary" : {
"net" : 1800.0,
"netNet" : 1800.0,
"addressableNetNet" : 1800.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent" : 0,

"valueGainLossPercent" : 7.456645,

"valueGainLoss" : 120.1,
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"rateCard" : 1800.0,
"numberOfInsertions" : 2
}
F

P

"actualDetails" : [ {
"title" : "Test Magazine",
"salesHouse" : "The Sales House",
"publicationDate" : "2019-03-03",
"rateCard" : 900,
"net" : 900,
"netNet" : 900,
"addressableNetNet" : 900.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent" : 0,
"actualPosition" : "Page 11",
"placement” : "International”,
"premiumPosition" : false,
"firstInCategory" : false,
"format" : "OTHER",

"formatText" : "other",
"otherFormat" : "Insel Ad",
"color" : "BW",

"colorText" : "Black/White",
"readership" : 100000,
“totalNumberOfPages" : 40,
"lastApprovalDate" : "2019-01-10",
"lastCancellationDate" : "2019-01-20",
"creativeld" : "",
"valueGainLossPercent" : 7.456645,

"valueGainLoss" : 120.1,

"periods" : [ {
"year" : 2019,
"month" : 3,
"week" : 11,

"startDate" : "2019-03-01",
"endDate" : "2019-03-03",
"plannedSummary" : {
"net" : 1800.0,
"netNet" : 1800.0,
"addressableNetNet" : 1800.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent" : 0,
"valueGainLossPercent" : 7.456645,
"valueGainLoss" : 120.1,
"rateCard" : 1800.0,
"numberOfInsertions" : 2

}

ctualSummary" : {
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"net" : 1800.0,

"netNet" : 1800.0,
"addressableNetNet" : 1800.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent" : 0,
"valueGainLossPercent" : 7.456645,
"valueGainLoss" : 120.1,
"rateCard" : 1800.0,
"number0fInsertions" : 2

}

}

oA
"title" : "Specialized Magazine",
"salesHouse" : "The Sales House",

"publicationDate" : "2019-03-03",
"rateCard" : 900,

"net" : 900,

"netNet" : 900,
"addressableNetNet" : 900.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent” : 0,
"actualPosition" : "Page 11",
"placement” : "International”,
"premiumPosition" : false,
“firstInCategory" : false,
“format" : "ONE_OVER_EIGHT",
"formatText" : "1/8",
"otherFormat" : null,

"color" : "BW",

"colorText" : "Black/White",
"readership" : 100000,
"totalNumberOfPages" : 40,
"lastApprovalDate" : "2019-01-10",
"lastCancellationDate" : "2019-01-20",
"creativelId" : "",
"valueGainLossPercent" : 7.456645,
"valueGainLoss" : 120.1,

"periods" : [ {
"year" : 2019,
"month" : 3,
"week" : 11,

"startDate" : "2019-03-01",
"endDate" : "2019-03-03",
"plannedSummary" : {
"net" : 1800.0,
"netNet" : 1800.0,
"addressableNetNet" : 1800.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
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"nonAddressablePercent" : 0,
"valueGainLossPercent" : 7.456645,
"valueGainLoss" : 120.1,
"rateCard" : 1800.0,
"numberOfInsertions" : 2

I

"actualSummary" : {
"net" : 1800.0,
"netNet" : 1800.0,
"addressableNetNet" : 1800.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent" : 0,
"valueGainLossPercent" : 7.456645,
"valueGainLoss" : 120.1,
"rateCard" : 1800.0,
"numberOfInsertions" : 2

—
—
—

CURL request

$ curl
"https://api.globalmediaplatform.com/api/v1/campaigns/5bade5a3fb512a0003eed2ea/print/p
lans' -i -X GET \

-H 'X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \

-H "Accept: application/json'

HTTPie request

$ http GET
"https://api.globalmediaplatform.com/api/v1/campaigns/5bade5a3fb512a0003eed2ea/print/p
lans' \

'X-auth:ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \

"Accept:application/json’

6.4.3. Get Print Plan by ID
Get a specific Print plan using GMP Campaign ID and Print Plan ID

Sample request

GET /api/v1/campaigns/5bade5a3fb512a0003eed42ea/print/plans/5c41£5922944030003c98f7e
HTTP/1.1

X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9dd5851

Accept: application/json
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Host: api.globalmediaplatform.com

Sample response

HTTP/1.1 200 OK
Content-Type: application/json
Content-Length: 8228

{
"id" : "5c41f5922944030003c98f7e",

“campaignId" : "5bade5a3fb512a0003eed2ea",

"campaignName" : "Campaign Name",
"countryCode" : "SE",
“regions" : [ "National" ],
"brand" : "Brand 1",
“planStatus" : "In Followup",
"startDate" : "2019-02-25",
"endDate" : "2019-03-10",
"fiscalYear" : 2019,
"currency" : "SEK",
"poNumber" : "123456",
"agencyName" : "An Agency Name",
"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : 100.0,
"nonAddressablePercent" : null,
"agencyRemuneration" : {
"percentOnNet" : 1.0,
"percentOnNetNet" : 1.0,
"fixedFee" : 100.0
b
"plannedSummary" : {
"net" : 1800.0,
"netNet" : 1800.0,
"addressableNetNet" : 1800.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent" : @,

"valueGainLossPercent" : 7.456645,

"valueGainLoss" : 120.1,
"rateCard" : 1800.0,
"numberOfInsertions" : 2

}

ctualSummary" : {

"net" : 1800.0,

"netNet" : 1800.0,
"addressableNetNet" : 1800.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent" : 0,
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"valueGainLossPercent" : 7.456645,
"valueGainLoss" : 120.1,
"rateCard" : 1800.0,
"numberOfInsertions" : 2
H
"printType" : "MAGAZINE",
"printTypeText" : "Print - Magazine",
“planningDetails" : [ {
"title" : "Test Magazine",
"salesHouse" : "The Sales House",
"publicationDate" : "2019-03-03",
"rateCard" : 900,
"net" : 900,
"netNet" : 900,
"addressableNetNet" : 900.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent” : 0,
"actualPosition" : "Page 11",
"placement” : "International”,
"premiumPosition" : false,
“firstInCategory" : false,
"format" : "OTHER",

"formatText" : "other",
"otherFormat" : "Insel Ad",
"color" : "BW",

"colorText" : "Black/White",
"readership" : 100000,
“totalNumberOfPages" : 40,
"lastApprovalDate" : "2019-01-10",
"lastCancellationDate" : "2019-01-20",
"creativelId" : "",
"valueGainLossPercent" : 7.456645,

"valueGainLoss" : 120.1,

"periods" : [ {
"year" : 2019,
"month" : 3,
"week" : 11,

"startDate" : "2019-03-01",
"endDate" : "2019-03-03",
"plannedSummary" : {
"net" : 1800.0,
"netNet" : 1800.0,
"addressableNetNet" : 1800.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent" : 0,
"valueGainLossPercent" : 7.456645,
"valueGainLoss" : 120.1,
"rateCard" : 1800.0,
"numberOfInsertions" : 2
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}

ctualSummary" : {

"net" : 1800.0,

"netNet" : 1800.0,
"addressableNetNet" : 1800.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent" : 0,
"valueGainLossPercent" : 7.456645,
"valueGainLoss" : 120.1,
"rateCard" : 1800.0,
"numberOfInsertions" : 2

}

}

oA
"title" : "Specialized Magazine",
"salesHouse" : "The Sales House",

"publicationDate" : "2019-03-03",
"rateCard" : 900,

"net" : 900,

"netNet" : 900,
"addressableNetNet" : 900.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent" : @,
"actualPosition" : "Page 11",
“placement” : "International”,
"premiumPosition" : false,
"firstInCategory" : false,
"format" : "ONE_OVER_EIGHT",
"formatText" : "1/8",
"otherFormat" : null,

"color" : "BW",

"colorText" : "Black/White",
"readership" : 100000,
"totalNumberOfPages" : 40,
"lastApprovalDate" : "2019-01-10",
"lastCancellationDate" : "2019-01-20",
"creativelId" : "",
"valueGainLossPercent" : 7.456645,
"valueGainLoss" : 120.1,

"periods" : [ {
"year" : 2019,
"month" : 3,
"week" : 11,

"startDate" : "2019-03-01",
"endDate" : "2019-03-03",
"plannedSummary" : {

"net" : 1800.0,

"netNet" : 1800.0,

"addressableNetNet" : 1800.0,
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"nonAddressableNetNet" : @,
"addressablePercent" : 100.0,
"nonAddressablePercent" : 0,
"valueGainLossPercent" : 7.456645,
"valueGainLoss" : 120.1,
"rateCard" : 1800.0,
"numberOfInsertions" : 2

I

"actualSummary" : {
"net" : 1800.0,
"netNet" : 1800.0,
"addressableNetNet" : 1800.0,
"nonAddressableNetNet" : @,
"addressablePercent" : 100.0,
"nonAddressablePercent" : 0,
"valueGainLossPercent" : 7.456645,
"valueGainLoss" : 120.1,
"rateCard" : 1800.0,
"numberOfInsertions" : 2

}

F

I 1l
"actualDetails" : [ {

"title" : "Test Magazine",
"salesHouse" : "The Sales House",
"publicationDate" : "2019-03-03",
"rateCard" : 900,

"net" : 900,

"netNet" : 900,
"addressableNetNet" : 900.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent" : 0,
"actualPosition" : "Page 11",
"placement” : "International”,
"premiumPosition" : false,
"firstInCategory" : false,
"format" : "OTHER",

"formatText" : "other",
"otherFormat" : "Insel Ad",
"color" : "BW",

"colorText" : "Black/White",
"readership" : 100000,
"totalNumberOfPages" : 40,
"lastApprovalDate" : "2019-01-10",
"lastCancellationDate" : "2019-01-20",
"creativelId" : "",
"valueGainLossPercent" : 7.456645,
"valueGainLoss" : 120.1,
"periods" : [ {

"year" : 2019,
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"month" : 3,

"week" : 11,

"startDate" : "2019-03-01",

"endDate" : "2019-03-03",

"plannedSummary" : {
"net" : 1800.0,
"netNet" : 1800.0,
"addressableNetNet" : 1800.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent" : 0,
"valueGainLossPercent" : 7.456645,
"valueGainLoss" : 120.1,
"rateCard" : 1800.0,
"numberOfInsertions" : 2

}

ctualSummary" : {

"net" : 1800.0,

"netNet" : 1800.0,
"addressableNetNet" : 1800.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent" : 0,
"valueGainLossPercent" : 7.456645,
"valueGainLoss" : 120.1,
"rateCard" : 1800.0,
"numberOfInsertions" : 2

}

}]

oA
"title" : "Specialized Magazine",
"salesHouse" : "The Sales House",

"publicationDate" : "2019-03-03",
"rateCard" : 900,

"net" : 900,

"netNet" : 900,
"addressableNetNet" : 900.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent" : 0,
"actualPosition" : "Page 11",
"placement"” : "International”,
"premiumPosition" : false,
"firstInCategory" : false,
“format" : "ONE_OVER_EIGHT",
"formatText" : "1/8",
"otherFormat" : null,

"color" : "BW",

"colorText" : "Black/White",
"readership" : 100000,
“totalNumberOfPages" : 40,

135



"lastApprovalDate" : "2019-01-10",
"lastCancellationDate" : "2019-01-20",
"creativelId" : "",
"valueGainLossPercent" : 7.456645,

"valueGainLoss" : 120.1,

"periods" : [ {
"year" : 2019,
"month" : 3,
"week" : 11,

"startDate" : "2019-03-01",

"endDate" : "2019-03-03",

"plannedSummary" : {
"net" : 1800.0,
"netNet" : 1800.0,
"addressableNetNet" : 1800.0,
"nonAddressableNetNet" : 0@,
"addressablePercent" : 100.0,
"nonAddressablePercent" : 0,
"valueGainLossPercent" : 7.456645,
"valueGainLoss" : 120.1,
"rateCard" : 1800.0,
"numberOfInsertions" : 2

H

"actualSummary" : {
"net" : 1800.0,
"netNet" : 1800.0,
"addressableNetNet" : 1800.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent" : 0,
"valueGainLossPercent" : 7.456645,
"valueGainLoss" : 120.1,
"rateCard" : 1800.0,
"numberOfInsertions" : 2

—_
—

CURL request
$ curl
"https://api.qlobalmediaplatform.com/api/v1/campaigns/5bade5a3fb512a0003eed2ea/print/p
lans/5c4115922944030003c98f7e" -i -X GET \

-H "X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \
-H "Accept: application/json'

HTTPie request

$ http GET
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"https://api.globalmediaplatform.com/api/v1/campaigns/5bade5a3fb512a0003eed2ea/print/p
lans/5c4115922944030003c98f7e" \

'X-auth:ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \

"Accept:application/json’

6.4.4. Code Tables

Print Colors

List available/accepted Print Color values.

Sample request

GET /api/v1/print/metadata/color HTTP/1.1
X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851
Accept: application/json

Host: api.globalmediaplatform.com

Sample response

HTTP/1.1 200 OK
Content-Type: application/json
Content-Length: 98

[ {
"value" : "COLOR",

"label" : "Colour"

oo

"Va-I_Ue" : llBWll,

"label" : "Black/White"
}]

CURL request
$ curl 'https://api.globalmediaplatform.com/api/v1/print/metadata/color' -i -X GET \

-H 'X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \
-H 'Accept: application/json’

HTTPie request
$ http GET 'https://api.globalmediaplatform.com/api/v1/print/metadata/color’ \

'X-auth:ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \
"Accept:application/json’

Print Data Types

List available/accepted Data Types.
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Sample request

GET /api/v1/print/metadata/data-type HTTP/1.1
X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851
Accept: application/json

Host: api.globalmediaplatform.com

Sample response

HTTP/1.1 200 OK
Content-Type: application/json
Content-Length: 122

[
"value" : "PLANNING_DATA",

“label" : "PLANNING_DATA"

oo
"value" : "ACTUAL_DATA",
"label" : "ACTUAL_DATA"

}]

CURL request

$ curl "https://api.globalmediaplatform.com/api/v1/print/metadata/data-type' -i -X GET
\

-H 'X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \

-H 'Accept: application/json’

HTTPie request

$ http GET 'https://api.globalmediaplatform.com/api/v1/print/metadata/data-type’ \
'X-auth:ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \
"Accept:application/json’

Print Insertion Formats

List available/accepted Print Insertion formats.

Sample request
GET /api/v1/print/metadata/insertion-format HTTP/1.1
X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851

Accept: application/json
Host: api.globalmediaplatform.com

Sample response

HTTP/1.1 200 0K
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Content-Type: application/json
Content-Length: 362

[{

"value" :
"label"” :
oA
"value" :
"label" :
oo
"value" :
"label" :
oA
"value" :
"label" :
bo o
"value" :
"label"” :
oA
"value" :
"label"
oA
"value" :
"label" :

}

CURL request

$ curl 'https://api.globalmediaplatform.com/api/v1/print/metadata/insertion-format' -i

-X GET \

-H 'X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \
-H 'Accept: application/json'

HTTPie request

$ http GET 'https://api.globalmediaplatform.com/api/v1/print/metadata/insertion-

format' \

'X-auth:ffadf657-6ac7-4fc2-b8ab-09faad9d5851" \

“TWO_OVER_ONE",
||2/’I n

"ONE_OVER_ONE",
||1/1 n

"ONE_OVER_TWQ",
||1/2ll

"ONE_OVER_FOUR",
II1/4II

"ONE_OVER_EIGHT",
ll’I/8ll

"ONE_OVER_SIXTEEN",

: "1/16"

"OTHER",
"other"

"Accept:application/json’

Print Publication Types

List available/accepted Print Publication types.

Sample request

GET /api/v1/print/metadata/publication-type HTTP/1.1
X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851

Accept: application/json
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Host: api.globalmediaplatform.com

Sample response

HTTP/1.1 200 0K
Content-Type: application/json
Content-Length: 292

[ {

"value" : "NEWSPAPER_NATIONAL",

"label" : "Print - Newspaper (National)"
boA

"value" : "NEWSPAPER_REGIONAL",

“label" : "Print - Newspaper (Regional)"
oA

"value" : "MAGAZINE",

"label" : "Print - Magazine"

i
"value" : "TRADE_PRESS",
"label" : "Print - Trade Press"
}]

CURL request

$ curl 'https://api.globalmediaplatform.com/api/v1/print/metadata/publication-type’ -i
-X GET \

-H "X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \

-H 'Accept: application/json'

HTTPie request
$ http GET 'https://api.globalmediaplatform.com/api/v1/print/metadata/publication-
type' \

'X-auth:ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \
"Accept:application/json’

6.5. Digital

6.5.1. Digital Plan model

All fields represented for a Digital Plan

Path Type Optional Description

id String false GMP ID for the DIGITAL
Plan

campaignld String false GMP ID for Campaign
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Path

campaignName

countryCode

regions
brand
planStatus
startDate
endDate
fiscalYear
agencyName

currency

poNumber

adVerificationPartner
addressableNetNet

nonAddressableNetNet

addressablePercent

nonAddressablePercent

plannedSummary

plannedSummary.netNet

plannedSummary.address
ableNetNet

plannedSummary.nonAddr
essableNetNet

plannedSummary.address
ablePercent

plannedSummary.nonAddr
essablePercent

Type
String

String

Array
String
String
DateString
DateString
Number
String
String

String

String
Number

Number

Number

Number

Object

Number

Number

Number

Number

Number

Optional
false

false

true

false
false
false
false
false
false

false

true

true
false

false

false

false

true

false

false

false

false

false

Description
Campaign name

Country code according
to IS0 3166-1

List of regions
Brand name
Plan status
Plan start date
Plan end date
Fiscal year
Agency name

Currency according to
IS0 4217

Purchase Order
Number

Ad Verification Partner
Addressable net net

Non Addressable net
net

Addressable percent of
net net

Non Addressable
percent of net net

Summary of planned
values

Total planned net net in
plan

Total planned
Addressable net net in
plan

Total planned Non
Addressable net net in
plan

Total planned
Addressable percent of
net net in plan

Total planned Non
Addressable percent of
net net in plan
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Path

plannedSummary.servedI
mpressions

plannedSummary.measura
bleImpressions

plannedSummary.viewabl
eIlmpressions

plannedSummary.viewabl
eImpressionsIab

plannedSummary.videoVi
ews

plannedSummary.ctr

plannedSummary.clicks

plannedSummary.leads

plannedSummary.actions

plannedSummary.engagem
ents

plannedSummary.followe
rs

plannedSummary.videoP1
ayed25

plannedSummary.videoP1
ayed25Rate

plannedSummary.videoP1
ayed50
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Type

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Optional

true

true

true

true

true

true

true

true

true

true

true

true

true

true

Description

Total number of
planned served
impressions

Total number of
planned measurable
impressions

Total number of
planned viewable
impressions (client
definition)

Total number of
planned viewable
impressions (IAB
definition)

Total number of
planned video views

Total planned Click
Through Rate in
percent

Total number of
planned registered
clicks

Total number of
planned registered
leads

Total number of
planned registered
actions

Total number of
planned registered
engagements

Total number of
planned followers

Planned video played
25% (first quartile
completions)

Planned video played
25% rate

Planned video played
50% (midpoint)



Path

plannedSummary.videoP1
ayed50Rate

plannedSummary.videoP1
ayed75

plannedSummary.videoP1
ayed7/5Rate

plannedSummary.videoP1
ayed100

plannedSummary.videoP1
ayed100Rate

plannedSummary.quality
Impressions

plannedSummary.uniquel
mpressions

plannedSummary.visits

plannedSummary.revenue

plannedSummary.quality
Visits

plannedSummary.viewabl
eImpressionsIab

plannedSummary.nonAdFr
audulentImpressions

plannedSummary.brandSa
felmpressions

plannedSummary.valueGa
inLossPercent

Type

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Optional

true

true

true

true

true

true

true

true

true

true

true

true

true

true

Description

Planned video played
50% rate

Planned video played
75% (third quartile
completions)

Planned video played
75% rate

Planned video played
100% (completions)

Planned video played
100% (completion) rate

Total number of
impressions delivered
according to client
quality definition

Total number of unique
ip addresses reached by
impressions

Total amount of visits
from this target group

Revenue expected from
the investment

Amount of visits
according to quality
definition. Mandatory
if corePlanningKpi or
costType are CPQV

Total number of
impressions according
to Iab standard. Based
no responses from an
ad delivery system to
an ad request from the
user’s browser.

Total number of non ad
fraudulent impressions

Total number of brand
safe impressions

Value gain/loss vs CG in
Percent

143



Path

plannedSummary.valueGa
inLoss
actualSummary

actualSummary.netNet

actualSummary.addressa
bleNetNet

actualSummary.nonAddre
ssableNetNet

actualSummary.addressa
blePercent

actualSummary.nonAddre
ssablePercent

actualSummary.servedIm
pressions

actualSummary.measurab
leImpressions

actualSummary.viewable
Impressions

actualSummary.viewable
ImpressionsIab

actualSummary.videoVie
ws

actualSummary.ctr
actualSummary.clicks

actualSummary.leads

actualSummary.actions
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Type

Number

Object

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Optional

true

true

false

false

false

false

false

true

true

true

true

true

true

true

true

true

Description

Value gain/loss vs CG in
money

Summary of actual
values

Total actual net net in
plan

Total actual
Addressable net net in
plan

Total actual Non
Addressable net net in
plan

Total actual
Addressable percent of
net net in plan

Total actual Non
Addressable percent of
net net in plan

Total number of served
impressions

Total number of
measurable
impressions

Total number of
viewable impressions
(client definition)

Total number of
viewable impressions
(IAB definition)

Total number of video
views

Total Click Through
Rate in percent

Total of actual
registered clicks

Total of actual
registered leads

Total of actual
registered actions



Path

actualSummary.
nts

actualSummary.
s

actualSummary.
yed25

actualSummary.
yed25Rate
actualSummary.
yed50
actualSummary.
yed50Rate

actualSummary.
yed75

actualSummary.
yed75Rate

actualSummary.
yed100

actualSummary.
yed100Rate

actualSummary.
mpressions

actualSummary.
pressions

actualSummary.

actualSummary.

actualSummary.
isits

engageme

follower

videoPla

videoPla

videoPla

videoPla

videoPla

videoPla

videoPla

videoPla

qualityl

uniquelm

visits

revenue

qualityV

Type

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Optional

true

true

true

true

true

true

true

true

true

true

true

true

true

true

true

Description

Total of actual
registered engagements

Total of actual
followers

Video played 25% (first
quartile completions)

Video played 25% rate

Video played 50%
(midpoint)

Video played 50% rate

Video played 75%
(third quartile
completions)

Video played 75% rate

Video played 100%
(completions)

Video played 100%
(completion) rate

Total number of
impressions delivered
according to client
quality definition

Total number of unique
ip addresses reached by
impressions

Total amount of visits
from all sites on this
plan

Total revenue expected

Total amount of visits
according to quality
definition. Mandatory
if coreP1lanningKpi or
costType are CPQV
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Path

actualSummary.viewable
ImpressionsIab

actualSummary.nonAdFra
udulentImpressions

actualSummary.brandSaf
elmpressions

actualSummary.valueGai
nLossPercent

actualSummary.valueGai
nLoss

siteGroups

siteGroups.[].siteName

siteGroups.[].targetin
g

siteGroups.[].targetCl
assification

siteGroups.[].mediaTyp
e

siteGroups.[].adFormat
siteGroups.[].buyType

siteGroups.[].corePlan
ningKpi

siteGroups.[].platform

siteGroups.[].periods
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Type

Number

Number

Number

Number

Number

Array

String

String

Array

String

String
String
String

String
Array

Optional

true

true

true

true

true

false

false

true

true

false

false
false

false

false

true

Description

Total number of
impressions according
to Iab standard. Based
no responses from an
ad delivery system to
an ad request from the
user’s browser.

Total number of non ad
fraudulent impressions

Total number of brand
safe impressions

Value gain/loss vs CG in
percent

Value gain/loss vs CG in
money

A List of site groups,
each with the
accumulated values for
the sites that have
matching parameters

Name of sites matching
this group
Targeting for the
campaign

Target classes used for
the campaign. From FY
2019, target
classification is
required if targeting
has been added

Main media type

Format type
Buy Type
Core planning KPI

Target Platform

Weeks for media plans.
Only available for
License Premium
Periods



Path

siteGroups.[].periods.
[].year

siteGroups.[].periods.
[1.month

siteGroups.[].periods.
[1.week

siteGroups.[].periods.
[].startDate

siteGroups.[].periods.
[]1.endDate

siteGroups.[].periods.
[].plannedSummary

siteGroups.[].periods.
[].plannedSummary.netN
et

siteGroups.[].periods.
[].plannedSummary.addr
essableNetNet

siteGroups.[].periods.
[].plannedSummary.nonA
ddressableNetNet

siteGroups.[].periods.
[].plannedSummary.addr
essablePercent

siteGroups.[].periods.
[].plannedSummary.nonA
ddressablePercent

siteGroups.[].periods.
[].plannedSummary.serv
edImpressions

siteGroups.[].periods.
[].plannedSummary.meas
urableImpressions

siteGroups.[].periods.
[].plannedSummary.view
ableImpressions

siteGroups.[].periods.
[].plannedSummary.view
ableImpressionsIab

Type

Number

Number

Number

DateString

DateString

Object

Number

Number

Number

Number

Number

Number

Number

Number

Number

Optional

false

false

false

false

false

true

false

false

false

false

false

true

true

true

true

Description

Year for the week
Month for the week

Week number for the
week

Start Date for the week
End Date for the week

Planned Values for
week

Planned net net for
week

Planned Addressable
net net for week

Planned Non
Addressable net net for
week

Planned Addressable
percent of net net for
week

Planned Non
Addressable percent of
net net for week

Number of planned
served impressions for
week

Number of planned
measurable
impressions for week

Number of planned
viewable impressions
(client definition) for
week

Number of planned
viewable impressions
(IAB definition) for
week

147



Path

siteGroups.[].periods.
[].plannedSummary.vide
oViews

siteGroups.[].periods.
[].plannedSummary.ctr

siteGroups.[].periods.
[].plannedSummary.clic
ks

siteGroups.[].periods.
[].plannedSummary.lead
S

siteGroups.[].periods.
[].plannedSummary.acti
ons

siteGroups.[].periods.
[].plannedSummary.enga
gements

siteGroups.[].periods.
[].plannedSummary.foll
owers

siteGroups.[].periods.
[].plannedSummary.vide
oPlayed25

siteGroups.[].periods.
[].plannedSummary.vide
oPlayed25Rate

siteGroups.[].periods.
[].plannedSummary.vide
oPlayed50

siteGroups.[].periods.
[].plannedSummary.vide
oPlayed50Rate

siteGroups.[].periods.
[].plannedSummary.vide
oPlayed75

siteGroups.[].periods.
[].plannedSummary.vide
oPlayed75Rate

siteGroups.[].periods.
[].plannedSummary.vide
oPlayed100

148

Type

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Optional

true

true

true

true

true

true

true

true

true

true

true

true

true

true

Description

Number of planned
video views for week

Planned Click Through
Rate in percent for
week

Number of planned
registered clicks for
week

Number of planned
registered leads for
week

Number of planned
registered actions for
week

Number of planned
registered engagements
for week

Number of planned
followers for week

Planned video played
25% (first quartile
completions) for week

Planned video played
25% rate for week

Planned video played
50% (midpoint) for
week

Planned video played
50% rate for week

Planned video played
75% (third quartile
completions) for week

Planned video played
75% rate for week

Planned video played
100% (completions) for
week



Path

siteGroups.[].periods.
[].plannedSummary.vide
oPlayed100Rate

siteGroups.[].periods.
[].plannedSummary.qual
ityImpressions

siteGroups.[].periods.
[].plannedSummary.unig
ueImpressions

siteGroups.[].periods.
[].plannedSummary.visi
ts

siteGroups.[].periods.
[].plannedSummary.reve
nue

siteGroups.[].periods.
[].plannedSummary.qual
ityVisits

siteGroups.[].periods.
[].plannedSummary.nonA
dFraudulentImpressions

siteGroups.[].periods.
[].plannedSummary.bran
dSafeImpressions

siteGroups.[].periods.
[].plannedSummary.valu
eGainLossPercent

siteGroups.[].periods.
[].plannedSummary.valu
eGainLoss

siteGroups.[].periods.
[].actualSummary

siteGroups.[].periods.
[].actualSummary.netNe
t

siteGroups.[].periods.
[].actualSummary.addre
ssableNetNet

siteGroups.[].periods.
[].actualSummary.nonAd
dressableNetNet

Type

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Object

Number

Number

Number

Optional

true

true

true

true

true

true

true

true

true

true

true

false

false

false

Description

Planned video played
100% (completion) rate
for week

Total number of
impressions delivered
according to client
quality definition for
week

Total number of unique
ip addresses reached by
impressions for week

Total amount of visits
for this site group for
week

Total revenue for this

site group for week

Total amount of visits
according to quality
definition for week

Total number of non ad
fraudulent impressions

Total number of brand
safe impressions

Value gain/loss vs CG in
percent

Value gain/loss vs CG in
money

Actual Values for week

Actual net net for week

Actual Addressable net
net for week

Actual Non Addressable
net net for week
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Path

siteGroups.[].periods.
[].actualSummary.addre
ssablePercent

siteGroups.[].periods.
[].actualSummary.nonAd
dressablePercent

siteGroups.[].periods.
[].actualSummary.serve
dImpressions

siteGroups.[].periods.
[].actualSummary.measu
rableImpressions

siteGroups.[].periods.
[].actualSummary.viewa
bleImpressions

siteGroups.[].periods.
[].actualSummary.viewa
bleImpressionsIab

siteGroups.[].periods.
[].actualSummary.video
Views

siteGroups.[].periods.
[].actualSummary.ctr

siteGroups.[].periods.
[].actualSummary.click
S

siteGroups.[].periods.
[].actualSummary.leads

siteGroups.[].periods.
[].actualSummary.actio
ns

siteGroups.[].periods.
[].actualSummary.engag
ements

siteGroups.[].periods.
[].actualSummary.follo
wers

siteGroups.[].periods.
[].actualSummary.video
Played25

siteGroups.[].periods.
[].actualSummary.video
Played25Rate
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Type

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Optional

false

false

true

true

true

true

true

true

true

true

true

true

true

true

true

Description

Actual Addressable
percent of net net for
week

Actual Non Addressable
percent of net net for
week

Number of served
impressions for week

Number of measurable
impressions for week

Number of viewable
impressions (client
definition) for week

Number of viewable
impressions (IAB
definition) for week

Number of video views
for week

Click Through Rate in
percent for week

Actual registered clicks
for week

Actual registered leads
for week

Actual registered
actions for week

Actual registered
engagements for week

Actual registered
followers for week

Video played 25% (first
quartile completions)
for week

Video played 25% rate
for week



Path

siteGroups.[].periods.
[].actualSummary.video
Played50

siteGroups.[].periods.
[].actualSummary.video
Played50Rate

siteGroups.[].periods.
[].actualSummary.video
Played75

siteGroups.[].periods.
[].actualSummary.video
Played75Rate

siteGroups.[].periods.
[].actualSummary.video
Played100

siteGroups.[].periods.
[].actualSummary.video
Played10@Rate

siteGroups.[].periods.
[].actualSummary.quali
tyImpressions

siteGroups.[].periods.
[].actualSummary.uniqu
eIlmpressions

siteGroups.[].periods.
[].actualSummary.visit
S

siteGroups.[].periods.
[].actualSummary.reven
ue

siteGroups.[].periods.
[].actualSummary.quali
tyVisits

siteGroups.[].periods.
[].actualSummary.nonAd
FraudulentImpressions

siteGroups.[].periods.
[].actualSummary.brand
Safelmpressions

siteGroups.[].periods.
[].actualSummary.value
GainLossPercent

Type

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Optional

true

true

true

true

true

true

true

true

true

true

true

true

true

true

Description

Video played 50%
(midpoint) for week

Video played 50% rate
for week

Video played 75%
(third quartile
completions) for week

Video played 75% rate
for week

Video played 100%
(completions) for week

Video played 100%
(completion) rate for
week

Total number of
impressions delivered
according to client
quality definition for
week

Total number of unique
ip addresses reached by
impressions for week

Total amount of visits
for this site group for
week

Total revenue for this

site group for week

Total amount of visits
according to quality
definition for week

Total number of non ad
fraudulent impressions

Total number of brand
safe impressions

Value gain/loss vs CG in
percent
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Path

siteGroups.[].periods.
[].actualSummary.value
GainLoss

siteGroups.[].plannedV
alues

siteGroups.[].plannedV
alues.netNet

siteGroups.[].plannedV
alues.addressableNetNe
t

siteGroups.[].plannedV
alues.nonAddressableNe
tNet

siteGroups.[].plannedV
alues.addressablePerce
nt

siteGroups.[].plannedV
alues.nonAddressablePe
rcent

siteGroups.[].plannedV
alues.servedImpression
S

siteGroups.[].plannedV
alues.measurableImpres
sions

siteGroups.[].plannedV
alues.viewableImpressi
ons

siteGroups.[].plannedV
alues.viewableImpressi
onsIab

siteGroups.[].plannedV
alues.videoViews

siteGroups.[].plannedV
alues.ctr

siteGroups.[].plannedV
alues.clicks

siteGroups.[].plannedV
alues.leads

siteGroups.[].plannedV
alues.actions
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Type

Number

Object

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Optional

true

true

false

false

false

false

false

true

true

true

true

true

true

true

true

true

Description

Value gain/loss vs CG in
money

Planned values
Planned net net

Actual Addressable net
net for week

Actual Non Addressable
net net for week

Actual Addressable
percent of net net for
week

Actual Non Addressable
percent of net net for
week

Number of planned
served impressions

Number of planned
measurable
impressions

Total number of
planned viewable
impressions (client
definition)

Total number of
planned viewable
impressions (IAB
definition)

Number of planned
video views

Planned Click Through
Rate in percent

Number of planned
registered clicks

Number of planned
registered leads

Number of planned
registered actions



Path

siteGroups.[].plannedV
alues.engagements

siteGroups.[].plannedV
alues.followers

siteGroups.[].plannedV
alues.nonAdFraudulentI
mpressions

siteGroups.[].plannedV
alues.brandSafelmpress
ions

siteGroups.[].plannedV
alues.videoPlayed25

siteGroups.[].plannedV
alues.videoPlayed25Rat
e

siteGroups.[].plannedV
alues.videoPlayed50

siteGroups.[].plannedV
alues.videoPlayed50Rat
e

siteGroups.[].plannedV
alues.videoPlayed75

siteGroups.[].plannedV
alues.videoPlayed75Rat
e

siteGroups.[].plannedV
alues.videoPlayed100

siteGroups.[].plannedV
alues.videoPlayed100Ra
te

siteGroups.[].plannedV
alues.qualityImpressio
ns

siteGroups.[].plannedV
alues.uniquelmpression
s

siteGroups.[].plannedV
alues.visits

Type

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Optional

true

true

true

true

true

true

true

true

true

true

true

true

true

true

true

Description

Number of planned
registered engagements

Number of planned
followers

Total number of
planned non ad
fraudulent impressions

Total number of
planned brand safe
impressions

Planned video played
25% (first quartile
completions)

Planned video played
25% rate

Planned video played
50% (midpoint)

Planned video played
50% rate

Planned video played
75% (third quartile
completions)

Planned video played
75% rate

Planned video played
100% (completions)

Planned video played
100% (completion) rate

Total number of
impressions delivered
according to client
quality definition

Total number of unique
ip addresses reached by
impressions

Total amount of visits
for this site group
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Path

siteGroups.[].plannedV
alues.revenue

siteGroups.[].plannedV
alues.qualityVisits

siteGroups.[].plannedV
alues.valueGainlLossPer
cent

siteGroups.[].plannedV
alues.valueGainloss

siteGroups.[].actualVa
lues

siteGroups.[].actualVa
lues.netNet

siteGroups.[].actualVa
lues.addressableNetNet

siteGroups.[].actualVa
lues.nonAddressableNet
Net

siteGroups.[].actualVa
lues.addressablePercen
t

siteGroups.[].actualVa
lues.nonAddressablePer
cent

siteGroups.[].actualVa
lues.servedImpressions

siteGroups.[].actualVa
lues.measurableImpress
ions

siteGroups.[].actualVa
lues.viewableImpressio
ns

siteGroups.[].actualVa
lues.viewableImpressio
nsIab

siteGroups.[].actualVa
lues.videoViews

siteGroups.[].actualVa
lues.ctr
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Type

Number

Number

Number

Number

Object
Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Optional

true

true

true

true

true

false

false

false

false

false

true

true

true

true

true

true

Description

Total revenue for this
site group

Total amount of visits
according to quality
definition. Mandatory
if corePlanningKpi or
costType are CPQV

Value gain/loss vs CG in
percent

Value gain/loss vs CG in
money

Actual values
Actual net net

Actual Addressable net
net for week

Actual Non Addressable
net net for week

Actual Addressable
percent of net net for
week

Actual Non Addressable
percent of net net for
week

Number of served

impressions

Number of measurable
impressions

Total number of
viewable impressions
(client definition

Total number of
viewable impressions
(IAB definition

Number of video views

Click Through Rate in
percent



Path

siteGroups.[].actualVa
lues.clicks

siteGroups.[].actualVa
lues.leads

siteGroups.[].actualVa
lues.actions

siteGroups.[].actualVa
lues.engagements

siteGroups.[].actualVa
lues.followers

siteGroups.[].actualVa
lues.nonAdFraudulentIm
pressions

siteGroups.[].actualVa
lues.brandSafeImpressi
ons

siteGroups.[].actualVa
lues.videoPlayed25

siteGroups.[].actualVa
lues.videoPlayed25Rate

siteGroups.[].actualVa
lues.videoPlayed50

siteGroups.[].actualVa
lues.videoPlayed50Rate

siteGroups.[].actualVa
lues.videoPlayed75

siteGroups.[].actualVa
lues.videoPlayed75Rate

siteGroups.[].actualVa
lues.videoPlayed100

siteGroups.[].actualVa
lues.videoPlayed100Rat
e

siteGroups.[].actualVa
lues.qualityImpression
s

siteGroups.[].actualVa
lues.uniqueImpressions

Type

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Optional

true

true

true

true

true

true

true

true

true

true

true

true

true

true

true

true

true

Description

Number of registered
clicks

Number of registered
leads

Number of registered
actions

Number of registered
engagements

Number of followers

Total number of non ad
fraudulent impressions

Total number of brand
safe impressions

Video played 25% (first
quartile completions)

Video played 25% rate

Video played 50%
(midpoint)

Video played 50% rate

Video played 75%
(third quartile
completions)

Video played 75% rate

Video played 100%
(completions)

Video played 100%
(completion) rate

Total number of
impressions delivered
according to client
quality definition

Total number of unique
ip addresses reached by
impressions
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Path

siteGroups.[].actualVa
lues.visits

siteGroups.[].actualVa
lues.revenue

siteGroups.[].actualVa
lues.qualityVisits

siteGroups.[].actualVa
lues.valueGainLossPerc
ent

siteGroups.[].actualVa
lues.valueGainLoss

6.5.2. Get Digital Plans for Campaign

Get all Digital plans for a single campaign using GMP Campaign ID

Sample request

Type

Number

Number

Number

Number

Number

Optional

true

true

true

true

true

Description

Total amount of visits
for this site group

Total revenue for this
site group

Total amount of visits
according to quality
definition.

Value gain/loss vs CG in

percent

Value gain/loss vs CG in
money

GET /api/v1/campaigns/578f5d2be4b@f4e880a76f02/digital/plans HTTP/1.1

X-auth: ffa@f657-bac7-4fc2-b8ab-09faad9d5851

Accept: application/json

Host: api.globalmediaplatform.com

Sample response

HTTP/1.1 200 OK

Content-Type: application/json

Content-Length: 7291

[

"id" : "5c41f5922944030003c58f77",
"campaignId" : "578f5d2be4b0f4e880a76102",
"campaignName" : "Campaign Name",

"countryCode" : "SE",
“regions" : [ "National" ],
"brand" : "Brand 1",
“planStatus" : "In Followup",
"startDate" : "2019-02-25",
"endDate" : "2019-03-10",
"fiscalYear" : 2019,

“currency" : "SEK",

"poNumber" : "123456",
"agencyName" : "An Agency Name",
"addressableNetNet" : null,

"nonAddressableNetNet" : null,
"addressablePercent" : 100.0,
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"nonAddressablePercent” : null,

"plannedSummary" : {
"netNet" : 1500.0,
"addressableNetNet" : 1500.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent" : 0,
"valueGainLossPercent" : 2.345622,
"valueGainLoss" : 302.012,
"servedImpressions" : 1300500,
"measurableImpressions"” : 1200300,
"viewableImpressions" : 1200300,
"viewableImpressionsIab" : 1200300,
"videoViews" : 0,

"etr" @ 3.2,
"clicks" : 90000,
"leads" : 0,

"actions" : 0,
"engagements" : 0,
"followers" : 0,
"videoPlayed25" : 0,
"videoPlayed25Rate" : @,
"videoPlayed50" : 0,
"videoPlayed50Rate" : @,
"videoPlayed75" : 0,
"videoPlayed75Rate" : @,
"videoPlayed100" : 0,
"videoPlayed100Rate" : 0,
"qualityImpressions" : null,
"uniqueImpressions” : null,
"visits" : null,
"revenue" : null,
"qualityVisits" : null,
"nonAdFraudulentImpressions" : 500000,
"brandSafeImpressions" : 500000

H

"actualSummary" : {
"netNet" : 1500.0,
"addressableNetNet" : 1500.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent” : 0,
"valueGainLossPercent" : 2.345622,
"valueGainLoss" : 302.012,
"servedImpressions" : 1300500,
"measurableImpressions"” : 1200300,
"viewableImpressions" : 1200300,
"viewableImpressionsIab" : 1200300,
"videoViews" : @,
"etr" @ 3.2,
"clicks" : 90000,
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"leads" : 0,

"actions" : 0,

"engagements" : 0,

"followers" : 0,

"videoPlayed25" : 0,

"videoPlayed25Rate" : 0,

"videoPlayed50" : 0,

"videoPlayed50Rate" : @,

"videoPlayed75" : 0,

"videoPlayed75Rate" : @,

"videoPlayed100" : 0,

"videoPlayed100Rate" : 0,

"qualityImpressions" : null,

"uniqueImpressions" : null,

"visits" : null,

"revenue" : null,

"qualityVisits" : null,

"nonAdFraudulentImpressions” : 500000,

"brandSafeImpressions" : 500000

¥
"siteGroups" : [ {

"siteName" : "Site Name",

"targeting" : "A20-99",

"targetClassification" : [ "DEMOGRAPHIC" ],

"mediaType" : "VIDEQ",

"adFormat" : "PRE_ROLL",

"buyType" : "PROGRAMMATIC_OPEN",

"corePlanningKpi" : "CPM",

"platform" : "MULTISCREEN",

"plannedValues" : {
"netNet" : 1500.0,
"servedImpressions" : 1300500,
"measurableImpressions"” : 1200300,
"viewableImpressions" : 1200300,
"viewableImpressionsIab" : 1200300,
"videoViews" : 0,

"etr" : 3.2,
"clicks" : 90000,
"leads" : 0,

"actions" : 0,
"engagements" : @,
"followers" : 0,
"videoPlayed25" : 0,
"videoPlayed25Rate" : 0,
"videoPlayed50" : 0,
"videoPlayed50Rate" : 0,
"videoPlayed75" : 0,
"videoPlayed75Rate" : 0,
"videoPlayed100" : 0,
"videoPlayed100Rate" : 0,
"qualityImpressions" : null,
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"uniqueImpressions" :
"visits" : null,
"revenue" : null,

null,

"qualityVisits" : null,
"nonAdFraudulentImpressions” : @,

"brandSafeImpressions" :

"addressableNetNet" :

"nonAddressableNetNet" :

"addressablePercent" :

0,
1500.0,
0,
100.0,

"nonAddressablePercent" : 0,

"valueGainLossPercent" : 2.345622,

"valueGainLoss" : 302.
I
"actualValues" : {
"netNet" : 1500.0,
"servedImpressions” :

"measurableImpressions" :
"viewableImpressions" :
"viewableImpressionsIab" :

"videoViews" : 0,

"etr" : 3.2,
"clicks" : 90000,
"leads" : 0,

"actions" : 0,
"engagements" : 0,
"followers" : 0,
"videoPlayed25" : 0,
"videoPlayed25Rate" :
"videoPlayed50" : 0,
"videoPlayed50Rate" :
"videoPlayed75" : 0,
"videoPlayed75Rate" :
"videoPlayed100" : 0,
"videoPlayed100Rate" :
"qualityImpressions” :
"uniqueImpressions” :
"visits" : null,
"revenue" : null,

012

1300500,

1200300,

0,

0,

0,
0,

null,
null,

"qualityVisits" : null,
"nonAdFraudulentImpressions” : @,

"brandSafelmpressions" : 0,
"addressableNetNet" : 1500.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent" : 0,
"valueGainLossPercent" : 2.345622,
"valueGainLoss" : 302.012

}

"periods" : [ {
"year" : 2019,
"month" : 3,

1200300,

1200300,
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"week" : 11,

"startDate" : "2019-03-01",

"endDate" : "2019-03-03",

"plannedSummary" : {
"netNet" : 1500.0,
"addressableNetNet" : 1500.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent" : 0,
"valueGainLossPercent" : 2.345622,
"valueGainLoss" : 302.012,
"servedImpressions" : 1300500,
"measurableImpressions” : 1200300,
"viewableImpressions" : 1200300,
"viewableImpressionsIab" : 1200300,
"videoViews" : 0,

"etr" : 3.2,
"clicks" : 90000,
"leads" : 0,

"actions" : 0,

"engagements" : 0,

"followers" : @,
"videoPlayed25" : 9,
"videoPlayed25Rate" : @,
"videoPlayed50" : 0,
"videoPlayed50Rate" : 0,
"videoPlayed75" : 0,
"videoPlayed75Rate" : 0,
"videoPlayed100" : @,
"videoPlayed100Rate" : 0,
"qualityImpressions" : null,
"uniquelmpressions” : null,
"visits" : null,

"revenue" : null,
"qualityVisits" : null,
"nonAdFraudulentImpressions” : 500000,
"brandSafeImpressions" : 500000

}

ctualSummary" : {

"netNet" : 1500.0,
"addressableNetNet" : 1500.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent” : 0,
"valueGainLossPercent" : 2.345622,
"valueGainLoss" : 302.012,
"servedImpressions" : 1300500,
"measurableImpressions” : 1200300,
"viewableImpressions" : 1200300,
"viewableImpressionsIab" : 1200300,
"videoViews" : 0,
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"etr" : 3.2,

"clicks" : 90000,

"leads" : 0,

"actions" : 0,

"engagements" : 0,
"followers" : 0,
"videoPlayed25" : @,
"videoPlayed25Rate" : 0,
"videoPlayed50" : @,
"videoPlayed50Rate" : 0,
"videoPlayed75" : 0,
"videoPlayed75Rate" : 0,
"videoPlayed100" : 0,
"videoPlayed100Rate" : 0,
"qualityImpressions" : null,
"uniqueImpressions" : null,
"visits" : null,

"revenue" : null,
"qualityVisits" : null,
"nonAdFraudulentImpressions" : 500000,
"brandSafeImpressions" : 500000

}
]

a

}

}
1
dVerificationPartner" : "Ad Verification Partner"

CURL request

$ curl
"https://api.globalmediaplatform.com/api/v1/campaigns/578f5d2be4b0f4e880a76f02/digital
/plans' -i -X GET \

-H "X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \

-H "Accept: application/json'

HTTPie request

$ http GET
"https://api.globalmediaplatform.com/api/v1/campaigns/578f5d2be4b0f4e880a7602/digital
/plans’ \

'X-auth:ffabf657-6ac7-4fc2-b8ab-09faad9d5851" \

"Accept:application/json’

6.5.3. Get Digital Plan By ID

Get a single Digital plan for a campaign using GMP Campaign ID and Plan ID
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Sample request

GET /api/v1/campaigns/578f5d2be4b0f4e880a76f02/digital/plans/5c4115922944030003c58f77
HTTP/1.1

X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851

Accept: application/json

Host: api.globalmediaplatform.com

Sample response

HTTP/1.1 200 OK
Content-Type: application/json
Content-Length: 7287

{
"id" : "5c41f5922944030003c58f77",

"campaignId" : "578f5d2be4b0f4e880a7602",

“campaignName" : "Campaign Name",
"countryCode" : "SE",
“regions" : [ "National" ],

"brand" : "Brand 1",
"planStatus" : "In Followup",
"startDate" : "2019-02-25",
"endDate" : "2019-03-10",
"fiscalYear" : 2019,

"currency" : "SEK",
"poNumber" : "123456",
"agencyName" : "An Agency Name",

"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : 100.0,
"nonAddressablePercent" : null,
“plannedSummary" : {
"netNet" : 1500.0,
"addressableNetNet" : 1500.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent” : 0,
"valueGainLossPercent" : 2.345622,
"valueGainLoss" : 302.012,
"servedImpressions" : 1300500,
"measurableImpressions"” : 1200300,
"viewableImpressions" : 1200300,
"viewableImpressionsIab" : 1200300,
"videoViews" : 0,

"etr" @ 3.2,
"clicks" : 90000,
"leads" : 0,

"actions" : 0,
"engagements" : 0,
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"followers" : 0,
"videoPlayed25" : 0,
"videoPlayed25Rate" :
"videoPlayed50" : 0,
"videoPlayed50Rate" :
"videoPlayed75" : 0,
"videoPlayed75Rate" :
"videoPlayed100" : 0,
"videoPlayed100Rate" :
"qualityImpressions" :
"uniqueImpressions” :
"visits" : null,
"revenue" : null,
"qualityVisits" : null
"nonAdFraudulentImpres

"brandSafeImpressions" :

H

"actualSummary" : {
"netNet" : 1500.0,
"addressableNetNet" :
"nonAddressableNetNet"
"addressablePercent"” :

0,

0,

0,
0,

null,
null,

I

sions" : 500000,

500000

1500.0,
10,
100.0,

"nonAddressablePercent"” : 0,

"valueGainLossPercent" :

"valueGainLoss" : 302.
"servedImpressions" :

2.345622,
012,
1300500,

"measurableImpressions" : 1200300,

"viewableImpressions" :
"viewableImpressionsIab" :

"videoViews" : 0,

"etr" @ 3.2,
"clicks" : 90000,
"leads" : 0,

"actions" : 0,
"engagements" : 0,
"followers" : 0,
"videoPlayed25" : 0,
"videoPlayed25Rate" :
"videoPlayed50" : 0,
"videoPlayed50Rate" :
"videoPlayed75" : 0,
"videoPlayed75Rate" :
"videoPlayed100" : 0,
"videoPlayed100Rate" :
"qualityImpressions” :
"uniquelmpressions" :
"visits" : null,
"revenue" : null,

1200300,

0,

0,

0,
0,

null,
null,

"qualityVisits" : null,

"nonAdFraudulentImpressions” :
"brandSafelmpressions" :

500000

1200300,

500000,
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iteGroups" :
"siteName" :
"targeting" :
“target(lassification" :
"mediaType" :
"adFormat" :

"buyType" :

"corePlanningKpi" :
“platform" :

[ {

"Site Name",

"A20-99",

[ "DEMOGRAPHIC" 1,
"VIDEOQ",

"PRE_ROLL",

"PROGRAMMATIC OPEN",

"CPM",

"MULTISCREEN",

"plannedValues" : {

"netNet" :
"servedImpressions" :
"measurableImpressions" :
"viewableImpressions" :

1500.0,

1300500,
1200300,
1200300,

"viewableImpressionsIab" : 1200300,
"videoViews" : 0,

“etr" : 3.2,

"clicks" : 90000,

"leads" : 0,
"actions" : 0,
"engagements" :
"followers" : 0,
"videoPlayed25" : 0,
"videoPlayed25Rate" :
"videoPlayed50" : 0,
"videoPlayed50Rate" :
"videoPlayed75" : 0,
"videoPlayed75Rate" :
"videoPlayed100" : 0,
"videoPlayed100Rate" :
"qualityImpressions" :
"uniqueImpressions” :
"visits" : null,
"revenue" : null,
"qualityVisits" : null,
"nonAdFraudulentImpressions”
"brandSafelmpressions" : 0,
"addressableNetNet" : 1500.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent” : 0,
"valueGainLossPercent" : 2.345622,
"valueGainLoss" : 302.012

0,

0,
0,
0,

0,
null,
null,

1 0,

}I

"actualValues" : {
"netNet" : 1500.0,
"servedImpressions" : 1300500,
"measurableImpressions" : 1200300,
"viewableImpressions" : 1200300,
"viewableImpressionsIab" : 1200300,
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"videoViews" : 0,

"etr" : 3.2,
"clicks" : 90000,
"leads" : 0,

"actions" : 0,

"engagements" : 0,
"followers" : 0,
"videoPlayed25" : 0,
"videoPlayed25Rate" : @,
"videoPlayed50" : 0,
"videoPlayed50Rate" : 0,
"videoPlayed75" : 0,
"videoPlayed75Rate" : 0,
"videoPlayed100" : 0,
"videoPlayed100Rate" : 0,
"qualityImpressions" : null,
"uniqueImpressions" : null,
"visits" : null,

"revenue" : null,
"qualityVisits" : null,
"nonAdFraudulentImpressions” : @,
"brandSafelmpressions" : 0,
"addressableNetNet" : 1500.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent" : 0,
"valueGainLossPercent" : 2.345622,
"valueGainLoss" : 302.012

Iy

"periods" : [ {
"year" : 2019,
"month" : 3,
"week" : 11,

"startDate" : "2019-03-01",

"endDate" : "2019-03-03",

"plannedSummary" : {
"netNet" : 1500.0,
"addressableNetNet" : 1500.0,
"nonAddressableNetNet" : @,
"addressablePercent" : 100.0,
"nonAddressablePercent" : 0,
"valueGainLossPercent" : 2.345622,
"valueGainLoss" : 302.012,
"servedImpressions" : 1300500,
"measurableImpressions” : 1200300,
"viewableImpressions" : 1200300,
"viewableImpressionsIab" : 1200300,
"videoViews" : 0,

"etr" : 3.2,
"clicks" : 90000,
"leads" : 0,
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}

"actions" : 0,
"engagements" : 0,
"followers" : @,
"videoPlayed25" : @,
"videoPlayed25Rate" :
"videoPlayed50" : 9,
"videoPlayed50Rate" :
"videoPlayed75" : @,
"videoPlayed75Rate" :
"videoPlayed100" : 9,
"videoPlayed100Rate" :
"qualityImpressions" :
"uniqueImpressions" :
"visits" : null,
"revenue" : null,
"qualityVisits" :

ctualSummary" : {
"netNet" : 1500.0,
"addressableNetNet" :

"nonAddressableNetNet" :

"addressablePercent" :

0,

0,

0,
0,

null,
null,

null,
"nonAdFraudulentImpressions” :
"brandSafeImpressions" :

500000

1500.0,
0,
100.0,

"nonAddressablePercent" : 0,

"valueGainLossPercent" :

"valueGainLoss" : 302.
"servedImpressions" :

"measurableImpressions" :
"viewableImpressions" :
"viewableImpressionsIab" :

"videoViews" : 0,

"ctr" : 3.2,
"clicks" : 90000,
"leads" : 0,

"actions" : O,
"engagements" : 0,
"followers" : @,
"videoPlayed25" : 0,

2.345622,
012,

1300500,
1200300,
1200300,
1200300,

"videoPlayed25Rate" : 0,
"videoPlayed50" : @,
"videoPlayed50Rate" : 0,
"videoPlayed75" : @,
"videoPlayed75Rate" : 0,
"videoPlayed100" : 0,
"videoPlayed100Rate" : 0,
"qualityImpressions" : null,
"uniqueImpressions" : null,
"visits" : null,

"revenue" : null,
"qualityVisits" : null,

500000,



"nonAdFraudulentImpressions" : 500000,
"brandSafelmpressions" : 500000
}
}]
P

"adVerificationPartner" : "Ad Verification Partner"

}

CURL request

$ curl

"https://api.qglobalmediaplatform.com/api/v1/campaigns/578f5d2be4b0f4e880a76f02/digital

/plans/5c41£5922944030003c58f77" -i -X GET \

-H 'X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \

-H 'Accept: application/json'

HTTPie request

$ http GET

"https://api.qglobalmediaplatform.com/api/v1/campaigns/578f5d2be4b0f4e880a7602/digital

/plans/5¢41£5922944030003c58F77" \
'X-auth:ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \
"Accept:application/json’

6.5.4. Digital Site model

All fields represented for a Digital Site object

Path Type Optional
idempotencyKey String false
digitalSites Array false
digitalSites.[].siteNa String false

me

digitalSites.[].extern String true
alCampaignld

digitalSites.[].siteld String true

Description

Transaction key. If the
key has already been
used for a successful
transmission of data
the result of that
upload will be
returned, otherwise
they payload is
accepted and a new
result returned

List of Digital Sites to
register in GMP

Site name or URL

Campaign ID used on
your side

Site ID on your side
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Path

digitalSites.[].creati
veAdName

digitalSites.[].startD
ate

digitalSites.[].endDat
e

digitalSites.[].adVeri
ficationPartner

digitalSites.[].target
ing

digitalSites.[].target
ingClassifications

digitalSites.[].mediaT
ype

digitalSites.[].platfo
rm

digitalSites.[].buyTyp
e

digitalSites.[].adForm
at

digitalSites.[].placem
entId

digitalSites.[].placem
entName

digitalSites.[].unitSi
ze

digitalSites.[].corePl
anningKpi
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Type
String

DateString

DateString

String

String

Array

String

String

String

String

String

String

String

String

Optional

true

false

false

true

true

true

false

false

false

false

true

true

false

false

Description

Creative used

Start date for this site
purchase

End date for this site
purchase

Ad Verification Partner,
one Ad Verification
Partner per campaign
is allowed

Targeting for this site
purchase

List of Targeting
Classification according
toDigital Targeting
Classification list for
this site purchase

Main media type
(Social, Video, Display)
according to Digital
Media Type list for this
site purchase

Platform according to
Digital Platform list for
this site purchase

Buy type according to
Digital Buy Type list for
this site purchase

Ad format according to
Digital Format Type list
for this site purchase

Placement ID
Placement on page

Size in pixels WxH, can
be several sizes
separated by comma (,)

How the purchase
should be followed up
according to Digital
Cost Type list


#_digital_targeting_classification
#_digital_targeting_classification
#_digital_targeting_classification
#_digital_media_type
#_digital_media_type
#_digital_media_type
#_digital_platform
#_digital_platform
#_digital_buy_type
#_digital_buy_type
#_digital_format_type
#_digital_format_type
#_digital_cost_type
#_digital_cost_type
#_digital_cost_type

Path

digitalSites.[].costTy
pe

digitalSites.[].kpiDef
inition
digitalSites.[].curren
cy

digitalSites.[].netNet

digitalSites.[].served
Impressions

digitalSites.[].measur
ableImpressions

digitalSites.[].viewab
leImpressions

digitalSites.[].viewab
leImpressionsIab

digitalSites.[].videoV
iews

digitalSites.[].videoV
iewDefinition

digitalSites.[].qualit
yImpressions

Type
String

String

String

Number

Number

Number

Number

Number

Number

String

Number

Optional

false

true

false

false

false

true

true

true

true

true

true

Description

How the purchase was
bought according to
Digital Cost Type list

How the Kpi is defined

Currency according to
IS0 4217, need to be the
country local currency

Amount paid in
specified currency

Number of served
impressions tracked by
ad server, integer.

The number of served
impressions that allow
for verification of
tracking variables such
viewability (cannot be
more than served).

Number of viewable
impressions, or video
views if mediaType is
VIDEQ, as an integer

Total number of
impressions according
to Iab standard. Based
no responses from an
ad delivery system to
an ad request from the
user’s browser.

Total number of video
views according to
definition in
videoViewDefinition
How a view on a video
is defined if
corePlanningKpi or
costType CPVV

Total number of
impressions delivered
according to client
quality definition
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#_digital_cost_type
#_digital_cost_type

Path

digitalSites.[].unique
Impressions

digitalSites.[].nonAdF
raudulentImpressions

digitalSites.[].brandS
afelmpressions

digitalSites.[].clicks

digitalSites.[].action
s

digitalSites.[].engage
ments

digitalSites.[].follow
ers

digitalSites.[].leads

digitalSites.[].costTy

peUnits

digitalSites.[].qualit
yVisits

digitalSites.[].visits
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Type

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Optional

true

true

true

false

true

true

true

true

true

true

true

Description

Total number of unique
ip addresses reached by
impressions

Total number of non ad
fraudulent impressions

Total number of brand
safe impressions

Number of Clicks as an
integer, Mandatory if
corePlanningKpi or
costType are CPC

Number of Actions.
Mandatory if
corePlanningKpi or
costType are CPA

Number of
Engagements.
Mandatory if
corePlanningKpi or
costType are CPE

Number of Followers.
Mandatory if
corePlanningKpi or
costType are CPF

Number of Leads.
Mandatory if
corePlanningKpi or
costType are CPL

If corePlanningKpi or
costType are FIXED, give
the number of FIXED
here

Amount of visits
according to quality
definition. Mandatory
if corePlanningKpi or

costType are CPQV or
CPEV

Total amount of visits.
Mandatory if
corePlanningKpi or
costType are CPVI



Path

digitalSites.

e

digitalSites.

yScore

digitalSites.

[]

[]

[]

verageDuration

digitalSites.

layed25

digitalSites.

layed25Rate

digitalSites.

layed50

digitalSites.

layed50Rate

digitalSites.

layed75

digitalSites.

layed75Rate

digitalSites.

layed100

digitalSites.

layed10@Rate

digitalSites.

seSize

digitalSites.

digitalSites.

ncy

[]

[]

[]

[]

[]

[]

[]

[]

[]

[].

[]

.revenu

.qualit

.videoA

.videoP

.videoP

.videoP

.videoP

.videoP

.videoP

.videoP

.videoP

.univer

reach

.freque

Type

Number

Number

String

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Optional

true

true

true

true

true

true

true

true

true

true

true

true

true

true

Description

Revenue expected from
the investment.
Mandatory if
corePlanningKpi or
costType are RPM

Score given by search
engines, used for
mediaType SEARCH only

Average length of video
played in seconds

Number of videos
played 25% through

Percent of number of
videos played 25%
through out of the total
video views

Number of videos
played 50% through

Percent of number of
videos played 50%
through out of the total
video views

Number of videos
played 75% through

Percent of number of
videos played 75%
through out of the total
video views

Number of videos
played 100% through

Percent of number of
videos played 100%
through out of the total
video views

Total amount of people
in the target group

Reach within target
audience as a percent

Frequency within
target audience
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Path

digitalSites.[]
mentFee

digitalSites.[]
st

digitalSites.[]
st

digitalSites.[]
erCost

digitalSites.[]
ainLossPercent

digitalSites.[]
ainlLoss

6.5.5. Get Digital Sites for Campaign

Sample request

Type

.manage Number

.dataCo Number

.techCo Number

.adServ Number

.valueG Number

.valueG Number

Optional

true

true

true

true

true

true

Description

Fee of management for
purchase

Cost paid for data fees
for purchase

Cost paid for
technology fees for
purchase

Cost paid to Ad server
for purchase

Value gain/loss vs CG in
percent

Value gain/loss vs CG in
money

GET /api/v1/campaigns/578f5d2be4b0f4e880a76f02/digital/digital-sites HTTP/1.1

X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851

Accept: application/json
Host: api.globalmediaplatform.com

Sample response

HTTP/1.1 200 0K

Content-Type:

application/json

Content-Length: 2191

[{
"siteName" : "Instagram",
"externalCampaignld" :
"siteId" : "ext-siteId-123456789",
"creativeAdName" : "The Ad name",
"startDate" : "2018-01-01",
"endDate" : "2018-01-31",
"targeting" : "A18-25",
"targetingClassifications" :
"mediaType" : "SOCIAL",
“platform" : "MULTISCREEN",
"buyType" : "SELF_SERVICE",
"adFormat" : "SOCIAL IMAGE",

"placementId" : "abc123",

"placementName" :
"unitSize" :
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"640x360",

"ext-campaign-id-5555555",

[ "DEMOGRAPHIC" ],

"The Name of the placement"”,



“corePlanningKpi" : "CPM",
"costType" : "CPM",
"kpiDefinition" : "test",
"adVerificationPartner" : "Ad Partner",
“currency" : "SEK",

"netNet" : 500,
"servedImpressions" : 100000,
"measurableImpressions" : 80000,
"viewableImpressions" : 90000,
"viewableImpressionsIab" : 91000,
"videoViews" : 0,
"videoViewDefinition" : "definition",
"qualityImpressions" : 0,
"uniqueImpressions” : @,

"clicks" : 0,

"actions" : 0,

"engagements" : @,

"followers" : 0,

"leads" : 0,

"costTypeUnits" : 0,
"qualityVisits" : 0,

"visits" : 0,

"revenue" : 0,

"qualityScore" : 0,
"brandSafeImpressions" : 0,
"nonAdFraudulentImpressions” : @,
"videoAverageDuration" : "0.000",
"videoPlayed25" : 0,
"videoPlayed25Rate" : @,
"videoPlayed50" : 0,
"videoPlayed50Rate" : @,
"videoPlayed75" : 0,
"videoPlayed75Rate" : @,
"videoPlayed100" : 0,
"videoPlayed100Rate" : 0,
"universeSize" : 0,

"reach" : 0,

"frequency" : 0,

"managementFee" : 0,

"dataCost" : 0,

"techCost" : 0,

"adServerCost" : 0,

"adServer" : "SIZMEK",
“campaignName" : "Test Campaign",
"campaignId" : "578f5d2be4b0f4e880a7602",
"planId" : "5c41f5922944030003c58f77",
"corePlanningKpiText" : "CPM",
"mediaTypeText" : "Social",
"platformText" : "Multi screen",
"adFormatText" : "Social Image",
"buyTypeText" : "Self Service",
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"costTypeText" : "CPM",

"adServerText" : "Sizmek",
“target(ClassificationText" : "Demographic",
"dataType" : "Actual",

"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : null,
"nonAddressablePercent” : null,
"valueGainLossPercent" : -3.435665,
"valueGainlLoss" : -102.441

}

CURL request

$ curl
"https://api.globalmediaplatform.com/api/v1/campaigns/578f5d2be4b0f4e880a7602/digital
/digital-sites' -i -X GET \

-H 'X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9dd5851" \

-H 'Accept: application/json’

HTTPie request

$ http GET
"https://api.globalmediaplatform.com/api/v1/campaigns/578f5d2be4b0f4e880a7602/digital
/digital-sites' \

'X-auth:ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \

"Accept:application/json’

6.5.6. Upload Digital sites to existing Campaign

Upload Digital sites to an existing Campaign. After upload, you can Check upload status described
below. Uploaded sites are appended to the campaign’s existing sites. It is possible to remove all sites
for a campaign via Remove Digital sites from existing Campaign

Sample request

PUT /api/v1/campaigns/578f5d2be4b0f4e880a76f02/digital/digital-sites HTTP/1.1
Content-Type: application/json

X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851

Content-Length: 2060

Host: api.globalmediaplatform.com

{
"idempotencyKey": "23089234098-DRXTS-345",

"digitalSites": [
{
"siteName": "Instagram",
"externalCampaignId": "ext-campaignId-555555",
"siteId": "ext-siteId-123456789",
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"creativeAdName": "The Ad Name",
"startDate": "2018-01-01",
"endDate": "2018-01-31",
"targeting": "A18-25",
"targetingClassifications": ["DEMOGRAPHIC"],
"mediaType": "SOCIAL",

"platform": "MULTISCREEN",
"buyType": "SELF_SERVICE",
"adFormat": "SOCIAL IMAGE",
"placementId": "abc123",
"placementName": "The Name of the placement",
"unitSize": "640x360",
"corePlanningKpi": "CPM",
"costType": "CPM",

"kpiDefinition": "KPI Definition",
"currency": "SEK",

"netNet": 500,

"servedImpressions": 100000,
"measurableImpressions": 90000,
"viewableImpressions": 80000,
"viewableImpressionsIab": 80000,
"nonAdFraudulentImpressions": 70000,
"brandSafeImpressions": 70000,
"videoViews": 0,

"videoViewDefinition": "Video View Definition",

"qualityImpressions": @,
"uniqueImpressions": 0,
"clicks": 400,

"actions": 0.000,
"engagements": 0.000,
"followers": 0.000,
"leads": 0.000,
"costTypeUnits": 0.000,
"qualityVisits": 0.000,
"visits": 0.000,

"revenue": 0.000,
"qualityScore": 0.000,
"videoAverageDuration": "0.000",
"videoPlayed25": 0.000,
"videoPlayed25Rate": 0.000,
"videoPlayed50": 0.000,
"videoPlayed50Rate": 0.000,
"videoPlayed75": 0.000,
"videoPlayed75Rate": 0.000,
"videoPlayed100": 0.000,
"videoPlayed100Rate": 0.000,
"universeSize": 0,

"reach": 0.000,
"frequency": 0.000,
"managementFee": 0.000,
"dataCost": 0.000,
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"techCost": 0.000,
"adServerCost": 0.000,
"adVerificationPartner" : "Ad Verification Partner"
}
]

Sample response

HTTP/1.1 200 0K
Content-Type: application/json
Content-Length: 270

{
"statusId" : "FUL_f36d4cbcb21edecc87de140a",

"created" : "2025-03-03710:43:46.8957",
"percentDone" : 0.0,

"state" : "PENDING",

"errors" : [ 1,

"campaignId" : "578f5d2be4b0f4e880a7602",
“planlds" : [ "48ee3d1872484542913cc85f" ],
"campaignIds" : null

CURL request

$ curl
"https://api.globalmediaplatform.com/api/v1/campaigns/578f5d2be4b0f4e880a76f02/digital
/digital-sites' -i -X PUT \
-H "Content-Type: application/json" \
-H 'X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9dd5851" \
d'{
"idempotencyKey": "23089234098-DRXTS-345",
"digitalSites": [
{
"siteName": "Instagram",
"externalCampaignId": "ext-campaignId-555555",
"siteId": "ext-siteId-123456789",
"creativeAdName": "The Ad Name",
"startDate": "2018-01-01",
"endDate": "2018-01-31",
"targeting": "A18-25",
"targetingClassifications": ["DEMOGRAPHIC"],
"mediaType": "SOCIAL",
"platform": "MULTISCREEN",
"buyType": "SELF_SERVICE",
"adFormat": "SOCIAL_IMAGE",
"placementId": "abc123",
"placementName": "The Name of the placement",
"unitSize": "640x360",
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"corePlanningKpi": "CPM",
"costType": "CPM",
"kpiDefinition": "KPI Definition",
"currency": "SEK",

"netNet": 500,
"servedImpressions": 100000,
"measurableImpressions": 90000,
"viewableImpressions": 80000,
"viewableImpressionsIab": 80000,
"nonAdFraudulentImpressions": 70000,
"brandSafeImpressions": 70000,
"videoViews": 0,
"videoViewDefinition": "Video View Definition",
"qualityImpressions": @,
"uniqueImpressions": 0,
"clicks": 400,

"actions": 0.000,

"engagements": 0.000,
"followers": 0.000,

"leads": 0.000,

"costTypeUnits": 0.000,
"qualityVisits": 0.000,
"visits": 0.000,

"revenue": 0.000,
"qualityScore": 0.000,
"videoAverageDuration": "0.000",
"videoPlayed25": 0.000,
"videoPlayed25Rate": 0.000,
"videoPlayed50": 0.000,
"videoPlayed50Rate": 0.000,
"videoPlayed75": 0.000,
"videoPlayed75Rate": 0.000,
"videoPlayed100": 0.000,
"videoPlayed100Rate": 0.000,
"universeSize": 0,

"reach": 0.000,

"frequency": 0.000,
"managementFee": 0.000,
"dataCost": 0.000,

"techCost": 0.000,
"adServerCost": 0.000,
"adVerificationPartner" : "Ad Verification Partner"

}l

HTTPie request

$ echo '{
"idempotencyKey": "23089234098-DRXTS-345",
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"digitalSites": [
{

"siteName": "Instagram",
"externalCampaignId": "ext-campaignId-555555",
"siteId": "ext-siteId-123456789",
"creativeAdName": "The Ad Name",
"startDate": "2018-01-01",
"endDate": "2018-01-31",
"targeting": "A18-25",
"targetingClassifications": ["DEMOGRAPHIC"],
"mediaType": "SOCIAL",
"platform": "MULTISCREEN",
"buyType": "SELF_SERVICE",
"adFormat": "SOCIAL IMAGE",
"placementId": "abc123",
"placementName": "The Name of the placement",
"unitSize": "640x360",
"corePlanningKpi": "CPM",
"costType": "CPM",
"kpiDefinition": "KPI Definition",
"currency": "SEK",
"netNet": 500,
"servedImpressions": 100000,
"measurableImpressions": 90000,
"viewableImpressions": 80000,
"viewableImpressionsIab": 80000,
"nonAdFraudulentImpressions": 70000,
"brandSafeImpressions": 70000,
"videoViews": 0,
"videoViewDefinition": "Video View Definition",
"qualityImpressions": @,
"uniqueImpressions": 0,
"clicks": 400,
"actions": 0.000,
"engagements": 0.000,
"followers": 0.000,
"leads": 0.000,
"costTypeUnits": 0.000,
"qualityVisits": 0.000,
"visits": 0.000,
"revenue": 0.000,
"qualityScore": 0.000,
"videoAverageDuration": "0.000",
"videoPlayed25": 0.000,
"videoPlayed25Rate": 0.000,
"videoPlayed50": 0.000,
"videoPlayed50Rate": 0.000,
"videoPlayed75": 0.000,
"videoPlayed75Rate": 0.000,
"videoPlayed100": 0.000,
"videoPlayed100Rate": 0.000,
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"universeSize": 0,
"reach": 0.000,
"frequency": 0.000,
"managementFee": 0.000,
"dataCost": 0.000,
"techCost": 0.000,
"adServerCost": 0.000,
"adVerificationPartner" : "Ad Verification Partner"
}
]
' | http PUT
"https://api.globalmediaplatform.com/api/v1/campaigns/578f5d2be4b0f4e880a7602/digital
/digital-sites' \
"Content-Type:application/json' \
'X-auth:ffa@f657-6ac7-4fc2-b8ab-09faad9d5851"

6.5.7. Upload Digital sites and create new Campaign

Upload Digital sites and create a Campaign. After upload, you can Check upload status described
below. Note that the campaign can have other media types as well as digital. See Upload Campaigns
for more details.

Sample request

PUT /api/v1/campaigns/digital/digital-sites HTTP/1.1
Content-Type: application/json

X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851
Content-Length: 2745

Host: api.globalmediaplatform.com

{
"idempotencyKey": "23089234098-DRXTS-345",
"campaign”: {
"name": "Springtime Campaign",
"startDate": "2018-04-01",
"endDate": "2018-05-15",
"countryCode": "SE",
"brand": "Brand Name",
"fiscalYear": 2018,
"regions": ["South"],
"externallds": [ {
"externalProvider": "theAdServer",
"externalld": "ADS-1293493i34_SE"
P
"mediaTypes": ["DIGITAL"],
"digitalTypes": [{"briefedBudget": 55000.00}],
"businessObjectives": "Business objectives for campaign",
"advertisingObjectives": "Advertiser objectives for campaign",
"campaignObjectives": "The campaign objectives"
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"digitalSites": [
{

"siteName": "Instagram",
"externalCampaignId": "ext-campaignId-555555",
"siteId": "ext-siteId-123456789",
"creativeAdName": "The Ad Name",
"startDate": "2018-01-01",
"endDate": "2018-01-31",
"targeting": "A18-25",
"targetingClassifications": ["DEMOGRAPHIC"],
"mediaType": "SOCIAL",
"platform": "MULTISCREEN",
"buyType": "SELF_SERVICE",
"adFormat": "SOCIAL IMAGE",
"placementId": "abc123",
"placementName": "The Name of the placement",
"unitSize": "640x360",
"corePlanningKpi": "CPM",
"costType": "CPM",
"kpiDefinition": "KPI Definition",
"currency": "SEK",
"netNet": 500,
"servedImpressions": 100000,
"measurableImpressions": 90000,
"viewableImpressions": 80000,
"viewableImpressionsIab": 80000,
"nonAdFraudulentImpressions": 70000,
"brandSafeImpressions": 70000,
"videoViews": 0,
"videoViewDefinition": "Video View Definition",
"qualityImpressions": @,
"uniqueImpressions": 0,
"clicks": 400,
"actions": 0.000,
"engagements": 0.000,
"followers": 0.000,
"leads": 0.000,
"costTypeUnits": 0.000,
"qualityVisits": 0.000,
"visits": 0.000,
"revenue": 0.000,
"qualityScore": 0.000,
"videoAverageDuration": "0.000",
"videoPlayed25": 0.000,
"videoPlayed25Rate": 0.000,
"videoPlayed50": 0.000,
"videoPlayed50Rate": 0.000,
"videoPlayed75": 0.000,
"videoPlayed75Rate": 0.000,
"videoPlayed100": 0.000,
"videoPlayed100Rate": 0.000,
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"universeSize": 0,
"reach": 0.000,
"frequency": 0.000,
"managementFee": 0.000,
"dataCost": 0.000,
"techCost": 0.000,
"adServerCost": 0.000,

"adVerificationPartner":

Table 5. Request fields

Path Type
idempotencyKey String
campaign Object
campaign.name String
campaign.startDate DateString
campaign.endDate DateString
campaign.regions Array

campaign.countryCode String

campaign.brand String

campaign.fiscalYear Number

campaign.externallds Array

"Ad Verification Partner"

Optional

false

false

false

false

false

true

false

false

false

true

Description

Transaction key. If the
key has already been
used for a successful
transmission of data
the result of that
upload will be
returned, otherwise
they payload is
accepted and a new
result returned

Campaign that will be
created together with
digital plan. Note that
the campaign can have
other media types

Campaign name

Start date of the
Campaign

End date of the
Campaign

Regions for the
Campaign

Country code according
to IS0 3166-1

Brand name

Fiscal year of the
campaign

List of external ID
key/value pairs
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Path

campaign.externallds[]
.externalld

campaign.externallds[]
.externalProvider

campaign.mediaTypes

campaign.digitalTypes

campaign.digitalTypes[
].briefedBudget

campaign.businessObjec
tives

campaign.advertisingOb
jectives

campaign.campaignObjec
tives

digitalSites

digitalSites.[].siteNa
me

digitalSites.[].extern
alCampaignld

digitalSites.[].siteld

digitalSites.[].creati
veAdName

digitalSites.[].startD
ate

digitalSites.[].endDat
e

digitalSites.[].adVeri
ficationPartner

digitalSites.[].target
ing
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Type
String

String

Array

Array

Number

String

String

String

Array

String

String

String
String

DateString

DateString

String

String

Optional

false

false

true

true

true

true

true

true

false

false

true

true

true

false

false

true

true

Description

Key for the external ID
Value for external ID

All Media Types used in
the Campaign. If empty,
mediaType DIGITAL
will de defaulted.

Details for Digital plans
in the campaign

Briefed budget for the
plan. Currency is that
of the campaign’s
country. If omitted,
briefedBudget will be 0

The business objectives
for the campaign

The advertising
objectives for the
campaign

The campaign
objectives

List of Digital Sites to
register in GMP

Site name or URL

Campaign ID used on
your side

Site ID on your side

Creative used

Start date for this site
purchase

End date for this site
purchase

Ad Verification Partner

Targeting for this site
purchase



Path

digitalSites.[].target
ingClassifications

digitalSites.[].mediaT
ype

digitalSites.[].platfo
rm

digitalSites.[].buyTyp
e

digitalSites.[].adForm
at

digitalSites.[].placem
entId

digitalSites.[].placem
entName

digitalSites.[].unitSi
ze

digitalSites.[].corePl
anningKp1i

digitalSites.[].costTy
pe

digitalSites.[].kpiDef
inition
digitalSites.[].curren
cy

digitalSites.[].netNet

Type
Array

String

String

String

String

String

String

String

String

String

String

String

Number

Optional

true

false

false

false

false

true
true

false

false

false

true

false

false

Description

List of Targeting
Classification according
to Digital Targeting
Classification list for
this site purchase

Main media type
(Social, Video, Display)
according to Digital
Media Type list for this
site purchase

Platform according to
Digital Platformlist for
this site purchase

Buy type according to
Digital Buy Type list for
this site purchase

Ad format according to
Digital Format Type list
for this site purchase

Placement ID
Placement on page

Size in pixels WxH, can
be several sizes
separated by comma (,)

How the purchase
should be followed up
according to Digital
Cost Type list

How the purchase was
bought according to
Digital Cost Type list

How the Kpi is defined

Currency according to
IS0 4217, need to be the
country local currency

Amount paid in
specified currency
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#_digital_targeting_classification
#_digital_targeting_classification
#_digital_targeting_classification
#_digital_media_type
#_digital_media_type
#_digital_media_type
#_digital_platform
#_digital_platform
#_digital_buy_type
#_digital_buy_type
#_digital_format_type
#_digital_format_type
#_digital_cost_type
#_digital_cost_type
#_digital_cost_type
#_digital_cost_type
#_digital_cost_type

Path

digitalSites.[].served
Impressions

digitalSites.[].measur
ableImpressions

digitalSites.[].viewab
leImpressions

digitalSites.[].viewab
leImpressionsIab

digitalSites.[].videoV
iews

digitalSites.[].videoV
iewDefinition

digitalSites.[].qualit
yImpressions

digitalSites.[].unique
Impressions

digitalSites.[].nonAdF
raudulentImpressions

digitalSites.[].brandS
afelmpressions
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Type

Number

Number

Number

Number

Number

String

Number

Number

Number

Number

Optional

false

true

true

true

true

true

true

true

true

true

Description

Number of served
impressions tracked by
ad server, integer.

The number of served
impressions that allow
for verification of
tracking variables such
viewability (cannot be
more than served).

Number of viewable
impressions, or video
views if mediaType is
VIDEO, as an integer

Total number of
impressions according
to Iab standard. Based
no responses from an
ad delivery system to
an ad request from the
user’s browser.

Total number of video
views according to
definition in
videoViewDefinition
How a view on a video
is defined if
corePlanningKpi or
costType CPVV

Total number of
impressions delivered
according to client
quality definition

Total number of unique
ip addresses reached by
impressions

Total number of non ad
fraudulent impressions

Total number of brand
safe impressions



Path

digitalSites.

digitalSites.

S

digitalSites.

ments

digitalSites.

ers

digitalSites.

digitalSites.

peUnits

digitalSites.

yVisits

digitalSites.

digitalSites.

e

digitalSites.

yScore

[].

[].

[].

[].

[].

[].

[].

[].

[].

[].

clicks

action

engage

follow

leads

costTy

qualit

visits

revenu

qualit

Type

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Optional

false

true

true

true

true

true

true

true

true

true

Description

Number of Clicks as an
integer, Mandatory if
corePlanningKpi or
costType are CPC

Number of Actions.
Mandatory if
corePlanningKpi or
costType are CPA

Number of
Engagements.
Mandatory if
corePlanningKpi or
costType are CPE

Number of Followers.
Mandatory if
corePlanningKpi or
costType are CPF

Number of Leads.
Mandatory if
corePlanningKpi or
costType are CPL

If corePlanningKpi or
costType are FIXED, give
the number of FIXED
here

Amount of visits
according to quality
definition. Mandatory
if corePlanningKpi or

costType are CPQV or
CPEV

Total amount of visits.
Mandatory if
corePlanningKpi or
costType are CPVI

Revenue expected from
the investment.
Mandatory if
corePlanningKpi or
costType are RPM

Score given by search
engines, used for
mediaType SEARCH only
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Path

digitalSites.

[]

verageDuration

digitalSites.

layed25

digitalSites.

layed25Rate

digitalSites.

layed50

digitalSites.

layed50Rate

digitalSites.

layed75

digitalSites.

layed75Rate

digitalSites.

layed100

digitalSites.

layed10@Rate

digitalSites.

seSize

digitalSites.

digitalSites.

ncy

digitalSites.

mentFee

digitalSites.

st

digitalSites.

st
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[]

[]

[]

[]

[]

[]

[]

[]

[]

[].

[]

[]

[]

[]

.videoA

.videoP

.videoP

.videoP

.videoP

.videoP

.videoP

.videoP

.videoP

.univer

reach

.freque

.manage

.dataCo

.techCo

Type
String

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Optional

true

true

true

true

true

true

true

true

true

true

true

true

true

true

true

Description

Average length of video
played in seconds

Number of videos
played 25% through

Percent of number of
videos played 25%
through out of the total
video views

Number of videos
played 50% through

Percent of number of
videos played 50%
through out of the total
video views

Number of videos
played 75% through

Percent of number of
videos played 75%
through out of the total
video views

Number of videos
played 100% through

Percent of number of
videos played 100%
through out of the total
video views

Total amount of people
in the target group

Reach within target
audience as a percent

Frequency within
target audience

Fee of management for
purchase

Cost paid for data fees
for purchase

Cost paid for
technology fees for
purchase



Path Type Optional Description

digitalSites.[].adServ Number true Cost paid to Ad server

erCost for purchase

Sample response

HTTP/1.1 200 0K
Content-Type: application/json
Content-Length: 221

{
"statusId" : "FUL_667809fb4fe4443ea133424e",
"created" : "2025-03-03T710:43:45.1647",
"percentDone" : 0.0,
"state" : "PENDING",
"errors" : [ 1,
"campaignId" : null,
"planIds" : [ 1,
"campaignIds" : null

CURL request

$ curl "https://api.globalmediaplatform.com/api/v1/campaigns/digital/digital-sites' -i
-X PUT \
-H "Content-Type: application/json" \
-H 'X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \
-d '
"idempotencyKey": "23089234098-DRXTS-345",
"campaign": {
"name": "Springtime Campaign",
"startDate": "2018-04-01",
"endDate": "2018-05-15",
"countryCode": "SE",
"brand": "Brand Name",
"fiscalYear": 2018,
"regions": ["South"],
"externallds": [ {
"externalProvider": "theAdServer",
"externalld": "ADS-1293493i34_SE"
P
"mediaTypes": ["DIGITAL"],
"digitalTypes": [{"briefedBudget": 55000.00}],
"businessObjectives": "Business objectives for campaign",
"advertisingObjectives": "Advertiser objectives for campaign",
"campaignObjectives": "The campaign objectives"
s
"digitalSites": [
{

"siteName": "Instagram",
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"externalCampaignId": "ext-campaignId-555555",
"siteId": "ext-siteId-123456789",
"creativeAdName": "The Ad Name",
"startDate": "2018-01-01",
"endDate": "2018-01-31",
"targeting": "A18-25",
"targetingClassifications": ["DEMOGRAPHIC"],
"mediaType": "SOCIAL",

"platform": "MULTISCREEN",
"buyType": "SELF_SERVICE",
"adFormat": "SOCIAL_IMAGE",
"placementId": "abc123",
"placementName": "The Name of the placement",
"unitSize": "640x360",
"corePlanningKpi": "CPM",
"costType": "CPM",
"kpiDefinition": "KPI Definition",
"currency": "SEK",

"netNet": 500,
"servedImpressions": 100000,
"measurableImpressions": 90000,
"viewableImpressions": 80000,
"viewableImpressionsIab": 80000,
"nonAdFraudulentImpressions": 70000,
"brandSafeImpressions": 70000,
"videoViews": 0,
"videoViewDefinition": "Video View Definition",
"qualityImpressions": @,
"uniqueImpressions": 0,

"clicks": 400,

"actions": 0.000,

"engagements": 0.000,

"followers": 0.000,

"leads": 0.000,

"costTypeUnits": 0.000,
"qualityVisits": 0.000,

"visits": 0.000,

"revenue": 0.000,

"qualityScore": 0.000,
"videoAverageDuration": "0.000",
"videoPlayed25": 0.000,
"videoPlayed25Rate": 0.000,
"videoPlayed50": 0.000,
"videoPlayed50Rate": 0.000,
"videoPlayed75": 0.000,
"videoPlayed75Rate": 0.000,
"videoPlayed100": 0.000,
"videoPlayed100Rate": 0.000,
"universeSize": 0,

"reach": 0.000,

"frequency": 0.000,
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"managementFee": 0.000,

"dataCost": 0.000,

"techCost": 0.000,

"adServerCost": 0.000,

"adVerificationPartner": "Ad Verification Partner"

}
]
}
HTTPie request
$ echo '{
"idempotencyKey": "23089234098-DRXTS-345",
"campaign": {
"name": "Springtime Campaign",
"startDate": "2018-04-01",
"endDate": "2018-05-15",
"countryCode": "SE",
"brand": "Brand Name",
"fiscalYear": 2018,
"regions": ["South"],
"externallds": [ {
"externalProvider": "theAdServer",
"externalld": "ADS-1293493i34_SE"
P
"mediaTypes": ["DIGITAL"],
"digitalTypes": [{"briefedBudget": 55000.00}],
"businessObjectives": "Business objectives for campaign",
"advertisingObjectives": "Advertiser objectives for campaign”,
"campaignObjectives": "The campaign objectives"
b
"digitalSites": [
{

"siteName": "Instagram",
"externalCampaignId": "ext-campaignId-555555",
"siteId": "ext-siteld-123456789",
"creativeAdName": "The Ad Name",

"startDate": "2018-01-01",

"endDate": "2018-01-31",

"targeting": "A18-25",
"targetingClassifications": ["DEMOGRAPHIC"],
"mediaType": "SOCIAL",

"platform": "MULTISCREEN",

"buyType": "SELF_SERVICE",

"adFormat": "SOCIAL_IMAGE",

"placementId": "abc123",

"placementName": "The Name of the placement",
"unitSize": "640x360",

"corePlanningKpi": "CPM",

"costType": "CPM",
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"kpiDefinition": "KPI Definition",
"currency": "SEK",
"netNet": 500,
"servedImpressions": 100000,
"measurableImpressions": 90000,
"viewableImpressions": 80000,
"viewableImpressionsIab": 80000,
"nonAdFraudulentImpressions": 70000,
"brandSafeImpressions": 70000,
"videoViews": @,
"videoViewDefinition": "Video View Definition",
"qualityImpressions": @,
"uniquelImpressions": 0,
"clicks": 400,
"actions": 0.000,
"engagements": 0.000,
"followers": 0.000,
"leads": 0.000,
"costTypeUnits": 0.000,
"qualityVisits": 0.000,
"visits": 0.000,
"revenue": 0.000,
"qualityScore": 0.000,
"videoAverageDuration": "0.000",
"videoPlayed25": 0.000,
"videoPlayed25Rate": 0.000,
"videoPlayed50": 0.000,
"videoPlayed50Rate": 0.000,
"videoPlayed75": 0.000,
"videoPlayed75Rate": 0.000,
"videoPlayed100": 0.000,
"videoPlayed100Rate": 0.000,
"universeSize": 0,
"reach": 0.000,
"frequency": 0.000,
"managementFee": 0.000,
"dataCost": 0.000,
"techCost": 0.000,
"adServerCost": 0.000,
"adVerificationPartner": "Ad Verification Partner"
}
]
}' | http PUT 'https://api.globalmediaplatform.com/api/v1/campaigns/digital/digital-
sites' \
"Content-Type:application/json’ \
'X-auth:ffa@f657-6ac7-4fc2-b8ab-09faad9d5851"

6.5.8. Remove Digital sites from existing Campaign
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Sample request

DELETE /api/v1/campaigns/578f5d2be4b0f4e880a76f02/digital/digital-sites HTTP/1.1
Content-Type: application/json

X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851

Host: api.globalmediaplatform.com

Sample response

HTTP/1.1 200 OK
Content-Type: application/json
Content-Length: 274

{
"statusId" : "FUL_640fd4f5523f44518e37b16e",

"created" : "2025-03-03710:43:46.8827",
"percentDone" : 100.0,

"state" : "COMPLETED",

"errors" : [ 1,

"campaignId" : "578f5d2be4b0f4e880a7602",
“planlds" : [ "09091cca267342c2alac3383" ],
"campaignIds" : null

CURL request

$ curl
"https://api.globalmediaplatform.com/api/v1/campaigns/578f5d2be4b0f4e880a76f02/digital
/digital-sites' -i -X DELETE \

-H "Content-Type: application/json' \

-H 'X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851"

HTTPie request

$ http DELETE
"https://api.globalmediaplatform.com/api/v1/campaigns/578f5d2be4b0f4e880a7602/digital
/digital-sites' \

"Content-Type:application/json’ \

'X-auth:ffa@f657-6ac7-4fc2-b8ab-09faad9d5851'

6.5.9. Code Tables

Digital Targeting Classification

List available/accepted Digital Targeting Classification values.
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Sample request

GET /api/v1/digital/metadata/targeting HTTP/1.1
X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851
Accept: application/json

Host: api.globalmediaplatform.com

Sample response

HTTP/1.1 200 OK
Content-Type: application/json
Content-Length: 234

[
"value" : "BEHAVIORAL",

"label" : "BEHAVIORAL"
oA

"value" : "DEMOGRAPHIC",

"label" : "DEMOGRAPHIC"
oo

"value" : "GEOGRAPHICAL",

"label" : "GEOGRAPHICAL"
oA

"value" : "RETARGETING",

"label" : "RETARGETING"

}

CURL request

$ curl "https://api.globalmediaplatform.com/api/v1/digital/metadata/targeting’ -i -X
GET \

-H "X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \

-H 'Accept: application/json'

HTTPie request

$ http GET 'https://api.globalmediaplatform.com/api/v1/digital/metadata/targeting’ \
'X-auth:ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \
"Accept:application/json’
Digital Media Type
List available/accepted Digital Media Type values.

Sample request
GET /api/v1/digital/metadata/media-type HTTP/1.1

X-auth: ffa@fb657-6ac7-4fc2-b8ab-09faad9d5851
Accept: application/json

192



Host: api.globalmediaplatform.com

Sample response

HTTP/1.1 200 OK
Content-Type: application/json
Content-Length: 510

[{
"value" : "DISPLAY",
"label" : "DISPLAY"
oA
"value" : "VIDEQO",
"label" : "VIDEO"
oA
"value" : "SOCIAL",
"label" : "SOCIAL"
oo
"value" : "AUDIO",
"label" : "AUDIO"
oA
"value" : "SEARCH",
"label" : "SEARCH"
oA
"value" : "NATIVE",
"label" : "NATIVE"
oA
"value" : "E_COMMERCE",
"label" : "E_COMMERCE"
oo
"value" : "BVOD",
"label" : "BVOD"
oA
"value" : "SvVOD",
"label" : "SVOD"
oA
"value" : "LINEAR_ADDRESSABLE_TV",
"label" : "LINEAR_ADDRESSABLE TV"
} ]

CURL request

$ curl "https://api.globalmediaplatform.com/api/v1/digital/metadata/media-type' -i -X
GET \

-H "X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \

-H "Accept: application/json'
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HTTPie request

$ http GET 'https://api.globalmediaplatform.com/api/v1/digital/metadata/media-type" \
'X-auth:ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \
"Accept:application/json’

Digital Platform

List available/accepted Digital Platform values.

Sample request

GET /api/v1/digital/metadata/platform HTTP/1.1
X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851
Accept: application/json

Host: api.globalmediaplatform.com

Sample response

HTTP/1.1 200 0K
Content-Type: application/json
Content-Length: 284

[ {
"value" : "DESKTOP",
"label" : "DESKTOP"
oo
"value" : "MOBILE",
"label" : "MOBILE"
oA
"value" : "CONNECTED_TV",
"label" : "CONNECTED_TV"
oA
"value" : "CONNECTED_AUDIO",
"label"™ : "CONNECTED_AUDIO"
oA
"value" : "MULTISCREEN",
"label" : "MULTISCREEN"

}]

CURL request

$ curl 'https://api.globalmediaplatform.com/api/v1/digital/metadata/platform' -i -X
GET \

-H 'X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \

-H 'Accept: application/json’
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HTTPie request

$ http GET 'https://api.globalmediaplatform.com/api/v1/digital/metadata/platform’ \
'X-auth:ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \

"Accept:application/json’

Digital Format Type

List available/accepted Digital Format Types.

Sample request

GET /api/v1/digital/metadata/format-type HTTP/1.

X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851

Accept: application/json
Host: api.globalmediaplatform.com

Sample response

HTTP/1.1 200 0K
Content-Type: application/json
Content-Length: 3310

[ {
"value" : "AUDIO",
"label" : "AUDIO"
oo
"value" : "CAROUSEL",
"label" : "CAROUSEL"
oA
"value" : "CLICK_TO_PLAY_VIDEO",
"label" : "CLICK_TO_PLAY_VIDEO"
oA
"value" : "CONTENT_SPONSORSHIP",
"label" : "CONTENT_SPONSORSHIP"
oA
"value" : "DISCOVERY",
"label" : "DISCOVERY"
oo
"value" : "EXPANDABLE",
"label" : "EXPANDABLE"
oA
"value" : "IMAGE",
"label" : "IMAGE"
oA
"value" : "DISPLAY_TAKEOVER",
"label" : "DISPLAY_TAKEOVER"
oA
"value" : "INTERSCROLL",
"label" : "INTERSCROLL"
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hoA

"value" :
"label" :

hoA

"value" :
"label" :

hoA

"value" :
"label" :

oA

"value" :
"label" :

hoA

"value" :
"label" :

hoA

"value" :
"label" :

hoA

"value" :
"label" :

hoA

"value" :
"label" :

hoA

"value" :
"label" :

hoA

"value" :
"label" :

hoA

"value" :
"label" :

hoA

"value" :
"label" :

hoA

"value" :
"label" :

hoA

"value" :
"label" :

hoA

"value" :
"label" :

oA

"value" :
"label" :

hoA

"value" :
"label" :

196

"INTERSTITIAL",
“INTERSTITIAL"

"MOBILE_RICH_MEDIA",
"MOBILE_RICH_MEDIA"

"MOBILE_STANDARD_MEDIA",
"MOBILE_STANDARD_MEDIA"

"OVERLAY",
"OVERLAY"

"PAGE_POST_VIDEQ",
"PAGE_POST_VIDEQ"

“PRE_ROLL",
"PRE_ROLL"

"SKIPPABLE_PRE_ROLL",
"SKIPPABLE_PRE_ROLL"

"NON_SKIPPABLE_PRE_ROLL",
"NON_SKIPPABLE_PRE_ROLL"

"PROMOTED_VIDEQ",
“PROMOTED_VIDEQ"

"RICH_MEDIA",
"RICH_MEDIA"

"SINGLE_IMAGE",
"SINGLE_IMAGE"

"SOCIAL_IMAGE",
"SOCIAL_IMAGE"

"SOCIAL_VIDEQ",
"SOCIAL_VIDEQ"

"STANDARD_MEDIA",
"STANDARD_MEDIA"

"SCROLLOVER",
"SCROLLOVER"

"TRUEVIEW",
"TRUEVIEW"

"MASTHEAD",
"MASTHEAD"



hoA

"value" :
"label" :

hoA

"value" :
"label" :

hoA

"value" :
"label" :

oA

"value" :
"label" :

hoA

"value" :
"label" :

hoA

"value" :
"label" :

hoA

"value" :
"label" :

hoA

"value" :
"label" :

hoA

"value" :
"label" :

hoA

"value" :
"label" :

hoA

"value" :
"label" :

hoA

"value" :
"label" :

hoA

"value" :
"label" :

hoA

"value" :
"label" :

hoA

"value" :
"label" :

oA

"value" :
"label" :

hoA

"value" :
"label" :

"VIDEO_IN_BANNER",
"VIDEO_IN_BANNER"

"VIDEO_IN_STREAM",
"VIDEO_IN_STREAM"

"SKIPPABLE_IN_STREAM",
"SKIPPABLE_IN_STREAM"

"NON_SKIPPABLE_IN_STREAM",
“NON_SKIPPABLE_IN_STREAM"

"SKIPPABLE_BUMPER",
"SKIPPABLE_BUMPER"

“NON_SKIPPABLE_BUMPER",
"NON_SKIPPABLE_BUMPER"

"VIDEO_OUT_STREAM",
"VIDEO_OUT_STREAM"

"WALLPAPER",
"WALLPAPER"

"WALLPAPER_RICH_MEDIA",
"WALLPAPER_RICH_MEDIA"

“NATIVE_AD",
"NATIVE_AD"

“NATIVE_VIDEQ",
"NATIVE_VIDEQ"

“BLOG" ,
"BLOG"

"SEARCH",
"SEARCH"

"STORIES",
"STORIES"

"BUMPER_AD",
"BUMPER_AD"

"VIDEO_TAKEQOVER",
"VIDEO_TAKEQVER"

"CANVAS",
"CANVAS"
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hoA

"value" : "TEXT",
"label" : "TEXT"
o
"value" : "COLLECTION",
"label" : "COLLECTION"
oo
"value" : "MESSENGER",
"label"™ : "MESSENGER"
oo
"value" : "E_COMMERCE_SEARCH",
"label" : "E_COMMERCE_SEARCH"
Ao
"value" : "E_COMMERCE_STANDARD",
"label" : "E_COMMERCE_STANDARD"
o
"value" : "EMAIL",
"label" : "EMAIL"
oo
"value" : "STANDARD_ADS",
"label"™ : "STANDARD_ADS"
oA
"value" : "SHOPPING_ADS",
"label"™ : "SHOPPING_ADS"
Ao
"value" : "IN_FEED_VIDEO",
"label" : "IN_FEED_VIDEQ"
o
"value" : "LENS",
"label" : "LENS"
oo
"value" : "STICKY_ADS",
"label"™ : "STICKY_ADS"
oA
"value" : "PODCAST",
"label™ : "PODCAST"
+]

CURL request
$ curl "https://api.globalmediaplatform.com/api/v1/digital/metadata/format-type' -i -X
GET \

-H 'X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \
-H 'Accept: application/json'

HTTPie request

$ http GET 'https://api.globalmediaplatform.com/api/v1/digital/metadata/format-type' \
'X-auth:ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \
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"Accept:application/json’

Digital Buy Type
List available/accepted Digital Buy Type values.

Sample request

GET /api/v1/digital/metadata/digital-buy-type HTTP/1.

X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851
Accept: application/json
Host: api.globalmediaplatform.com

Sample response

HTTP/1.1 200 OK
Content-Type: application/json
Content-Length: 674

[ {
"value" : "DIRECT_BUY",
"label" : "DIRECT_BUY"
Ao
"value" : "PROGRAMMATIC",
"label" : "PROGRAMMATIC"
oo
"value" : "PROGRAMMATIC_REMARKETING",
"label" : "PROGRAMMATIC REMARKETING"
oo
"value" : "SPECIFICS",
"label"™ : "SPECIFICS"
Ho{
"value" : "SELF_SERVICE",
"label"™ : "SELF_SERVICE"
Ao
"value" : "PROGRAMMATIC_OPEN",
"label" : "PROGRAMMATIC_OPEN"
oo
"value" : "PROGRAMMATIC_CLOSED",
"label"™ : "PROGRAMMATIC_CLOSED"
oo
"value" : "PMP_PROGRAMMATIC_OPEN",
"label" : "PMP_PROGRAMMATIC_OPEN"
Ho{
"value" : "PMP_PROGRAMMATIC_CLOSED",
"label" : "PMP_PROGRAMMATIC_CLOSED"
Ao
"value" : "AFFILIATE",
"label"™ : "AFFILIATE"
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}

CURL request

$ curl "https://api.globalmediaplatform.com/api/v1/digital/metadata/digital-buy-type’
-1 -X GET \

-H "X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \

-H 'Accept: application/json'

HTTPie request

$ http GET 'https://api.globalmediaplatform.com/api/v1/digital/metadata/digital-buy-
type' \

'X-auth:ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \

"Accept:application/json’

Digital Cost Type
List available/accepted Digital Cost Type values.

Sample request

GET /api/v1/digital/metadata/digital-cost-type HTTP/1.1
X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851

Accept: application/json

Host: api.globalmediaplatform.com

Sample response

HTTP/1.1 200 OK
Content-Type: application/json
Content-Length: 648

[ {

"value" : "CPM",

"label" : "CPM"
oA

"value" : "VCPM",

"label" : "vCPM"
oA

"value" : "QCPM",

"label™ : "QCPM"
bo o

"value" : "CPC",

"label" : "CPC"
oA

"value" : "CPV",

"label" : "CPV"
oA
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"value" : "CPVV",

"label" : "CPVV"
oA

"value" : "CPL",

"label" : "CPL"
J Pt

"value" : "CPA",

"label" : "CPA"
oo

"value" : "CPE",

"label" : "CPE"
Ao

"value" : "CPF",

"label" : "CPF"
oA

"value" : "CPQV",

"label" : "CPQV"
J Pt

"value" : "FIXED",

"label" : "FIXED"
oo

"value" : "CPVI",

"label" : "CPVI"
oA

"value" : "CPEV",

"label" : "CPEV"
oA

"value" : "RPM",

"label" : "RPM"
}]

CURL request

$ curl "https://api.globalmediaplatform.com/api/v1/digital/metadata/digital-cost-type'
-1 -X GET \

-H "X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \

-H 'Accept: application/json'

HTTPie request
$ http GET 'https://api.globalmediaplatform.com/api/v1/digital/metadata/digital-cost-
type' \

'X-auth:ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \
"Accept:application/json’

6.6. Cinema

201



6.6.1. Cinema Buy Type explained

The value of field buyType is used to determine which value of the fields nbrSpots, nbrTickets and
nbrSeats to use for calculations. Note that all fields can have values.

6.6.2. Cinema Plan model

All fields represented in a Cinema plan object

Path Type Optional Description

id String false GMP ID for the Cinema
Plan

campaignld String false GMP ID for Campaign

campaignName String false Campaign name

countryCode String false Country code according

to ISO 3166-1

regions Array true List of regions

brand String false Brand name

planStatus String false Plan status

startDate DateString false Cinema Plan start date

endDate DateString false Cinema Plan end date

fiscalYear Number false Fiscal year

agencyName String false Agency name

currency String false Currency according to
IS0 4217

poNumber String true Purchase Order
number

agencyRemuneration Object false Agency fees, can be

only null values

agencyRemuneration.per Number false Percent on Media net

centOnNet

agencyRemuneration.per Number false Percent on net net

centOnNetNet

agencyRemuneration.fix Number false Fixed sum fee

edFee

addressableNetNet Number false Addressable net net
value

nonAddressableNetNet Number false Non Addressable net
net value

addressablePercent Number false Addressable percent of
net net
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Path

nonAddressablePercent

plannedSummary

plannedSummary.

d

plannedSummary.

plannedSummary.

plannedSummary.

ableNetNet

plannedSummary.

essableNetNet

plannedSummary.

ablePercent

plannedSummary.

essablePercent

plannedSummary.

t

plannedSummary.

ommission

plannedSummary.

S

plannedSummary.

ets

plannedSummary.

S

plannedSummary.

inLossPercent

plannedSummary.

inLoss

rateCar

net

netNet

address

nonAddr

address

nonAddr

discoun

agencyC

nbrSpot

nbrTick

nbrSeat

valueGa

valueGa

Type

Number

Object

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Optional

false

true

false

false

false

false

false

false

false

false

false

false

false

false

true

true

Description

Non Addressable
percent of net net

Summary of planned
values

Total planned rate card
in Cinema plan

Total planned Media
net in Cinema plan

Total planned net net in
Cinema plan

Total planned
Addressable net net
value in Cinema plan

Total planned Non
Addressable net net
value in Cinema plan

Total planned
Addressable percent of
net net in Cinema plan

Total planned Non
Addressable percent of
net net in Cinema plan

Total planned discount

Total planned agency
commission (percent)

Total number of
planned spots in given
equivalence

Total number of
planned tickets in given
equivalence

Total number of
planned seats in given
equivalence

Value gain/loss vs CG in
percent

Value gain/loss vs CG in
money
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Path

actualSummary

actualSummary.rateCard

actualSummary.net

actualSummary.netNet

actualSummary.addressa
bleNetNet

actualSummary.nonAddre
ssableNetNet

actualSummary.addressa
blePercent

actualSummary.nonAddre
ssablePercent

actualSummary.discount

actualSummary.agencyCo
mmission

actualSummary.nbrSpots
actualSummary.nbrTicke
ts
actualSummary.nbrSeats
actualSummary.valueGai
nLossPercent

actualSummary.valueGai
nLoss

planningDetails

planningDetails.[].sup
plier

planningDetails.[].pac
kageName
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Type
Object

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Number

Array

String

String

Optional

true

false

false

false

false

false

false

false

false

false

false

false

false

true

true

true

false

false

Description

Summary of actual
values

Total actual rate card in
Cinema plan

Total actual Media net
in Cinema plan

Total actual net net in
Cinema plan

Total actual
Addressable net net
value in Cinema plan

Total actual Non
Addressable net net
value in Cinema plan

Total actual
Addressable percent of
net net in Cinema plan

Total actual Non
Addressable percent of
net net in Cinema plan

Total discount

Total agency
commission (percent)

Total number of spots
in given equivalence

Total number of tickets
in given equivalence

Total number of seats
in given equivalence

Value gain/loss vs CG in
percent

Value gain/loss vs CG in
money

List of planned Cinema
details

Planned supplier

Planned package name



Path

planningDetails.

erage

planningDetails.

ion

planningDetails.

ieOriginType

planningDetails.

ieReleaseType

planningDetails.

orReleaseTitle

planningDetails.

Type

planningDetails.

Spots

planningDetails.

Tickets

planningDetails.

Seats

planningDetails.

[1.

[].

cov

reg

[1.mov

[1.mov

[].maj

[].

[]

[]

[]

[]

miumPlacementShare

planningDetails.

rtDate

planningDetails.

Date

planningDetails.

eCard

planningDetails.

planningDetails.

Net

planningDetails.

ressableNetNet

planningDetails.

[]

[]

[]

[]
[]

[]

[]

AddressableNetNet

planningDetails.

ressablePercent

[]

buy

.nbr

.nbr

.nbr

.pre

.sta

.end

.rat

.net

.net

.add

.non

.add

Type
String

String

String

String

String

String

Number

Number

Number

Number

String

String

Number

Number

Number

Number

Number

Number

Optional

false

true

false

false

true

false

false

false

false

true

false

false

false

false

false

false

false

false

Description

Planned coverage as
found in Cinema
Coverage list

Planned region or city
name if coverage is
regional

Planned movie origin
as found in Movie
Origin list

Planned release type as
found in Movie Release
Type list

Planned release title if
applicable

Planned buy type as
found in Cinema Buy
Type list

Planned number of
spots

Planned number of
tickets

Planned number of
seats

Planned share of
premium placement in
percent

Planned start date
Planned end date
Planned rate card

Planned media net

Planned net net

Planned Addressable
net net

Planned Non
Addressable net net

Planned Addressable
percent of net net
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#_cinema_coverage
#_cinema_coverage
#_movie_origin
#_movie_origin
#_movie_release_type
#_movie_release_type
#_cinema_buy_type
#_cinema_buy_type

Path

planningDetails.[].non
AddressablePercent

planningDetails.[].dis
count

planningDetails.[].age
ncyCommission

planningDetails.[].cre
ativeld

planningDetails.[].val
ueGainLossPercent

planningDetails.[].val
ueGainLoss

planningDetails.[].per
iods

planningDetails.[].per
iods.[].year

planningDetails.[].per
jods.[].month

planningDetails.[].per
iods.[].week

planningDetails.[].per
jods.[].startDate

planningDetails.[].per
jods.[].endDate

planningDetails.[].per
iods.[].plannedSummary

planningDetails.[].per
jods.[].plannedSummary
.rateCard

planningDetails.[].per
iods.[].plannedSummary
.net

planningDetails.[].per
iods.[].plannedSummary
.netNet

planningDetails.[].per
iods.[].plannedSummary
.addressableNetNet

planningDetails.[].per
jods.[].plannedSummary
.nonAddressableNetNet
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Type

Number

Number

Number

String

Number

Number

Array

Number

Number

Number

DateString

DateString

Object

Number

Number

Number

Number

Number

Optional

false

false

false

false

true

true

true

false

false

false

false

false

true

false

false

false

false

false

Description

Planned Non
Addressable percent of
net net

Planned discount

Planned agency
commission (percent)

Planned Creative ID

Value gain/loss vs CG in
percent

Value gain/loss vs CG in
money

Weeks for media plans.
Only available for
License Premium
Periods

Year for the week

Month for the week

Week number for the
week

Start Date for the week

End Date for the week

Planned Values for
week

Planned rate card for

week

Planned Media net for
week

Planned net net for
week

Planned Addressable
net net

Planned Non
Addressable net net



Path

planningDetails.[].per
jods.[].plannedSummary
.addressablePercent

planningDetails.[].per
iods.[].plannedSummary
.nonAddressablePercent

planningDetails.[].per
jods.[].plannedSummary
.discount

planningDetails.[].per
jods.[].plannedSummary
.agencyCommission

planningDetails.[].per
jods.[].plannedSummary
.nbrSpots

planningDetails.[].per
iods.[].plannedSummary
.nbrTickets

planningDetails.[].per
iods.[].plannedSummary
.nbrSeats

planningDetails.[].per
iods.[].plannedSummary
.valueGainLossPercent

planningDetails.[].per
iods.[].plannedSummary
.valueGainLoss

planningDetails.[].per
iods.[].actualSummary

planningDetails.[].per
jods.[].actualSummary.
rateCard

planningDetails.[].per
jods.[].actualSummary.
net

planningDetails.[].per
jods.[].actualSummary.
netNet

planningDetails.[].per
iods.[].actualSummary.
addressableNetNet

planningDetails.[].per
iods.[].actualSummary.
nonAddressableNetNet

Type

Number

Number

Number

Number

Number

Number

Number

Number

Number

Object

Number

Number

Number

Number

Number

Optional

false

false

false

false

false

false

false

true

true

true

false

false

false

false

false

Description

Planned Addressable
percent of net net

Planned Non
Addressable percent of
net net

Planned Discount for
week

Planned agency
commission (percent)
for week

Number of planned
spots in given
equivalence for week

Number of planned
tickets in given
equivalence for week

Number of planned
seats in given
equivalence for week

Value gain/loss vs CG in
percent

Value gain/loss vs CG in
money

Actual Values for week

Actual rate card for
week

Actual Media net for
week

Actual net net for week

Actual Addressable net
net value

Actual Non Addressable
net net value
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Path

planningDetails.[].per
jods.[].actualSummary.
addressablePercent

planningDetails.[].per
iods.[].actualSummary.
nonAddressablePercent

planningDetails.[].per
iods.[].actualSummary.
discount

planningDetails.[].per
jods.[].actualSummary.
agencyCommission

planningDetails.[].per
iods.[].actualSummary.
nbrSpots

planningDetails.[].per
jods.[].actualSummary.
nbrTickets

planningDetails.[].per
jods.[].actualSummary.
nbrSeats

planningDetails.[].per
jods.[].actualSummary.
valueGainLossPercent

planningDetails.[].per
jods.[].actualSummary.
valueGainLoss

actualDetails

actualDetails.[].suppl
ier
actualDetails.[].packa
geName
actualDetails.[].cover
age

actualDetails.[].regio
n

actualDetails.[].movie
OriginType

actualDetails.[].movie
ReleaseType
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Type

Number

Number

Number

Number

Number

Number

Number

Number

Number

Array

String
String

String

String

String

String

Optional

false

false

false

false

false

false

false

true

true

true

false

false

false

true

false

false

Description

Actual Addressable
percent of net net

Actual Non Addressable
percent of net net

Actual discount for
week

Actual agency
commission (percent)
for week

Number of actual spots
in given equivalence
for week

Number of actual
tickets in given
equivalence for week

Number of actual seats
in given equivalence
for week

Value gain/loss vs CG in

percent

Value gain/loss vs CG in
money

List of actual Cinema
details

Supplier name

Package name

Coverage as found in
Cinema Coverage list

Region or city name if
coverage is regional

Movie origin as found
in Movie Origin list

Release type as found
in Movie Release Type
list


#_cinema_coverage
#_movie_origin
#_movie_release_type

Path
actualDetails.[]
ReleaseTitle

actualDetails.[]
pe
actualDetails.[]

ots

actualDetails.[]
ckets

actualDetails.[].

ats
actualDetails.[]
umPlacementShare
actualDetails.[]
Date

actualDetails.[]
te

actualDetails.[].

ard

actualDetails.[]

actualDetails.[]
t

actualDetails.[]
ssableNetNet

actualDetails.[].

dressableNetNet

actualDetails.[]
ssablePercent

actualDetails.[]
dressablePercent

actualDetails.[]
unt

actualDetails.[]
yCommission

actualDetails.[].

jveld

actualDetails.[]
GainLossPercent

actualDetails.[]
GainLoss

.major

.buyTy

.nbrSp

.nbrTi

nbrSe

.premi

.start

.endDa

rateC

.net

.netNe

.addre

nonAd

.addre

.nonAd

.disco

.agenc

creat

.value

.value

Type
String

String

Number

Number

Number

Number

String

String

Number

Number

Number

Number

Number

Number

Number

Number

Number

String

Number

Number

Optional

true

false

false

false

false

true

false

false

false

false

false

false

false

false

false

false

false

false

true

true

Description

Release title if
applicable

Buy type as found in
Cinema Buy Type list

Number of spots
Number of tickets
Number of seats

Share of premium
placement in percent

Start date
End date
Actual rate card

Actual media net

Actual net net

Actual Addressable net
net

Actual Non Addressable
net net

Actual Addressable
percent of net net

Actual Non Addressable
percent of net net

Actual discount

Actual agency
commission (percent)

Creative ID

Value gain/loss vs CG in
percent

Value gain/loss vs CG in
money
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#_cinema_buy_type

Path

actualDetails.[].perio
ds

actualDetails.[].perio
ds.[].year

actualDetails.[].perio
ds.[].month

actualDetails.[].perio
ds.[].week

actualDetails.[].perio
ds.[].startDate

actualDetails.[].perio
ds.[].endDate

actualDetails.[].perio
ds.[].plannedSummary

actualDetails.[].perio
ds.[].plannedSummary.r
ateCard

actualDetails.[].perio
ds.[].plannedSummary.n
et

actualDetails.[].perio
ds.[].plannedSummary.n
ethet

actualDetails.[].perio
ds.[].plannedSummary.a
ddressableNetNet

actualDetails.[].perio
ds.[].plannedSummary.n
onAddressableNetNet

actualDetails.[].perio
ds.[].plannedSummary.a
ddressablePercent

actualDetails.[].perio
ds.[].plannedSummary.n
onAddressablePercent

actualDetails.[].perio
ds.[].plannedSummary.d
iscount

actualDetails.[].perio
ds.[].plannedSummary.a
gencyCommission
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Type
Array

Number

Number

Number

DateString

DateString

Object

Number

Number

Number

Number

Number

Number

Number

Number

Number

Optional

false

false

false

false

false

false

true

false

false

false

false

false

false

false

false

false

Description

Weeks for media plans.
Only available for
License Premium
Periods

Year for the week
Month for the week

Week number for the
week

Start Date for the week
End Date for the week

Planned Values for
week

Planned rate card for
week

Planned Media net for
week

Planned net net for
week

Planned Addressable
net net

Planned Non
Addressable net net

Planned Addressable
percent of net net

Planned Non
Addressable percent of
net net

Planned Discount for
week

Planned agency
commission (percent)
for week



Path

actualDetails.[].perio
ds.[].plannedSummary.n
brSpots

actualDetails.[].perio
ds.[].plannedSummary.n
brTickets

actualDetails.[].perio
ds.[].plannedSummary.n
brSeats

actualDetails.[].perio
ds.[].plannedSummary.v
alueGainlLossPercent

actualDetails.[].perio
ds.[].plannedSummary.v
alueGainloss

actualDetails.[].perio
ds.[].actualSummary

actualDetails.[].perio
ds.[].actualSummary.ra
teCard

actualDetails.[].perio
ds.[].actualSummary.ne
t

actualDetails.[].perio
ds.[].actualSummary.ne
tNet

actualDetails.[].perio
ds.[].actualSummary.ad
dressableNetNet

actualDetails.[].perio
ds.[].actualSummary.no
nAddressableNetNet

actualDetails.[].perio
ds.[].actualSummary.ad
dressablePercent

actualDetails.[].perio
ds.[].actualSummary.no
nAddressablePercent

actualDetails.[].perio
ds.[].actualSummary.di
scount

actualDetails.[].perio
ds.[].actualSummary.ag
encyCommission

Type

Number

Number

Number

Number

Number

Object

Number

Number

Number

Number

Number

Number

Number

Number

Number

Optional

false

false

false

true

true

true

false

false

false

false

false

false

false

false

false

Description

Number of planned
spots in given
equivalence for week

Number of planned
tickets in given
equivalence for week

Number of planned
seats in given
equivalence for week

Value gain/loss vs CG in
percent

Value gain/loss vs CG in
money

Actual Values for week

Actual rate card for
week

Actual Media net for
week

Actual net net for week

Actual Addressable net
net

Actual Non Addressable
net net

Actual Addressable
percent of net net

Actual Non Addressable
percent of net net

Actual discount for
week

Actual agency
commission (percent)
for week
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Path

actualDetails.[].perio
ds.[].actualSummary.nb
rSpots

actualDetails.[].perio
ds.[].actualSummary.nb
rTickets

actualDetails.[].perio
ds.[].actualSummary.nb
rSeats

actualDetails.[].perio
ds.[].actualSummary.va
lueGainLossPercent

actualDetails.[].perio
ds.[].actualSummary.va
lueGainLoss

6.6.3. Get Cinema Plans for Campaign

Get all Cinema plans for a specific Campaign using GMP Campaign ID

Sample request

Type

Number

Number

Number

Number

Number

Optional

false

false

false

true

true

Description

Number of actual spots
in given equivalence
for week

Number of actual
tickets in given
equivalence for week

Number of actual seats
in given equivalence
for week

Value gain/loss vs CG in

percent

Value gain/loss vs CG in
money

GET /api/v1/campaigns/5bade5a3fb512a0003ec42ea/cinema/plans HTTP/1.1

X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851

Accept: application/json

Host: api.globalmediaplatform.com

Sample response

HTTP/1.1 200 0K

Content-Type: application/json

Content-Length: 5323

[ {

"id" : "5c41f5922944030003c58f7e",
"campaignId" : "5bade5a3fb512a0003ec42ea"”,
“campaignName" : "Campaign Name",

"countryCode" : "SE",

“regions" : [ "National" ],

"brand" : "Brand 1",

"planStatus" : "In Followup",
"startDate" : "2019-02-25",

"endDate" : "2019-03-10",
"fiscalYear" : 2019,

"currency" : "SEK",

"poNumber" : "PO-NBR-123456",
"agencyName" : "An Agency Name",
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"addressableNetNet" : null,

"nonAddressableNetNet" : null,

"addressablePercent" : 100.0,

"nonAddressablePercent” : null,

"agencyRemuneration" : {
"percentOnNet" : 1.0,
"percentOnNetNet" : 0.0,
"fixedFee" : 100.0

I

"plannedSummary" : {
"net" : 4500.0,
"netNet" : 4050.0,
"addressableNetNet" : 4050.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent" : 0,
"valueGainLossPercent" : 5.442334,
"valueGainLoss" : 234.3,
"rateCard" : 5000.0,
“nbrSpots" : 100.0,
"nbrTickets" : 0.0,
"nbrSeats" : 0.0,
"discount" : 10.0,
"agencyCommission" : 10.0

b

"actualSummary" : {
"net" : 4500.0,
"netNet" : 4050.0,
"addressableNetNet" : 4050.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent" : @,
"valueGainLossPercent" : 5.442334,
"valueGainlLoss" : 234.3,
"rateCard" : 5000.0,
"nbrSpots" : 100.0,
"nbrTickets" : 0.0,
"nbrSeats" : 0.0,
"discount" : 10.0,
"agencyCommission" : 10.0

H

"planningDetails” : [ {
"supplier" : "Supplier name",
"packageName" : "Package name",
"coverage" : "REGIONAL",
"region" : "North Region",
"movieOriginType" : "FOREIGN",
"movieReleaseType" : "MAJOR",
"majorReleaseTitle" : "Star Wars",
"buyType" : "SPOTS",
“nbrSpots" : 100,
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"nbrTickets" : 0,
"nbrSeats" : 0,

"startDate" : "2019-02-25",
"endDate" : "2019-03-10",

"creativeId" : "Commercial film",
"rateCard" : 5000,
"net" : 4500,

"netNet" : 4050,

"discount" : 10,
"agencyCommission" : 10,
"premiumPlacementShare" : 78,
"addressableNetNet" : 4050,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100,
"nonAddressablePercent" : @,
"valueGainLossPercent" : 5.442334,
"valueGainLoss" : 234.3,

"periods" : [ {
"year" : 2019,
"month" : 3,
"week" : 11,

"startDate" : "2019-03-01",
"endDate" : "2019-03-03",
"plannedSummary" : {
"net" : 4500.0,
"netNet" : 4050.0,
"addressableNetNet" : 4050.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent" : 0,
"valueGainLossPercent" : 5.442334,
"valueGainLoss" : 234.3,
"rateCard" : 5000.0,
"nbrSpots" : 100.0,
"nbrTickets" : 0.0,
"nbrSeats" : 0.0,
"discount" : 10.0,
"agencyCommission" : 10.0

}

ctualSummary" : {

"net" : 4500.0,

"netNet" : 4050.0,
"addressableNetNet" : 4050.0,
"nonAddressableNetNet" : @,
"addressablePercent" : 100.0,
"nonAddressablePercent" : 0,
"valueGainLossPercent" : 5.442334,
"valueGainLoss" : 234.3,
"rateCard" : 5000.0,
"nbrSpots" : 100.0,
"nbrTickets" : 0.0,



"nbrSeats" : 0.0,
"discount" : 10.0,
"agencyCommission" : 10.0

}

P

P

"actualDetails" : [ {
"supplier" : "Supplier name",
"packageName" : "Package name",
"coverage" : "REGIONAL",
"region" : "North Region",

"movieOriginType" : "FOREIGN",
"movieReleaseType" : "MAJOR",
"majorReleaseTitle" : "Star Wars",
"buyType" : "SPOTS",

"nbrSpots" : 100,

"nbrTickets" : 0,

"nbrSeats" : 0,

"startDate" : "2019-02-25",
"endDate" : "2019-03-10",

"creativeId" : "Commercial film",
"rateCard" : 5000,
"net" : 4500,

"netNet" : 4050,

"discount" : 10,
"agencyCommission" : 10,
"premiumPlacementShare" : 78,
"addressableNetNet" : 4050,
"nonAddressableNetNet" : 0,
"addressablePercent” : 100,
"nonAddressablePercent" : 0,
"valueGainLossPercent" : 5.442334,
"valueGainLoss" : 234.3,

"periods" : [ {
"year" : 2019,
"month" : 3,
"week" : 11,

"startDate" : "2019-03-01",
"endDate" : "2019-03-03",
"plannedSummary" : {
"net" : 4500.0,
"netNet" : 4050.0,
"addressableNetNet" : 4050.0,
"nonAddressableNetNet" : @,
"addressablePercent" : 100.0,
"nonAddressablePercent" : 0,

"valueGainLossPercent" : 5.442334,

"valueGainLoss" : 234.3,
"rateCard" : 5000.0,
"nbrSpots" : 100.0,
"nbrTickets" : 0.0,
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"nbrSeats" : 0.0,
"discount" : 10.0,
"agencyCommission" : 10.0

}

ctualSummary" : {

"net" : 4500.0,

"netNet" : 4050.0,
"addressableNetNet" : 4050.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent" : 0,
"valueGainLossPercent" : 5.442334,
"valueGainLoss" : 234.3,
"rateCard" : 5000.0,
"nbrSpots" : 100.0,
"nbrTickets" : 0.0,
"nbrSeats" : 0.0,

"discount" : 10.0,
"agencyCommission" : 10.0

—
—
—

CURL request

$ curl
"https://api.globalmediaplatform.com/api/v1/campaigns/5bade5a3fb512a0003ec42ea/cinema/
plans' -i -X GET \

-H 'X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9dd5851" \

-H 'Accept: application/json’

HTTPie request

$ http GET
"https://api.globalmediaplatform.com/api/v1/campaigns/5bade5a3fb512a0003ec42ea/cinema/
plans' \

'X-auth:ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \

"Accept:application/json’

6.6.4. Get Cinema Plan by ID
Get a specific Cinema plan using GMP Campaign ID and Cinema Plan ID

Sample request
GET /api/v1/campaigns/5bade5a3fb512a0003ec42ea/cinema/plans/5c41£5922944030003c58f7e

HTTP/1.1
X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851
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Accept: application/json
Host: api.globalmediaplatform.com

Sample response

HTTP/1.1 200 0K
Content-Type: application/json
Content-Length: 5319

{

"id" : "5c41f5922944030003c58f7e",
"campaignId" : "5bade5a3fb512a0003ec42ea"”,
"campaignName" : "Campaign Name",

"countryCode" : "SE",
"regions" : [ "National" ],
"brand" : "Brand 1",
"planStatus" : "In Followup",
"startDate" : "2019-02-25",
"endDate" : "2019-03-10",
"fiscalYear" : 2019,
"currency" : "SEK",
"poNumber" : "PO-NBR-123456",
"agencyName" : "An Agency Name",
"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : 100.0,
"nonAddressablePercent” : null,
"agencyRemuneration" : {
"percentOnNet" : 1.0,
"percentOnNetNet" : 0.0,
"fixedFee" : 100.0
I
“plannedSummary" : {
"net" : 4500.0,
"netNet" : 4050.0,
"addressableNetNet" : 4050.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent" : 0,

"valueGainLossPercent" : 5.442334,

"valueGainLoss" : 234.3,
"rateCard" : 5000.0,
"nbrSpots" : 100.0,
"nbrTickets" : 0.0,
"nbrSeats" : 0.0,
"discount" : 10.0,
"agencyCommission" : 10.0
}
"actualSummary" : {
"net" : 4500.0,
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"netNet" : 4050.0,
"addressableNetNet" : 4050.0,
"nonAddressableNetNet" : @,
"addressablePercent" : 100.0,
"nonAddressablePercent" : 0,
"valueGainLossPercent" : 5.442334,
"valueGainLoss" : 234.3,
"rateCard" : 5000.0,
"nbrSpots" : 100.0,
"nbrTickets" : 0.0,
"nbrSeats" : 0.0,
"discount" : 10.0,
"agencyCommission" : 10.0

I

“planningDetails" : [ {
"supplier" : "Supplier name",
"packageName" : "Package name",
"coverage" : "REGIONAL",
"region" : "North Region",
"movieOriginType" : "FOREIGN",
"movieReleaseType" : "MAJOR",
"majorReleaseTitle" : "Star Wars",
"buyType" : "SPOTS",
"nbrSpots" : 100,
"nbrTickets" : @,
"nbrSeats" : 0,
"startDate" : "2019-02-25",
"endDate" : "2019-03-10",

"creativeId" : "Commercial film",
"rateCard" : 5000,
"net" : 4500,

"netNet" : 4050,

"discount" : 10,
"agencyCommission" : 10,
"premiumPlacementShare" : 78,
"addressableNetNet" : 4050,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100,
"nonAddressablePercent" : @,
"valueGainLossPercent" : 5.442334,
"valueGainLoss" : 234.3,

"periods" : [ {
"year" : 2019,
"month" : 3,
"week" : 11,

"startDate" : "2019-03-01",
"endDate" : "2019-03-03",
"plannedSummary" : {

"net" : 4500.0,

"netNet" : 4050.0,

"addressableNetNet" : 4050.0,
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"nonAddressableNetNet" : @,
"addressablePercent" : 100.0,
"nonAddressablePercent" : 0,

"valueGainLossPercent" : 5.442334,

"valueGainLoss" : 234.3,
"rateCard" : 5000.0,
"nbrSpots" : 100.0,
"nbrTickets" : 0.0,
"nbrSeats" : 0.0,
"discount" : 10.0,
"agencyCommission" : 10.0

I

"actualSummary" : {
"net" : 4500.0,
"netNet" : 4050.0,
"addressableNetNet" : 4050.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent" : 0,

"valueGainLossPercent" : 5.442334,

"valueGainLoss" : 234.3,
"rateCard" : 5000.0,
"nbrSpots" : 100.0,
"nbrTickets" : 0.0,
"nbrSeats" : 0.0,
"discount" : 10.0,
"agencyCommission" : 10.0

P

}
}]
"actualDetails" : [ {
"supplier" : "Supplier name",
"packageName" : "Package name",
"coverage" : "REGIONAL",
"region" : "North Region",

"movieOriginType" : "FOREIGN",
"movieReleaseType" : "MAJOR",

"majorReleaseTitle" : "Star Wars",

"buyType" : "SPOTS",
"nbrSpots" : 100,
"nbrTickets" : 0,
"nbrSeats" : 0,

"startDate" : "2019-02-25",
"endDate" : "2019-03-10",

"creativeId" : "Commercial film",
"rateCard" : 5000,
"net" : 4500,

"netNet" : 4050,

"discount" : 10,
"agencyCommission" : 10,
"premiumPlacementShare" : 78,
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"addressableNetNet" : 4050,
"nonAddressableNetNet" : @,
"addressablePercent" : 100,
"nonAddressablePercent" : 0,
"valueGainLossPercent" : 5.442334,
"valueGainLoss" : 234.3,

"periods" : [ {
"year" : 2019,
"month" : 3,
"week" : 11,

"startDate" : "2019-03-01",
"endDate" : "2019-03-03",
"plannedSummary" : {
"net" : 4500.0,
"netNet" : 4050.0,
"addressableNetNet" : 4050.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent" : 0,
"valueGainLossPercent" : 5.442334,
"valueGainLoss" : 234.3,
"rateCard" : 5000.0,
"nbrSpots" : 100.0,
"nbrTickets" : 0.0,
"nbrSeats" : 0.0,
"discount" : 10.0,
"agencyCommission" : 10.0

}

ctualSummary" : {

"net" : 4500.0,

"netNet" : 4050.0,
"addressableNetNet" : 4050.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent" : 0,
"valueGainLossPercent" : 5.442334,
"valueGainLoss" : 234.3,
"rateCard" : 5000.0,
"nbrSpots" : 100.0,
"nbrTickets" : 0.0,
"nbrSeats" : 0.0,

"discount" : 10.0,
"agencyCommission" : 10.0

—_
—_



CURL request

$ curl
"https://api.globalmediaplatform.com/api/v1/campaigns/5bade5a3fb512a0003ec42ea/cinema/
plans/5c41f5922944030003c58f7e' -i -X GET \

-H 'X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \

-H 'Accept: application/json'

HTTPie request

$ http GET
"https://api.globalmediaplatform.com/api/v1/campaigns/5bade5a3fb512a0003ec42ea/cinema/
plans/5c41f5922944030003c58f7e" \

'X-auth:ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \

"Accept:application/json’

6.6.5. Code Tables

Cinema Coverage

List available/accepted Cinema Coverage values.

Sample request

GET /api/v1/cinema/metadata/coverage HTTP/1.1
X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9dd5851
Accept: application/json

Host: api.globalmediaplatform.com

Sample response

HTTP/1.1 200 0K
Content-Type: application/json
Content-Length: 106

[
"value" : "NATIONAL",

"label" : "NATIONAL"
J Rt

"value" : "REGIONAL",

"label" : "REGIONAL"

}

CURL request
$ curl "https://api.globalmediaplatform.com/api/v1/cinema/metadata/coverage’ -i -X GET

\
-H 'X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \
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-H "Accept: application/json'

HTTPie request

$ http GET 'https://api.globalmediaplatform.com/api/v1/cinema/metadata/coverage’ \
'X-auth:ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \
"Accept:application/json’

Movie Origin
List available/accepted Movie Origin values.

Sample request

GET /api/v1/cinema/metadata/origin HTTP/1.1
X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851
Accept: application/json

Host: api.globalmediaplatform.com

Sample response

HTTP/1.1 200 OK
Content-Type: application/json
Content-Length: 146

[ {
"value" : "DOMESTIC",
"label" : "DOMESTIC"
oA
"value" : "FOREIGN",
"label™ : "FOREIGN"

hoA
"value" : "MIX",
"label" : "MIX"
}
CURL request

$ curl "https://api.globalmediaplatform.com/api/v1/cinema/metadata/origin' -i -X GET \
-H 'X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \
-H 'Accept: application/json'

HTTPie request
$ http GET 'https://api.globalmediaplatform.com/api/v1/cinema/metadata/origin' \

'X-auth:ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \
"Accept:application/json’
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Movie Release Type

List available/accepted Movie Release Type values.

Sample request

GET /api/v1/cinema/metadata/release-type HTTP/1.1
X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851
Accept: application/json

Host: api.globalmediaplatform.com

Sample response

HTTP/1.1 200 OK
Content-Type: application/json
Content-Length: 98

[ {
"value" : "MAJOR",
"label" : "MAJOR"

Ao
"value" : "REGULAR",
"label" : "REGULAR"

}1

CURL request

$ curl 'https://api.globalmediaplatform.com/api/v1/cinema/metadata/release-type' -i -X
GET \

-H "X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \

-H "Accept: application/json'

HTTPie request

$ http GET 'https://api.globalmediaplatform.com/api/v1/cinema/metadata/release-type' \
'X-auth:ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \
"Accept:application/json’

Cinema Buy Type

List available/accepted Cinema Release Type values.

Sample request

GET /api/v1/cinema/metadata/buy-type HTTP/1.1
X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851
Accept: application/json

Host: api.globalmediaplatform.com
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Sample response

HTTP/1.1 200 OK
Content-Type: application/json
Content-Length: 144

[ {
"value" : "SPOTS",
"label" : "SPOTS"
oA
"value" : "TICKETS",
"label" : "TICKETS"
oA
"value" : "SEATS",
"label" : "SEATS"

}

CURL request

$ curl "https://api.globalmediaplatform.com/api/v1/cinema/metadata/buy-type’ -i -X GET

\
-H 'X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9dd5851" \
-H "Accept: application/json'
HTTPie request

$ http GET 'https://api.globalmediaplatform.com/api/v1/cinema/metadata/buy-type’ \
'X-auth:ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \

"Accept:application/json’

6.7. Other Media

6.7.1. Other Media model

All fields represented for an Other Media object

Path Type

id String
campaignld String
campaignName String
countryCode String
regions Array

brand String
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Optional

false

false
false

false

true

false

Description

GMP ID for the Other
Media Plan

GMP ID for Campaign
Campaign name

Country code according
to IS0 3166-1

List of regions

Brand name



Path
planStatus

startDate

endDate

fiscalYear
agencyName

currency

poNumber

mediaType

addressableNetNet
nonAddressableNetNet

addressablePercent

nonAddressablePercent

plannedSummary

plannedSummary.net

plannedSummary.netNet

plannedSummary.address
ableNetNet

plannedSummary.nonAddr
essableNetNet

plannedSummary.address
ablePercent

plannedSummary.nonAddr
essablePercent

Type
String

DateString

DateString

Number
String
String

String
String

Number

Number

Number

Number

Object

Number

Number

Number

Number

Number

Number

Optional
false

false

false

false
false

false

true

false

false

false

false

false

true

false

false

false

false

false

false

Description
Plan status

Other Media Plan start
date

Other Media Plan end
date

Fiscal year
Agency name

Currency according to
IS0 4217

PO Number

Media Type for Other
Media plan

Addressable net net

Non Addressable net
net

Addressable percent of
net net

Non Addressable
percent of net net

Summary of planned
values

Total planned Media
net in Other Media plan

Total planned net net in
Other Media plan

Total planned
Addressable net net in
Other Media plan

Total planned Non
Addressable net net in
Other Media plan

Total planned
Addressable percent of
net net in Other Media
plan

Total planned Non
Addressable percent of
net net in Other Media
plan
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Path

plannedSummary.valueGa
inLossPercent

plannedSummary.valueGa
inLoss

actualSummary

actualSummary.net

actualSummary.netNet

actualSummary.addressa
bleNetNet

actualSummary.nonAddre
ssableNetNet

actualSummary.addressa
blePercent

actualSummary.nonAddre
ssablePercent

actualSummary.valueGai
nLossPercent

actualSummary.valueGai
nLoss

periods

periods.[].year
periods.[].month

periods.[].week

periods.[].startDate

periods.[].endDate
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Type

Number

Number

Object

Number

Number

Number

Number

Number

Number

Number

Number

Array

Number
Number

Number

DateString

DateString

Optional

true

true

true

false

false

false

false

false

false

true

true

true

false
false

false

false

false

Description

Value gain/loss vs CG in
percent

Value gain/loss vs CG in
money

Summary of actual
values

Total actual Media net
in Other Media plan

Total actual net net in
Other Media plan

Total actual
Addressable net net in
Other Media plan

Total actual Non
Addressable net net in
Other Media plan

Total actual
Addressable percent of
net net in Other Media
plan

Total actual Non
Addressable percent of
net net in Other Media
plan

Value gain/loss vs CG in
percent

Value gain/loss vs CG in
money

Weeks for media plans.
Only available for
License Premium
Periods

Year for the week
Month for the week

Week number for the
week

Start Date for the week

End Date for the week



Path

periods.[].plannedSumm
ary

periods.[].plannedSumm
ary.net

periods.[].plannedSumm
ary.netNet

periods.[].plannedSumm
ary.addressableNetNet

periods.[].plannedSumm
ary.nonAddressableNetN
et

periods.[].plannedSumm
ary.addressablePercent

periods.[].plannedSumm
ary.nonAddressablePerc
ent

periods.[].plannedSumm
ary.valueGainlLossPerce
nt

periods.[].plannedSumm
ary.valueGainloss

periods.[].actualSumma
ry

periods.[].actualSumma
ry.net

periods.[].actualSumma
ry.netNet

periods.[].actualSumma
ry.addressableNetNet

periods.[].actualSumma
ry.nonAddressableNetNe
t

periods.[].actualSumma
ry.addressablePercent

periods.[].actualSumma
ry.nonAddressablePerce
nt

periods.[].actualSumma
ry.valueGainLossPercen
t

periods.[].actualSumma
ry.valueGainlLoss

Type
Object

Number

Number

Number

Number

Number

Number

Number

Number

Object

Number

Number

Number

Number

Number

Number

Number

Number

Optional

true

false

false

false

false

false

false

true

true

true

false

false

false

false

false

false

true

true

Description

Summary of planned
values for week

Planned Media net for
week

Planned net net for
week

Planned Addressable
net net

Planned Non
Addressable net net

Planned Addressable
percent of net net

Planned Non
Addressable percent of
net net

Value gain/loss vs CG in
percent

Value gain/loss vs CG in
money

Summary of actual
values for week

Actual Media net for
week

Actual net net for week

Actual Addressable net
net

Actual Non Addressable
net net

Actual Addressable
percent of net net

Actual Non Addressable
percent of net net

Value gain/loss vs CG in
percent

Value gain/loss vs CG in
money
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6.7.2. Get Other Media Plans for Campaign
Get all Other Media plans for a specific Campaign using GMP Campaign ID

Sample request

GET /api/v1/campaigns/5bade5a3fb512a0003ec42ea/other-media/plans HTTP/1.1
X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851

Accept: application/json

Host: api.globalmediaplatform.com

Sample response

HTTP/1.1 200 OK
Content-Type: application/json
Content-Length: 1819

[ {
"id" : "5c41f5922944030003c58f7e",

"campaignId" : "5bade5a3fb512a0003ec42ea"”,

“campaignName" : "Campaign Name",
"countryCode" : "SE",
"regions" : [ "National" ],

"brand" : "Brand 1",
"planStatus" : "In Followup",
"startDate" : "2019-02-25",
"endDate" : "2019-03-10",
"fiscalYear" : 2019,

"currency" : "SEK",
"poNumber" : "123456",
"agencyName" : "An Agency Name",

"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : 0.0,
"nonAddressablePercent" : null,
“plannedSummary" : {
"net" : 1800.0,
"netNet" : 1800.0,
"addressableNetNet" : 1800.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent" : 0,
"valueGainLossPercent" : 11.234344,
"valueGainLoss" : 170.5
I
"actualSummary" : {
"net" : 1800.0,
"netNet" : 1800.0,
"addressableNetNet" : 1800.0,
"nonAddressableNetNet" : @,
"addressablePercent" : 100.0,
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"nonAddressablePercent" : @,
"valueGainLossPercent" : 11.234344,
"valueGainlLoss" : 170.5
I
"periods" : [ {
"year" : 2019,
"month" : 3,
"week" : 11,
"startDate" : "2019-03-01",
"endDate" : "2019-03-03",
"plannedSummary" : {
"net" : 1800.0,
"netNet" : 1800.0,
"addressableNetNet" : 1800.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent" : 0,
"valueGainLossPercent" : 11.234344,
"valueGainlLoss" : 170.5
b
"actualSummary" : {
"net" : 1800.0,
"netNet" : 1800.0,
"addressableNetNet" : 1800.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent" : @,
"valueGainLossPercent" : 11.234344,
"valueGainlLoss" : 170.5
}
Bl
"mediaType" : "SPONSORSHIP"
} ]

CURL request

$ curl
"https://api.globalmediaplatform.com/api/v1/campaigns/5bade5a3fb512a0003ec42ea/other-
media/plans' -i -X GET \

-H 'X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \

-H "Accept: application/json'

HTTPie request

$ http GET
"https://api.globalmediaplatform.com/api/v1/campaigns/5bade5a3fb512a0003ec42ea/other-
media/plans’ \

'X-auth:ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \

"Accept:application/json’
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6.7.3. Get Other Media Plan by ID
Get a specific Other Media plan using GMP Campaign ID and Plan ID

Sample request

GET /api/v1/campaigns/5bade5a3fb512a0003ec42ea/other-
media/plans/5c41f5922944030003c58f7e HTTP/1.1

X-auth: ffabf657-6ac7-4fc2-b8ab-09faad9d5851

Accept: application/json

Host: api.globalmediaplatform.com

Sample response

HTTP/1.1 200 OK
Content-Type: application/json
Content-Length: 1815

{
"id" : "5c41f5922944030003c58f7e",

"campaignId" : "5bade5a3fb512a0003ec42ea",
"campaignName" : "Campaign Name",
"countryCode" : "SE",

“regions" : [ "National" ],

"brand" : "Brand 1",

“planStatus" : "In Followup",

"startDate" : "2019-02-25",

"endDate" : "2019-03-10",

"fiscalYear" : 2019,

“currency" : "SEK",
"poNumber" : "123456",
"agencyName" : "An Agency Name",

"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : 0.0,
"nonAddressablePercent" : null,
"plannedSummary" : {
"net" : 1800.0,
"netNet" : 1800.0,
"addressableNetNet" : 1800.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent" : @,
"valueGainLossPercent" : 11.234344,
"valueGainLoss" : 170.5
b
"actualSummary" : {
"net" : 1800.0,
"netNet" : 1800.0,
"addressableNetNet" : 1800.0,
"nonAddressableNetNet" : 0,
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"addressablePercent" : 100.0,
"nonAddressablePercent" : 0,
"valueGainLossPercent" : 11.234344,
"valueGainLoss" : 170.5
H
"periods" : [ {
"year" : 2019,
"month" : 3,
"week" : 11,
"startDate" : "2019-03-01",
"endDate" : "2019-03-03",
"plannedSummary" : {
"net" : 1800.0,
"netNet" : 1800.0,
"addressableNetNet" : 1800.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent" : 0,
"valueGainLossPercent" : 11.234344,
"valueGainlLoss" : 170.5
Iy,
"actualSummary" : {
"net" : 1800.0,
"netNet" : 1800.0,
"addressableNetNet" : 1800.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent" : 0,
"valueGainLossPercent" : 11.234344,
"valueGainlLoss" : 170.5
}
1
"mediaType" : "SPONSORSHIP"

}

CURL request

$ curl
"https://api.globalmediaplatform.com/api/v1/campaigns/5bade5a3fb512a0003ec42ea/other-
media/plans/5c41f5922944030003c58f7e" -i -X GET \

-H "X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \

-H 'Accept: application/json'

HTTPie request

$ http GET
"https://api.globalmediaplatform.com/api/v1/campaigns/5bade5a3fb512a0003ec42ea/other-
media/plans/5c41f5922944030003c58f7e" \

'X-auth:ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \
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"Accept:application/json’

6.7.4. Code Tables

Other Media Types

List available/accepted Other Media Type values. Please note that this list differs depending on
advertiser setup.

Sample request

GET /api/v1/other-media/metadata/media-types HTTP/1.1
X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851

Accept: application/json

Host: api.globalmediaplatform.com

Sample response

HTTP/1.1 200 0K
Content-Type: application/json
Content-Length: 2388

[{
"value" : "ONLINE_DIRECT_BUY",

"label" : "ONLINE_DIRECT BUY"
oo
"value" : "ONLINE PROGRAMMATIC",
"label" : "ONLINE_PROGRAMMATIC"
oA
"value" : "ONLINE_SOCIAL",
"label" : "ONLINE_SOCIAL"
oo
"value" : "ONLINE_VIDEQ",
"label" : "ONLINE VIDEQ"
J Rt
"value" : "ONLINE DISPLAY",
"label" : "ONLINE DISPLAY"
oo
"value" : "ONLINE SEARCH",
"label" : "ONLINE_SEARCH"
oA
"value" : "SEARCH_ENGINE _OPTIMIZATION",
"label" : "SEARCH_ENGINE OPTIMIZATION"
oo
"value" : "VIDEO_ON_DEMAND",
"label" : "VIDEO ON_DEMAND"
J Rt
"value" : "MOBILE",
"label" : "MOBILE"

hoA
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"value" :
"label" :

hoA

"value" :
"label" :

hoA

"value" :
"label" :

hoA

"value" :
"label" :

oA

"value" :
"label" :

hoA

"value" :
"label" :

hoA

"value" :
"label" :

hoA

"value" :
"label" :

hoA

"value" :
"label" :

hoA

"value" :
"label" :

hoA

"value" :
"label" :

hoA

"value" :
"label" :

hoA

"value" :
"label" :

hoA

"value" :
"label" :

hoA

"value" :
"label" :

hoA

"value" :
"label" :

hoA

"value" :
"label" :

hoA

"INSERTS",
"INSERTS"

"ONLINE",
"ONLINE"

"CINEMA_SIMPLE",
"CINEMA_SIMPLE"

"MEDIA_PURCHASE_BY_CLIENT",
"MEDIA_PURCHASE_BY_CLIENT"

"SPONSORSHIP",
"SPONSORSHIP"

"PARTNERSHIP",
"PARTNERSHIP"

n PRII ,
n PRII

"DIRECT",
"DIRECT"

"DIRECT_MAIL",
"DIRECT_MAIL"

"00H_TV",
"00H_TV"

"CONTENT_SYNDICATION",
"CONTENT_SYNDICATION"

“DIGITAL_DIRECT_PUBLISHERS",
"DIGITAL_DIRECT_PUBLISHERS"

"COOPERATION",
"COOPERATION"

"INFLUENCERS",
"INFLUENCERS"

"PENALTY_MITIGATION",
"PENALTY_MITIGATION"

“E_COMMERCE",
"E_COMMERCE"

"PLACEHOLDER_BUDGET",
"PLACEHOLDER_BUDGET"
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"value" : "DIGITAL_OOH_PROGRAMMATIC_CPM",
"label" : "DIGITAL_OOH_PROGRAMMATIC_CPM"
oA
"value" : "ADDED_VALUE",
"label" : "ADDED_VALUE"
o
"value" : "ADDED_VALUE_TV",
"label" : "ADDED_VALUE_TV"
oA
"value" : "ADDED_VALUE_RADIO",
"label" : "ADDED_VALUE_RADIO"
oo
"value" : "ADDED_VALUE _OOH",
"label" : "ADDED_VALUE_OOH"
oA
"value" : "ADDED_VALUE_PRINT",
"label" : "ADDED_VALUE_PRINT"
o
"value" : "ADDED_VALUE _DIGITAL",
"label" : "ADDED_VALUE DIGITAL"
oA
"value" : "ADDED_VALUE_CINEMA",
"label" : "ADDED_VALUE _CINEMA"
oA
"value" : "SPECIAL DIGITAL PACKAGES",
"label" : "SPECIAL DIGITAL_PACKAGES"
oA
"value" : "EMAIL_BLAST",
"label" : "EMAIL_BLAST"
oo
"value" : "PROMOTION",
"label"™ : "PROMOTION"
} ]

CURL request

$ curl "https://api.globalmediaplatform.com/api/v1/other-media/metadata/media-types’
-i -X GET \

-H 'X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \

-H "Accept: application/json'

HTTPie request

$ http GET 'https://api.globalmediaplatform.com/api/v1/other-media/metadata/media-
types' \

'X-auth:ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \

"Accept:application/json’
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6.8. Other Spend

6.8.1. Other Spend model

All fields represented for an Other Spend object

Path
id

campaignld
campaignName

countryCode

regions
brand
planStatus
startDate

endDate

fiscalYear
agencyName

currency

poNumber

spendType

addressableNetNet

nonAddressableNetNet

addressablePercent

nonAddressablePercent

plannedSummary

plannedSummary.net

Type
String

String
String
String

Array
String
String
DateString

DateString

Number
String
String

String
String

Number

Number

Number

Number

Object

Number

Optional

false

false
false

false

true
false
false

false

false

false
false

false

true

false

false

false

false

false

true

false

Description

GMP ID for the Other
Spend Plan

GMP ID for Campaign
Campaign name

Country code according
to IS0 3166-1

List of regions
Brand name
Plan status

Other Spend Plan start
date

Other Spend Plan end
date

Fiscal year
Agency name

Currency according to
IS0 4217

PO Number

Spend Type for Other
Spend plan

Addressable net net

Non Addressable net
net

Addressable percent of
net net

Non Addressable
percent of net net

Summary of planned
values

Total planned Spend
net in Other Spend plan

235



Path

plannedSummary.netNet

plannedSummary.address

ableNetNet

plannedSummary.nonAddr

essableNetNet

plannedSummary.address

ablePercent

plannedSummary.nonAddr

essablePercent

actualSummary

actualSummary.

actualSummary.

actualSummary.
bleNetNet

actualSummary.
ssableNetNet

actualSummary.
blePercent

actualSummary.
ssablePercent

periods

periods.[].yea
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net

netNet

addressa

nonAddre

addressa

nonAddre

r

Type

Number

Number

Number

Number

Number

Object

Number

Number

Number

Number

Number

Number

Array

Number

Optional

false

false

false

false

false

true

false

false

false

false

false

false

true

false

Description

Total planned net net in
Other Spend plan

Total planned
Addressable net net in
Other Spend plan

Total planned Non
Addressable net net in
Other Spend plan

Total planned
Addressable percent of
net net in Other Spend
plan

Total planned Non
Addressable percent of
net net in Other Spend
plan

Summary of actual
values

Total actual Spend net
in Other Spend plan

Total actual net net in
Other Spend plan

Total actual
Addressable net net in
Other Spend plan

Total actual Non
Addressable net net in
Other Spend plan

Total actual
Addressable percent of
net net in Other Spend
plan

Total actual Non
Addressable percent of
net net in Other Spend
plan

Weeks for media plans.
Only available for
License Premium
Periods

Year for the week



Path

periods.[].month

periods.[].week

periods.[].startDate
periods.[].endDate

periods.[].plannedSumm
ary

periods.[].plannedSumm
ary.net

periods.[].plannedSumm
ary.netNet

periods.[].plannedSumm
ary.addressableNetNet

periods.[].plannedSumm
ary.nonAddressableNetN
et

periods.[].plannedSumm
ary.addressablePercent

periods.[].plannedSumm
ary.nonAddressablePerc
ent

periods.[].actualSumma
ry

periods.[].actualSumma
ry.net

periods.[].actualSumma
ry.netNet

periods.[].actualSumma
ry.addressableNetNet

periods.[].actualSumma
ry.nonAddressableNetNe
t

periods.[].actualSumma
ry.addressablePercent

periods.[].actualSumma
ry.nonAddressablePerce
nt

Type

Number

Number

DateString
DateString
Object

Number

Number

Number

Number

Number

Number

Object

Number

Number

Number

Number

Number

Number

Optional
false

false

false
false

true

false

false

false

false

false

false

true

false

false

false

false

false

false

6.8.2. Get Other Spend Plans for Campaign

Get all Other Spend plans for a specific Campaign using GMP Campaign ID

Description
Month for the week

Week number for the
week

Start Date for the week
End Date for the week

Summary of planned
values for week

Planned Spend net for
week

Planned net net for
week

Planned Addressable
net net

Planned Non
Addressable net net

Planned Addressable
percent of net net

Planned Non
Addressable percent of
net net

Summary of actual
values for week

Actual Spend net for
week

Actual net net for week

Actual Addressable net
net

Actual Non Addressable
net net

Actual Addressable
percent of net net

Actual Non Addressable
percent of net net
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Sample request

GET /api/v1/campaigns/5bade5a3fb512a0003ec42ea/other-spend/plans HTTP/1.1
X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851

Accept: application/json

Host: api.globalmediaplatform.com

Sample response

HTTP/1.1 200 OK
Content-Type: application/json
Content-Length: 1526

[
"id" : "5c41f5922944030003c58f7e",

“campaignId" : "5bade5a3fb51230003ec42ea",
"campaignName" : "Campaign Name",
"countryCode" : "SE",

"regions" : [ "National" ],

"brand" : "Brand 1",

“planStatus" : "In Followup",

"startDate" : "2019-02-25",

"endDate" : "2019-03-10",

"fiscalYear" : 2019,

“currency" : "SEK",
"poNumber" : "123456",
"agencyName" : "An Agency Name",

"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : 0.0,
"nonAddressablePercent” : null,
"plannedSummary" : {
"net" : 1800.0,
"netNet" : 1800.0,
"addressableNetNet" : 1800.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent" : @
I
"actualSummary" : {
"net" : 1800.0,
"netNet" : 1800.0,
"addressableNetNet" : 1800.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent" : @
}
"periods" : [ {
"year" : 2019,
"month" : 3,
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"week" : 11,

"startDate" : "2019-03-01",

"endDate" : "2019-03-03",

"plannedSummary" : {
"net" : 1800.0,
"netNet" : 1800.0,
"addressableNetNet" : 1800.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent" : @

Iy

"actualSummary" : {
"net" : 1800.0,
"netNet" : 1800.0,
"addressableNetNet" : 1800.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent” : 0

}

1
"spendType" : "PR"
} ]

CURL request

$ curl
"https://api.globalmediaplatform.com/api/v1/campaigns/5bade5a3fb512a0003ec42ea/other-
spend/plans' -i -X GET \

-H 'X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \

-H 'Accept: application/json'

HTTPie request

$ http GET
"https://api.globalmediaplatform.com/api/v1/campaigns/5bade5a3fb512a0003ec42ea/other-
spend/plans’ \

'X-auth:ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \

"Accept:application/json’

6.8.3. Get Other Spend Plan by ID
Get a specific Other Spend plan using GMP Campaign ID and Plan ID

Sample request

GET /api/v1/campaigns/5bade5a3fb512a0003ec42ea/other-
spend/plans/5c4115922944030003c58f7e HTTP/1.1

X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851

Accept: application/json
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Host: api.globalmediaplatform.com

Sample response

HTTP/1.1 200 OK
Content-Type: application/json
Content-Length: 1522

{
"id" : "5c41f5922944030003c58f7e",

"campaignId" : "5bade5a3fb512a0003ec42ea",
"campaignName" : "Campaign Name",
"countryCode" : "SE",
“regions" : [ "National" ],
"brand" : "Brand 1",
“planStatus" : "In Followup",
"startDate" : "2019-02-25",
"endDate" : "2019-03-10",
"fiscalYear" : 2019,
"currency" : "SEK",
"poNumber" : "123456",
"agencyName" : "An Agency Name",
"addressableNetNet" : null,
"nonAddressableNetNet" : null,
"addressablePercent" : 0.0,
"nonAddressablePercent" : null,
"plannedSummary" : {
"net" : 1800.0,
"netNet" : 1800.0,
"addressableNetNet" : 1800.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent" : @
I
"actualSummary" : {
"net" : 1800.0,
"netNet" : 1800.0,
"addressableNetNet" : 1800.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent" : @
o
"periods" : [ {
"year" : 2019,
"month" : 3,
"week" : 11,
"startDate" : "2019-03-01",
"endDate" : "2019-03-03",
"plannedSummary" : {
"net" : 1800.0,
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"netNet" : 1800.0,
"addressableNetNet" : 1800.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent” : 0
Jr
"actualSummary" : {
"net" : 1800.0,
"netNet" : 1800.0,
"addressableNetNet" : 1800.0,
"nonAddressableNetNet" : 0,
"addressablePercent" : 100.0,
"nonAddressablePercent” : @
}
1L
"spendType" : "PR"
}

CURL request

$ curl
"https://api.globalmediaplatform.com/api/v1/campaigns/5bade5a3fb512a0003ec42ea/other-
spend/plans/5c41f5922944030003c58f7e" -i -X GET \

-H "X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \

-H 'Accept: application/json'

HTTPie request

$ http GET
"https://api.globalmediaplatform.com/api/v1/campaigns/5bade5a3fb512a0003ec42ea/other-
spend/plans/5c41f5922944030003c58f7e" \

'X-auth:ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \

"Accept:application/json’

6.8.4. Code Tables

Other Spend Types

List available/accepted Other Spend Type values. Please note that this list differs depending on
advertiser setup.

Sample request

GET /api/v1/other-spend/metadata/media-types HTTP/1.1
X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9dd5851

Accept: application/json

Host: api.globalmediaplatform.com
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Sample response

HTTP/1.1 200 0K
Content-Type: application/json
Content-Length: 584

[ {
"value" : "RESEARCH",
"label" : "RESEARCH"
oA
"value" : "TECHNICAL_COST",
"label" : "TECHNICAL_COST"
oA
"value" : "INSTALLATION_COST",
"label"™ : "INSTALLATION_COST"
oA
"value" : "PRODUCTION COST",
"label" : "PRODUCTION_COST"
Ao
"value" : "CASH_EXTRACTION",
"label" : "CASH_EXTRACTION"
oA
"value" : "RECALL_CAMPAIGN",
"label" : "RECALL_CAMPAIGN"
oA
"value" : "OTHER_SPEND",
"label" : "OTHER_SPEND"
oA
"value" : "CUSTOM_INTEGRATIONS",
"label" : "CUSTOM_INTEGRATIONS"
Ao
"value" : "AD_SERVING_COST",
"label" : "AD_SERVING_COST"
} ]

CURL request

$ curl 'https://api.globalmediaplatform.com/api/v1/other-spend/metadata/media-types’
-1 -X GET \

-H "X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \

-H 'Accept: application/json'

HTTPie request

$ http GET 'https://api.globalmediaplatform.com/api/v1/other-spend/metadata/media-
types' \

'X-auth:ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \

"Accept:application/json’
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Chapter 7. Upload status

7.1. Upload status model

All fields represented for an Upload status model

Path
statusId

created

campaignld

campaignlds

planIds

percentDone

state

errors

7.2. Check upload status

Check status of an upload. /api/v1/status/{statusId-to-check}

Sample request

GET /api/v1/status/FUL_54c0583d0dd84365a9ed203c HTTP/1.1
X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851

Type

String

DateTimeString

String

Array

Array

Number

String

Array

Accept: application/json
Host: api.globalmediaplatform.com

Optional

false

false

false

false

false

false

false

false

Description

GMP ID of the upload
status

Timestamp for when
the status post was
created

GMP ID of the
Campaign linked to
plan upload

GMP ID of any
Campaigns created
using campaign upload
endpoint

List of Media Plan Ids

created as a result of
upload

How many percent
done is the processing
of the uploaded data

State of the processing
of the uploaded data

List of errors if the
state is ERROR
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Sample response

HTTP/1.1 200 OK
Content-Type: application/json
Content-Length: 248

{
"statusId" : "FUL_54c0583d0dd84365a9ed203c",

"created" : "2025-03-03T10:42:49.5457",
"percentDone" : 0,

"state" : "COLLECTING_DATA",

"errors" : [ ],

"campaignId" : "337396f99304400ca2a04250",
"planIds" : [ 1,

“campaignlds" : [ ]

CURL request

$ curl
"https://api.globalmediaplatform.com/api/v1/status/FUL_54c0583d0dd84365a9ed203c"' -i -X
GET \

-H 'X-auth: ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \

-H "Accept: application/json'

HTTPie request

$ http GET
"https://api.globalmediaplatform.com/api/v1/status/FUL_54c0583d0dd84365a9ed203c" \
'X-auth:ffa@f657-6ac7-4fc2-b8ab-09faad9d5851" \
"Accept:application/json’

7.3. Possible upload status states

The Upload status can have the following list of states when polled

Table 6. List of possible upload status states

Status Description

CHECKING_DATA Evaluating the uploaded data

PENDING Waiting for available worker
COLLECTING_DATA Collecting uploaded data for processing
PARSING_DATA Parsing uploaded data
CATEGORIZING_DATA Categorizing and interpreting data
AGGREGATING Preforming calculations
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Status
SAVING

COMPLETED
ERROR

DATA_REMOVED

Description
Saving result
Processing completed without error

One or more errors have occured during data
processing

Data for upload has been removed
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Chapter 8. Appendix

8.1. Formats

These are the formats that are accepted by the APIL.

Dates (DateString)
Dates sent as Strings and should be formatted as: yyyy-MM-dd. Example: 2018-12-31

Time Stamps (DateTimeString)

Timestamps should be formatted as yyyy-MM-ddTHH:mm:ss.SSSZ where SSS indicates milliseconds and
Z is UTC time zone offset (or just the letter Z if UTC). Example: 2018-12-31708:15:25.123Z

Numbers

All non-integer numbers must have . as decimal separator. Quotes are optional. Example: "123.500"
or 123.500

Any value that describes a percentage will be displayed as a whole number rather than a decimal
value. L.e. 3.3% will be returned as 3.3, not as 0.03

Country Codes
API uses the Alpha-2 code representation of country codes as described by IS0 3166-1

Currency Codes

API uses IS0 4217 to describe currencies

8.2. Request status codes

List of possible response status codes

200 OK

Successful request and response

400 Bad Request

Malformed or other bad request. If there are multiple errors these will be separated by a semicolon
().

401 Unauthorized

Requested resource require you to be an authorized user to access. You have forgotten to provide X-
auth as a request header or the used token is expired

403 Forbidden

Login has failed - bad credentials or closed account

405 Method not allowed

The wrong request method has been used.
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408 Request Timeout

Request have timed out. We have a limit of 30 seconds for a request/response cycle. If the full
payload was received we will most likely be able to process it behind the scenes. You can utilize the
same idempotencyKey for next attempt to retrieve the result. If the problem persist you can try a
smaller payload.

500 Internal Server Error

We had a problem with our server. Try again later. If the problem persist, please contact GMP
Support

8.3. Encoding

All requests and responses use UTF-8 encoding.

8.4. API Versioning

Version 1 will be kept for all non-breaking additions. Breaking changes to the API will cause the
version number to go up.

247


mailto:support@globalmediaplatform.com
mailto:support@globalmediaplatform.com

	Global Media Platform? Integration REST API Documentation
	Table of Contents
	Chapter 1. Introduction
	1.1. Change log

	Chapter 2. Authentication
	2.1. Login
	2.2. Request header

	Chapter 3. Client Data
	3.1. Countries for a year
	3.2. Years with country set up
	3.3. Years for a country
	3.4. Brands for a country and year

	Chapter 4. Campaigns
	4.1. Campaign model
	4.2. Find Campaigns
	4.3. Get single Campaign
	4.4. Upload Campaigns
	4.5. Set external id

	Chapter 5. Delta API
	Chapter 6. Media Plan
	6.1. TV
	6.1.1. TV Periods explained
	6.1.2. TV Plan model
	6.1.3. Get TV Plans for Campaign
	6.1.4. Get TV Plan by ID
	6.1.5. TV Spot model
	6.1.6. Get TV Spots for a Campaign
	6.1.7. Get TV Spots for a TV Plan

	6.2. Radio
	6.2.1. Radio Periods explained
	6.2.2. Radio Plan model
	6.2.3. Get Radio Plans for Campaign
	6.2.4. Get Radio Plan by ID

	6.3. OOH
	6.3.1. OOH Plan model
	6.3.2. Get OOH Plans for Campaign
	6.3.3. Get OOH Plan By ID

	6.4. Print
	6.4.1. Print Plan model
	6.4.2. Get Print Plans for Campaign
	6.4.3. Get Print Plan by ID
	6.4.4. Code Tables
	Print Colors
	Print Data Types
	Print Insertion Formats
	Print Publication Types


	6.5. Digital
	6.5.1. Digital Plan model
	6.5.2. Get Digital Plans for Campaign
	6.5.3. Get Digital Plan By ID
	6.5.4. Digital Site model
	6.5.5. Get Digital Sites for Campaign
	6.5.6. Upload Digital sites to existing Campaign
	6.5.7. Upload Digital sites and create new Campaign
	6.5.8. Remove Digital sites from existing Campaign
	6.5.9. Code Tables
	Digital Targeting Classification
	Digital Media Type
	Digital Platform
	Digital Format Type
	Digital Buy Type
	Digital Cost Type


	6.6. Cinema
	6.6.1. Cinema Buy Type explained
	6.6.2. Cinema Plan model
	6.6.3. Get Cinema Plans for Campaign
	6.6.4. Get Cinema Plan by ID
	6.6.5. Code Tables
	Cinema Coverage
	Movie Origin
	Movie Release Type
	Cinema Buy Type


	6.7. Other Media
	6.7.1. Other Media model
	6.7.2. Get Other Media Plans for Campaign
	6.7.3. Get Other Media Plan by ID
	6.7.4. Code Tables
	Other Media Types


	6.8. Other Spend
	6.8.1. Other Spend model
	6.8.2. Get Other Spend Plans for Campaign
	6.8.3. Get Other Spend Plan by ID
	6.8.4. Code Tables
	Other Spend Types



	Chapter 7. Upload status
	7.1. Upload status model
	7.2. Check upload status
	7.3. Possible upload status states

	Chapter 8. Appendix
	8.1. Formats
	8.2. Request status codes
	8.3. Encoding
	8.4. API Versioning


